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CALENDARUL UNIVERSITAR

ACADEMIC CALENDAR
Anul Activitai didactice Sesiuni de examene Stagii de practici Vacante
de - Course Calendar Examinations Internships Holidays
S;:::' Sem. I Sem. 1T Sem. [ Sem. IT
of Semester 1 Semester I S 1 St ter 11 Iarna Primavari Vara
study Winter Spring Summer
| 04.09-17.12 28.01-25.05 16.12-24.12 01.06-20.06 25.05-31.05 24.12- 28.06-31.08
(15 (15 s@ptamani) 13.01-24.01 (3 saptamani) Practica de initiere in 12.01 (1 8
sdptdmani) weeks (4 saptdmani) weeks specialitate 2 sdptamand) séptdmani)
weeks weeks Practicum sdptdmani) Iweek weeks
(1 s@ptaména) weeks
week
11 04.09-17.12 28.01-11.05 16.12-24.12 26.05-15.06 12.05-25.05 24.12- (1 28.06-31.08
(15 (13 sdptamani) 13.01-24.01 (3 saptdmani) Practica de specialitate 12..01 sdptdmand) (10
s@ptdmani ) weeks (4 saptamani) weeks Internship 2 week saptdmani)
weeks weeks (2 sdptdmani) s@ptdmani) weeks
weeks weeks
04.09-17.12 10.01-29.02 15.12-30.12 03.03-16.03 17.03-27.04 01.01- (1
11} (15 (7 saptamani) (2 séptdmani) | (2 saptimani ) Practica de productie 10..01 saptamana)
s@ptamani) weeks weeks 05.06-23.06 Production internship ( week
weeks (4 (6 s@ptdmani) sdptdmana)
sdptdmani)* weeks weeks
weeks 28.04-25.05
Practica de cercetare
Research internship
(4 s@ptamani)
weeks
Total 45 saptamani 35 saptamani 10 saptamani 11 s@ptdmani 13 saptdmani 5 sdptdmani 3 saptdmani 18
45 weeks 35 weeks 10 weeks 11 weeks 13 weeks S weeks 3 weeks sdptamani
18 weeks
CONTINUTUL PLANULUI DE INVATAMANT
INFORMATION ON THE STUDY PLAN
Numiir de ore pe Forma Nr.ECTS |
Numér de ore R -
tipuri de activitati de
evaluar ECTS Credits
Denumirea unitatii de No. of Hours No. of hours e
Cod curs/modulului Contact | Studia . Assestsme
Cose Total | direct |individual| | = (| S 5| ”
Course / Module £ 2 e8| 8=
S35 ES| €5
Total |€ontact |Independen| © 3 3| £3
Hours t Work %
ANUL I/ I YEAR OF STUDY
Semestrul I/ 1* semester
% .
Introducere in stiintele comunicirii
F.01.0.01 | Introduction  into  Communication 180 90 90 30 60 E 6
Sciences




Tehnologii informationale: MOJO

G.01.0.02 | Information technologies: MOJO 180 60 120 60 E 6
S.01.A.03 Tehnlca vorplrll
Speech technique 60 E
V e . o 150 60 90 5
Corectitudinea exprimirii
S.01.A.04 ;
Expression corectness
Comunicarea institutionald
S.01.0.05 | The institutional communication 150 60 90 30 30 E S
Norme si interpretiiri gramaticale E
P08 Grammar and interpretation rules 120 60 o 30 30 4
. : : -
G.01.0.07 lel?a strdind pentru comun_warte 120 60 60 E 4
Foreign language for communication* 60
. Educatia fizica .
L Physical education - e 15 Cel .
Total Sem. I 915 405 510 90 120 195 6 30
Total for 1" semester
*Nota: Limba engleza / Limba franceza
Semestrul II/ 2" semester
F.02.0.09 (‘advruIA rela{mna! institutional 180 90 90 30 60 E 6
Institutional relational framework
Redactarea textului E
F.02.0.10 | Textwriting 120 60 60 30 30 4
Discurs public si analizi critici
F.02.0.11 | Public speech and critical analysis 120 60 60 30 30 E 4
7% 02.A12 Comunicare si dialog cultural
e Communication and cultural dialogue 120 60 60 30 30 E 4
. Comunicare interculturali
S.02.A.13 S
Intercultural communication
S.02.A.14 Teoria si practica relatiilor publice
T Theories and technics of public relations 180 90 90 30 30 30 E 6
S02.A.15 Relatii publice si publicitate online
S PR and online adverstising
Filozofie
. Philosophy
Istoria culturii si civilizatiei europene
U.02.A.17 | History of the European culture and
civilization
U.02.A.18 f;";'.:";"g'e i 4
SO a 0| ey 120 60 60 30 | 30
5. 4.7 (| POSIRSEE
Sociology
Institutiile juridico-statale din
Republica Moldova
e Kl Juridical-state institutions from the
Republic of Moldova
Educatia fizica )
ala Physical education 15 B 15 Col 0
Practlca. de initiere in specialitate 60 60 E 2
Internship
Total Sem. 11/ total number for the 2! semester 915 435 480 180 210 45 7 30




TOTAL ANUL V/ total number Jor the 1" year of 1830 840 990 270 330 240 13 60
study
ANUL 1I/ SECOND YEAR
Semestrul I11/3" semester
S.03.A.22 Responsabllltgtgg sqclali in PR
Social responsibility in PR
i s . . 120 60 60 30 30 E 4
S.03.A23 Responsabilitatea sociali corporativa
Corporate social responsibility
Legislatia in  domeniul mediatic-
. comunicational 30 30 E
F.03.0.
B0 Legislation of media-communicational 120 & 60 .
sphere
Etici si integritate profesional 30 60 E
X Ethics and professional integrity 18 =0 0 g
. Teoria imaginii
SAG.A26 Image theory 30 30 E
s g . : 120 60 60 4
Tehnici de influenti si manipulare
S.03.A.27 ; . .
Influence and manipulation techniques
Produse de PR
B PR products 180 9% 90 30 30 30 E 6
S.03.A.29 Arta discursului publicitar
S The art of advertising discourse
Republica Moldova: istorie, politic,
societate
03.A.
Wi akt Republic of Moldova: history, politics,
society
Cultura comunicirii interpersonale si
organizationale
LAz The culture of interpersonal and
ngamzatzona.l cc?mmun‘zcatzon 150 60 90 30 30 E 5
U.03.A.32 ntreprl'enorlat inovativ 4
Innovative entrepreneurship
Integrare europeani
U.03.A33 | European integration
Etica si estetica
L05.4:34 Ethics and aesthetics
O EduTaiia fizica
L 1 15 c 0
G.08.033 | Physical education 15 . ‘ ) ]
$.03.0.36 Proiect de ce_rcetare/Prolect Qe creatie 30 30 E 1
Research project/Creative project
Total Sem. 111/ total number for the 3 rd semester 915 435 480 180 180 75 7 30
Semestrul 1V (13 séptamani) ) / 4 th semester (13 weeks)
Negocierea si medierea conflictelor
F.04.0.37 | Negotiation and mediation of conflicts 120 52 68 26 26 E 4
Comunicare in situatii de criza ;
2 68 4
BT Crisis sistuations’ communication <0 2 26 26 E
Creativitatea in PR si publicitate 26 5
F.04.0.39 Creativity in PR and Advertising e il " s % 26 E
S.04.A.40 | Leadership
Leadership 120 52 68 52 E 4
S.04.A41 | Design si artd vizuald




S.06.A.59 | The institutional web-site

hDesign and visual art
S.04.A.42 ;Z:r:i~ si (tlel;nticihalf: publicitj;ii .
1e.
heories an echniques of advertising 150 78 7 2% 5 E 5
. Campanii publicitare
S.04.A.43 e .
Advertising campaigns
S.04.A.44 Comunicare politica
Political communication
S.04.A45 | Comunicare si limbaj economic . - 68 20 L k 4
Communication and economical language
Educatia fizica .
e Physical education - 13 = G I
Practlcal de specialitate 120 120 ) i E 4
Internship
913 377 536 130 156 91 7 30
Total Sem. 1V/ Total for the fourth semester
1828 812 1016 310 336 166 14 60
TOTAL ANUL II/ TOTAL FOR THE SECOND
YEAR
ANUL I/ 3 th YEAR OF STUDY
Semestrul V/ 5 th semester
Metodologia cercetirii E
v Methodology of research i 60 120 30 30 §
Tehnici de formare si gestionare a
F.05.0.48 | 'maginii A 150 60 90 30 | 30 E 5
Image  formation  and management
techniques
S.05.A.49 | New media
New Media
E 5
S.05.A.50 | Publicitatea printati 150 L i 30 30
Print advertising
Campanie de comunicare publica
S.05.A.51 | Public communication campaign
Comunicarea comunitars 180 90 90 30 30 30 E 6
S.05.A.52 | Community communication
S.05.A.53 gl.st‘:ulment: ;J'e m’arl[(etmg digital .
£ U G SO 120 60 60 30 | 30 ’ 4
S.05.A.54 Arta discursului TV
T The art of TV speech
S.05.A.55 Z;odl;s-e.pubhc‘lita:e §
vertising products 120 60 60 30 30 4
S.05.A.56 Lobby si advocacy
S Lobby and advocacy
Total Sem. V/ Total for the fifth semester 900 390 510 180 | 180 30 6 30
Semestrul VI (7 saptdméni) / 6 th semester (7 weeks)
F.06.0.57 Mass-medﬁa si opmig pul?llgﬁ 9 0 48 14 28 E 3
Mass-media and public opinio
Metode de promovare pe social media
S.06.A.58 | Social media promotion methods - E
Site-ul institutional 90 42 48 14 28 3




R s R R Tl
7
2 P iy 120 56 64 14 | 14 | 28 E 4
Managementul resurselor umane
S.06.A.61
Human resourses management
S.06.A.62 | Eticheta si protocol institutional
Label and institutional protocol E
S.06.A. 63 | Marketing politic » 2 o 14 | 28 3
Political marketing
Practica de productie
Production Internship R0 180 B .
Practica de cercetare
Research Internship 180 180 E 6
- Teza de I|cent§. 150 150 E 5
Final research project
Total Sem. VI/ total number for the 6 th semester 900 182 718 56 98 28 6 30
TOTAL ANUL WV/ total number for the 3 th year of 1800 572 1228 236 278 58 12 60
study
TOTAL/Totally 5458 2224 3234 816 944 464 39 18
0
LIMBA ROMANA PENTRU ALOLINGVI
ROMANIAN LANGUAGE FOR SPEAKERS OF OTHER LANGUAGES
Numiir de ore Numaér d:c(t)irvtzt’;:itlpurl de
Nr.
Denumirea unititlzi de No. of Hours o, of fiows Forma de ECT
Cod curs/modulului = = - : S
Conael e [ s s [ 2 Ao | coa
Course / Module Total glre“ lln:;lv'd:;al E § .E § g E : s
f ontact | Inaependen S ES|E 5 4 ECTS
e Hours t Work Ml 3| g B
m ~
- P - . . . SN S B . S — =
G.01.0.64 | Limba romani pentru 120 60 60 60 E 4
alolingvi
Romanina language for the
speakers of other languages
G.02.0.65 | Limba romani pentru 120 60 60 60 E -
alolingvi
Romanian language for the
speakers of other languages
TOTAL/Total Number of Hours 240 120 120 120 8

STAGIILE DE PRACTICA
INTERNSHIPS }
STAGIILE DE PRACTICA

INTERNSHIPS




Tipul stagiului de An de {)urati ; < .. | Numar ECTS
R .. | Semestru nr. sapt./nr. ore Perioada desfasuririi .
practica studii ) Credits
. Semesten] Term Period
Internships type Year of ECTS
no. of weeks/ nr. of hours
study
Practica de initiere in M
specialitate I 2 1s&ptamana/60 ore Mjl 2
Practicum 1 week/60 hours v
Practica de specialitate 2 saptdamani/120 ore Mai
Internship I 4 2 weeks/120 hours May 4
Practica de productie 6 saptamani/180 ore martie-aprilie
Production Internship 111 6 6 weeks/180 hours March-April 6
Practica de cercetare 4 saptamani/180 ore aprilie-mai
Research Internship 111 6 4 weeks/180 hours April-May 6
Total 13 sdptamani/540 ore
Totally 13 weeks/540 hours 18

UNITATILE DE CURS/MODULE LA LIBERA ALEGERE

ELECTIVES
| Numir de ore pe —{
Numiir de ore tipuri de activitati
No. of Hours
No. of hours
Conta Studi practi | Evaluarea Credite
Cod/Code ct . (;'l ll(lj ce /l:b Assessmen Credits
Denumirea unititii de Total | direct mu;\l” Cours | Seminar | orator. ! ECTS
curs/modului Total | Conta Indepe Course | Seminar |  Lab.
Course title ct P York
dent
hours
Study
G.01LA66 | Frotectia Civili 60 15 45 E 2
Civil protection 15
S.02LA67 | Sociolingvistica 150 | 75 75 30 45 E 5
Sociolinguistics
S.02LA6g | Iehnicide manipulars 150 75 75 30 45 E 5
Technics of manipulation
S.03.LA69 | Psihologia comunicarii 150 75 75 30 45 E 5
Psychology of communication
Semiotica discursului publicitar
S.03.LA.70 The semiotic of the advertising 150 75 75 30 45 E 5
speech
Tataliozaly 600 | 300 | 300 | 120 | 180 4 20
FORMA DE EVALUARE FINALA A PROGRAMULUI DE STUDII
FINAL EVALUATION
Nr.
- Termen de ECTS
Nr. d/o Forma de evaluare finali a studiilor evaluare Credits
FINAL EVALUATION Term ECTS




1 Teza de licentd/Final research project

lunie
June

il KN

MATRICEA CORELARII F INALITATILOR DE STUDIU ALE PROGRAMULUI CU UNITATILE DE

CURS/MODULE
COMPLIANCE OF PROGRAMME LEARNING OUTCOMES (COMPETENCES) WITH COURSES
/MODULES
Finalititi de studiu si competente‘,
T
Denumirea unitate de curs/modul 'g '%) QO %’ ’
Module/The finality of study oS <

=22 [1(2]3]4|5]6|7]|8
Introducere in stiintele comunicirii
Introduction into Communication Sciences e . + I T -
Tehnologii informationale: MOJO
Information technologies: MOJO G.01.0.02 6 + + | +
I'ehnica vorlyru S.01.A.03
Speech technique 5 + |4
Corectitudinea exprimirii S.01.A.04
Expression corectness S
Comun{car-ea mstitu;mn.ali. $.01.0.05 5 + + “,
The institutional communication
Norme si |pterpret§rl gramaticale Grammar and F.01.0.06 4 J 4 +1 +
interpretation rules
Limba strdina pentru comunicare* G.01.0.07 4 ‘ +
Foreign language for communication* o [
Cadrul relational institutional F.02.0.09 6 £ | s +
Institutional relational framework T
Redactarea textului
Text writing F.02.0.10 4 + + [ F
Discurs public si analizi critica
Public speech and critical analysis F.02.0.11 4 g oy
Comunicare si dialog cultural S.02.A.12
Communication and cultural dialogue T 4 4 + |+
Comunicare interculturali S02.A.13
Intercultural communication T :
Teoria si practica relatiilor publice S02.A.14
Theories and technics of public relations T 6 4 + +
Relatii publice si publicitate online S.02.A.15
PR and online adverstising o
Filozofie U.02.A.16
Philosophy - U.02.A.17
Istoria culturii si civilizatiei europene U.02.A.18 4 + +
History of the European culture and civilization U.02.A.17
Politologie U.02.A.18




Politology U.02.A.19

Sociologie U.02.A.20 l

Sociology

Institutiile juridico-statale din Republica

Moldova

Juridical-state institutions from the Republic of

Moldova

Responsabilitatea sociali in PR

Social responsibility in PR D —l 4 + 4
Responsabilitatea sociala corporativi S.03.A23

Corporate social responsibility o

Legislatia in domeniul mediatic-comunicational

Legislation of media-communicational Sphere F.03.0.24 4 + |+ | +

Etica si integritate profesionali

Lthics and professional integrity 603025 ¢ Tt =
Teoria imaginii

Image theory S.03.A.26 ) . .
Tehnici de influenti si manipulare S.03.A.27

Influence and manipulation techniques S

Produse de PR S.03.A.28

PR products U 6 1 4 +
Arta discursului publicitar S.03.A.29

The art of advertising discourse U

Antreprenoriat inovativ

Innovative entrepreneurship

Republica Moldova: istorie, politica, societate U.03.A.30

Republic of Moldova: history, politics, society U.O3. A.31

Integrare europeani U:03:A:32

European integration U.03.A.33 5 =
Cultura comunicarii interpersonale si U.03.A 34

organizationale U.03.A.35

Interpersonal and organizational communication

culture

Etica si estetica

Lthics and aesthetics

Proiect de cercetare/Proiect de creatie $.03.0.36 1 ' ( ' + —‘
Research project/creative project

Negocierea si medierea conflictelor

Negotiation and mediation of conflicts F.04.0.37 4 3 &

Comunicare in situatii de crizi F.04.0.38 4 ' 4 T
Crisis sistuations’ communication

Creativitatea in PR si publicitate

Creativity in PR and Adierl:ising FALIGEE . ' " i

Leadership S.04.A.40

Leadership 4 e

Design si arta vizuala S.04.A.41

Design and visual art

Teorii si tehnici ale publicitatii S.04.A.42

Theories and techniques of advertising 5 + + s
Campanii publicitare S.04.A.43

Advertising campaigns

Comunicare politici S.04.A.44

Political communication . 4 +

Comunicare si limbaj economic S.04.A.45

Communication and economical language l




Metodologia cercetirii

Methodology of research i
Tehnici de fo.rmare si gestionare a imaginii F.05.0.48
Image formation and management techniques S

New media S.05.A.49

New Media

Publicitatea printati

Print advertising

Campanie de comunicare publica
Public communication campaign
Comunicarea comunitara
Community communication
Instrumente de marketing digital
Digital marketing tools

Arta discursului TV

S.05.A.50

S.05.A51

S.05.A.52

S.05.A.53

The art of TV speech S.05.A.54
Produse publicitare

Advertising products S.05.A.55
Lobby si advocacy

Lobby and advocacy S.05.A.56

Mass-media si opinia publica
Mass-media and public opinion

Metode de promovare pe social media
Social media promotion methods
Site-ul institutional

F.06.0.57

S.06.A.58

The institutional web-site S.06.A.59
Brand‘mg si identitate cqrporatlvi S.06.A.60
Branding and corporate identity

Managementul resurselor umane S.06.A61
Human resourses management

Etichet si protocol institutional S.06.A. 62
Label and institutional protocol

Marketing politic S.06.A. 63

Political marketing

Lista finalitatilor de studiu si a competentelor:

cunoagterea obligatiilor functionale ale specialistilor in comunicare si relatii publice;

cunoagterea cadrului legislativ si deontologic in domeniul comunicirii publice;

cunoagterea principiilor de organizare, normelor si principiilor de functionare a institutiei de
comunicare;

elaborarea politicilor de comunicare, planificarea si realizarea campaniilor de informare, de
comunicare, publicitare, promotionale;

conceperea si elaborarea mesajelor tip relatii publice si mesajelor publicitare;

organizarea evenimentelor gi comunicarea in mod profesionist cu mass-media si publicul institutional;
utilizarea tehnologiilor informationale in procesele de colectare, triere, tratare, validare si difuzare a

mesajelor institutionale scrise, audio, video, multimedia;



- realizarea cercetdrilor aplicative in domeniul comunicarii publice.

Noti explicativi pentru programul de studii de la specialitatea

Comunicare si relatii publice

Descrierea programului. intrucat fenomenele recente din spatiul public contemporan denot3
diversificarea domeniilor ce soliciti specialisti calificati in domeniul comunicarii si relatiilor publice,
programul se preteaza necesitatilor practii sociale, politice, economice nationale si internationale.

Programul de studiu Comunicare st relatii publice se axeaza pe valorificarea sferei comunicational-mediat
din spatiul public contemporan, identificarea particularitatilor si dimensiunile de naturi paradigmatica a aceste
in vederea aplicarii cunostinelor insusite in solutionarea unor probleme particulare ale comunicarii, relatii
publice si publicitatii.

Programul de studiu Comunicare st relatii publice urmiareste formarea unor specialisti de calificare inal
conform standardelor educationale nationale gi internationale, cu o pregatire profesionald temeinica si aprofund.
din punct de vedere teoretic, cit si cu abilitati aplicativ practice.

Cunostintele, abilitatile si competentele sunt dobandite in cadrul activitatilor de formare profesionals
complexa ce prevede activitati auditoriale (curs teoretic, seminar i laboratoare), precum si activitati
individuale. Traiectoria progamului este axatd pe formarea unor deprinderi sistemice, aplicabile in domenii de
activitate ce vizeaza comunicarea, relatiile publice si publicitatea, pe dobandirea unui set de competente profesionale
necesare si suficiente pentru angajarea in cAmpul muncii. Astfel, misiunea programului este pregitires
specialistilor de performanta, asigurat de un fundament stiintific solid, care permite absolventului programului
atat angajarea §i parcurgerea unei cariere profesionale de succes in sectorul de stat si in cel privat, cat si
continuarea studiilor la programe de master, precum si studii de doctorat. Din perspectiva fluctuatiilot
permanente din cadrul stiintific al domeniului, dar si din dezvoltarea rapida a tehnologiilor pe piata muncii.
gradul de noutate al programului de studii se manifestd prin insdsi natura sa, precum si datoritd evolutiei
fenomenelor, tendintelor si proceselor comunicational-mediatice contemporane.

Conceptul programului este unul complex, ce oferd o abordare sistemica si coerentd a marii diversitati
comunicationale, determinati de:

- dezvoltarea continud a tehnologiilor informationale,

- dinamica relatiilor comunicationale sociale,

- interesul crescand pentru institutionalizarea sectorului comunicational-mediatic,

- diversificarea formelor de exercitare a activitatii comunicatorului,

- cregterea continud a cererii pentru specialisti pregatiti in domeniul comunicarii si relatiilor publice

Programul de studiu urmareste formarea specialistului in domeniul comunicarii si relatiilor publice
prin crearea unui sistem de competente, obtinute in rezultatul concursului echilibrat al disciplinelot
fundamentale si de specialitate, generale si optionale, precum si realizarea calitativi a stagiilor de practica.

Absolventul programului de studii Comunicare si relatii publice trebuie si detind urmitoarele
competente generale: cunoaste conceptele fundamentale din domeniul stiintelor comunicérii, modelele:
tipurile si structurile de comunicare public; rezolva situatii profesionale uzuale, in vederea solutionarii eficiente
si deontologice a acestora; insugeste domenii conexe prin studiul individual, cu scopul insertiei si adaptrii la
cerintele pietei muncii; aplica tehnicile de munci in echipd multidisciplinara; comunica informatii, idei.
probleme si solutii din domeniul profesional in limba materna si Intr-o limba de circulatie internationala.

Finalitatile de studiu si competentele la specialitatea Comunicare si relatii publice, ciclul I, Licenta sunt
orientate spre formarea atat a cultusii generale, cat si a celei profesionale a viitorului specialist. Intre acestea se
numaéra urmatoarele competente specifice:

- cunoagte obligatiile functionale ale specialistilor in comunicare si relatii publice;



- cunoagte cadrul legislativ si deontologic in domeniul comunicarii publice;

- cunoagste principiile de organizare, normele si principiile de functionare a institutiei de comunicare;

- elaboreaza politici de comunicare; planifica si realizeaza campanii de informare, de comunicare.
publicitare, promotionale;

- concepe si elaboreazd mesaje tip relatii publice si mesaje publicitare;

- organizeaza evenimente si comunica in mod profesionist cu mass-media si publicul institutional;

- utilizeaza tehnologii informationale in procesele de colectare, triere, tratare, validare si difuzare a
mesajelor institutionale scrise, audio, video, multimedia;

- realizeaza cercetdri aplicative in domeniul comunicarii publice;

Obiectivul programului este formarea atat a culturii generale, cat si a celei profesionale a viitorilor
specialisti, necesare pentru incadrarea acestora in campul muncii: institutii de stat, institutii media, ONG-uri.
intreprinderi, companii, firme, etc. Totodata, acestea sunt orientate si in directia asigurdrii obtinerii unot
competente si abilitati profesionale, necesare si suficiente pentru realizarea calitativi a activitatii profesionale,

Programul de studiu Comunicare si relatii publice a fost elaborat in conformitate cu Strategia USM, cu
prevederile i standartele de calitate ale documentelor reglatorii nationale si internationale. Programul de studiu
corespunde standardelor de calitate promovate de USM la toate nivele. Programul de studiu Comunicare S
relatii publice corespunde obiectivelor programului strategiei institutionale de dezvoltare, printre care:
dezvoltarea si consolidarea calitdtii ofertei educationale; elaborarea planurilor de invatamant din perspectiva
formarii competentelor profesionale, a abordarilor interdisciplinare si a problematicii actuale a domeniului de
formare profesionala; mentinerea procesului de formare profesionali la nivelul unor standarde de calitate, prin
care sd asigurdm recunoasterea competitivitatii studiilor la USM in tara si peste hotare; modernizarea si
promovarea unui management al calitatii participativ, cu implicarea activa a structurilor la nivel de facultate
(profesori si studenti) si cu reprezentantii pietei muncii s.a.

Procesul de elaborare a programului de studii la specialitatea Comunicare §i relatii publice destinat
ciclului I, Licenta s-a desfasurat in conformitate cu obiectivele sistemului de management al calitatii in cadrul
USM, printre care:

1. acontribui, in conjunctie cu alte mecanisme la promovarea calitdfii si standardelor inalte in procesul de
predare-invatare;

2. apune la dispozitia studentilor, angajatorilor si altor categorii de beneficiari informatie consistent si
credibild in ceea ce priveste calitatea si standardele educationale in USM;

3. aasigura identificarea programelor educationale cu principiul excelentei si a imbunatati mereu calitates
lor;

4. adezvolta infrastructura universitéii prin imbunatatirea si diversificarea bazei materiale, pentru crearea
conditiilor optime pentru activitatea didactici si de cercetare;

5. aimbunatati relatiile cu reprezentantii comunitétii locale din diferite domenii:

6. aasigura integrarea pe piata fortei de munci a absolventilor;

7. afacilita recunoagterea reciproca la nivel european a diplomelor si titlurilor universitare.

Programul de studiu este ajustat si inglobeaza tendintele internationale in domeniu, fiind adaptate
necesitdtilor si particularitatilor activittii la nivel national. Planul de studju prin formatul sdu urmareste
pregitirea specialistilor de format nou, competitivi pe piata relatiilor publice si publicitatii, care sa corespundz
noilor provocari ale timpului, cerintelor inaintate de angajatori i care, prin nivelul lor de pregitire, vor putea
concura pe piafa muncii din tard, eventual, si de peste hotarele ei. Accentul se pune pe managementul
comunicarii publice, relaii publice si publicitate.

Cregterea calitatii formarii profesionale este realizatd prin metode convergente de predare-invitarea,
aplicate de catre cadrele didactice. Pentru dinamizarea procesului instructiv-didactic, alaturi de metodele
clasice de predare-invatare, in cadrul orelor de curs vor fi aplicate diverse tehnici interactive, asa precum:



observatia directa si intervievarea (in procesul de documentare); dezbaterea si discutia publica (in procesul de
analiza si evaluare a materialuluj colectat), activitatea in echipe (pentru realizarea produselor comunicational-
mediatice complexe: campanii de promovare , organizare de evenimente, solutionarea crizelor institutionale
etc. Produsul obtinut in activitati va fi prezentat si discutat public. Convergenta metodelor de lucru cu studentii
programului pregitirea unor profesionisti de inalt calificare, in corespundere cu standardele de calitate in
domeniu.

Programul de studiu Comunicare §i Relatii publice este elaborat in conformitate cu Cadrul National a
Calificdrilor, urmarind obtinerea competentelor necesare prin intermediul a doua modalitati: una obligatorie.
care urmeaza sa asigure pregitirea teoretici de specialitate, si alta practica, optionald, determinati de libera
alegere a studentilor in functie de interesele specifice. Structurarea materiilor de studiu in continutul planului
de studiu acopera in mare parte solicitarile angajatorilor in vederea posedarii cunostintelor ce ar permite
absolventului programului angajarea in domeniile previzute de CNC. In acelasi timp, potentialul didactico-
stiintific al departamentului, precum si specialistii de valoare cooptati din piata muncii permite asigurarea
pregatirii specialistilor in domeniul vizat. Cooptarea specialistilor din piata muncii sint implicati, prin
intermediul diferitelor tipuri de colabordri, in special acorduri formalizate, ceea ce permite corelarea
programelor educationale in domeniu la necesitatile pietei de munca.

In concordanti cu recomandarile Cadrului European al Calificdrilor, de a contribui la modernizares
sistemelor de educatie si de formare, precum si de a spori angajabilitatea, mobilitatea si integrarea sociali a
lucratorilor si a cursantilor, planurile de studiu periodic sunt evaluate si modernizate in conformitate cu
cerintele pietii muncii, angajatorilor si tendintelor in domeniu la scara internationala. In acelasi timp, pentru o
mai bund o mai buni corelare a invatarii formale, nonformale si informale si sprijinirea validarii rezultatelor
invatarii dobandite in diferite contexte, masteranzii programului bineficiazi $i au acces materii de studiu
complementare, oferite de institutia de invatamant.

Consultarea partenerilor. Sugestiile privind conceperea, prezentarea si evaluarea programului de studii
au fost inaintate de citre profesorii si studentii FISC, care si-au exprimat parerile in cadrul sondajelor de opinie,
realizate cu regularitate, in fiecare an, la FJSC. Totodats au fost consultati diversi angajatori si reprezentanti ai
pietii muncii, care au mentionat necesitatea angajarii specialistilor cu un inalt grad de pregatire profesionald.
Elaborarea programului de studii de la specialitatea in cauzi se datoreaza si expertilor internationali in domeniu,
care, in cadrul meselor rotunde, discutiilor publice, seminarelor etc. desfasurate in colaborare cu cadrele
didactice din cadrul FISC, au mentionat necesitatea reevaluarii si modernizarii programelor de studii.
recomandand introducerea a noi cursuri, in corespundere cu necesitatile pietii muncii, excluderea unor cursuri
care gi-au pierdut din actualitate, dar si transferarea unor cursuri in alte semestre, in functie de necesititile
studentilor in cadrul stagiilor de practica.

Relevanta programului rezida in caracterul lui multidimensional, intedisciplinar, complex care ofers
posibilitati de formare, in acelasi timp, a culturii generale si a celei profesionale, a competentelor unui bun
comunicator si specialist in relatii publice si a celor de creatie stiintifica (de investigare, cercetare si analiza &
fenomenelor, proceselor si tendintelor contemporane), aspect corelat/ajustat la prevederile Cadrului European
al Calificarilor. Instruirea viitorilor specialisti in domeniul comunicarii si relatiiilor publice se realizeaza prin
corelarea a patru entititi de formare profesionala: discipline fundamentale,. generale, de specialitate si de
orientare socio-umanisticd. Componenta disciplinelor fundamentale si a celor generale sunt obligatorii, in timp
ce componenta disciplinelor de orientare socio-umanistici si, in majoritate, cea a disciplinelor de specialitate
ofera studentilor posibilitatea de a-si alege, in functie de interesele lor profesionale, disciplinele pe care le vor
studia ulterior (din pachetele optionale propuse in planul de invatamant), componentele respective asigurand
proiectarea traseurilor individuale de formare profesionala a studentilor. Evaluarea finala — sesiunea de licenta
demonstreaza competentele si capacitatile absolventilor de observare, selectare, analiza, interpretare gi gandire

critica si stategica.



in calitate de: specialist in comunicare, purtitor
de cuvant, consilier de imagine, agent reclama comerciald, lucrator al serviciului de presa, specialist in relatii
publice, creator de imagine, purtator de cuvant la institutiile publice, referent etc.

Continutul programul de studiu, dimensiunea novatoare a acestuia a fost configurata de solicitarile Si
consultdrile operate cu angajatorii, de concluziile formulate in rezultatul dezbaterilor organizate cu beneficiarii
directi (absolventii programului si actualii studenti), de opiniile expertilor notorii in domeniu si de schimburile
profesionale cu reprezentanti ai institutiilor de invatggmant de peste hotare, ce au o experientd bogata in
formarea specialistilor de performantd in domeniul comunicarii si relatiilor publice.

Formare ulterioard. Competentele obtinute le ofera absolventilor programului de studii Comunicare S

relatii publice posibilitatea de a-si continua studiile la ciclul II — master si, ulterior, la ciclul III — doctorat.
Studiile doctorale in domeniu pot fi desfasurate in cadrul Scolii doctorale de Stiinte Sociale.

Explanatory note for the study programme Communication and Public Relations

Description of the programme. The recent tendencies in the contemporary public space reveal i
diversification of the fields that require qualified specialists in the field of communication and public relatio
we can say that the programme is suitable for the needs of national, international, international social, politic
economic practice. The study programme Communication and Public Relations focuses on capitalizing 1
communication-media sphere in the contemporary public space, identifying its particularities and dimensions
a paradigmatic nature, in order to apply the knowledge acquired in solving particular problems of communicatic
public relations and advertising. The study program Communication and Public Relations aims to train higl
qualified specialists, according to national and international educational standards, with a thorough and in-dej
professional training from a theoretical point of view, as well as with practical application skills.

The knowledge, skills and competences are acquired within the complex professional trainin g activit
that provide auditory activities (theoretical courses, seminars and laboratories), as well as individual activiti
The trajectory of the program is focused on the formation of systemic skills, applicable in fields
communication, public relations and advertising, on the acquisition of a set of professional skills necessary a
sufficient for further employment. Thus, the mission of the programme is the training of performance specialis
provided by a solid scientific foundation, which allows the programme graduate both to engage and pursu
successful professional career in the state and private sectors, as well as continuing their studies in maste
programs and doctoral studies. From the perspective of the permanent fluctuations in the scientific framework
the field, but also from the rapid development of technologies on the labor market, the degree of novelty of 1
study programme is manifested by its nature, as well as due to the evolution of contemporary med
communication phenomenon, trends and processes. :

The concept of the programme is a complex one, which offers a systemic and coherent approach to 1
great communication diversity, determined by:

- continuous development of information technologies;

- the dynamics of social communication relations;

- the growing interest in thesinstitutionalization of the communication-media sector;
- diversification of the forms of exercise of the communicator's activity;



- the continuous increase of the demand for trained specialists in the field of communication and put
relations.

The study programme aims at training the specialist in the field of communication and public relatic
by creating a system of skills, obtained as a result of the balanced competition of fundamental and specializ
disciplines, general and optional, as well as the qualitative realization of internships. These include the followi
specific competences:

- knowing the functional obligations of specialists in communication and public relations;

- knowing the legislative and deontological framework in the field of public communication;

- using the principles of organization, norms and principles of operation of the communicati

institution;

- developing communication policies, advertising and promotional campaigns;

- designing and elaborating public relations type messages and advertising messages;

- organizing events and communicating professionally with the media and the institutional public;

- using information technologies in the processes of collecting, sorting, processing, validating a

disseminating written institutional messages, audio, video, multimedia;

- conducting applied research in the field of public communication.

The objectives of the study programme, including their correspondence to the university mission.

The objective of the programme is to train both the general and the professional culture of the fut:
specialists, necessary for their employment in state institutions, media institutions, NGOs, enterprises, compani
firms, etc. At the same time, they are oriented towards ensuring the acquisition of professional skills and abiliti
necessary and sufficient for the qualitative realization of the professional activity.

The Communication and Public Relations study programme was developed in accordance with the M
Strategy, with the provisions and quality standards of national and international regulatory documents. The stu
programme corresponds to the quality standards promoted by MSU at all levels. The study programi
Communication and Public Relations corresponds to the objectives of the programme of the institutio
development strategy, among which: the development and consolidation of the quality of the educational off
elaboration of curricula from the perspective of professional skills training, interdisciplinary approaches a
current issues in the field of vocational training; maintaining the professional training process at the level
quality standards, through which to ensure the recognition of the competitiveness of studies at MSU in the coun
and abroad; modernization and promotion of a participatory quality management, with the active involvement
the structures at faculty level (professors and students) and with the representatives of the labor market, etc.

The process of elaborating the study programme Communication and Public Relations for the first cyc
Bachelor was carried out in accordance with the objectives of the quality management system within MSU, amo
which:

1. to contribute, in conjunction with other mechanisms, to the promotion of quality and high standa

in the teaching-learning process;

2. to provide students, employers and other categories of beneficiaries with consistent and credil

information regarding the quality and educational standards in the MSU;

3. to ensure the identification of educational programs with the principle of excellence and to alw:

improve their quality; »

4. to develop the university infrastructure by improving and diversifying the material base, in order

create the optimal conditions for the didactic and research activity;

5. to improve the relations with the representatives of the local community in different fields;

6. to ensure the integration of graduates on the labor market;

7. to facilitate the mutual *ecognition at European level of university diplomas and degrees.

Correspondence of the study program and the contents of the curriculum to the international trer
in the field. The study program is adjusted to the international trends in the field, being adapted to the needs a



particularities of the activity at national level. The study plan, through its format, aims to train new forn
specialists, competitive in the public relations and advertising market, who will meet the new challenges of 1
time, the requirements submitted by employers and who, through their level of training, will be able to comp
in the labor market. The focus is on public communication, public relations and advertising management.

Increasing the quality of vocational training is achieved through convergent teaching-learning metho
applied by teachers. In order to develop the instructive-didactic process, together with the classical teachir
learning methods, various interactive techniques will be applied during the classes, such as: direct observati
and interviewing (in the documentation process); public debate and discussion (in the process of analysis a
evaluation of the collected material), activity in teams for the realization of complex communication-me:
products: promotion campaigns, organization of events, solving institutional crises, etc. The product obtained
activities will be presented and discussed usually publicly.

Evaluation of the expectations of the economic and social sector (studying the requirements of i
National Qualifications Framework, as well as the European one; studying the Job descriptions from i
potential employer institutions, evaluating the market through the questionnaire method, erc.). 1
Communication and Public Relations study programme is developed in accordance with the Natio
Qualifications Framework, aiming to obtain the necessary competencies through two modalities: a compulsc
one, which will ensure the specialized theoretical training, and another practical, optional, determined by the fi
choice students according to specific interests. The structuring of the study materials in the content of the stu
plan largely covers the employers' requests in order to possess the knowledge that would allow the graduate
the program to be employed in the fields provided by the NQF. At the same time, the didactic-scientific potent
of the department, as well as the valuable specialists co-opted from the labor market allows to ensure the traini
of the specialists in the targeted field. The co-operation of labor market specialists is involved, through varic
types of collaborations, especially formalized agreements, which allows the correlation of educational progra
in the field of the labor market needs. In line with the recommendations of the European Qualificatic
Framework, to contribute to the modernization of education and training systems, as well as to increase f
employability, mobility and social integration of workers and trainees, regular study plans are evaluated a
modernized according to the requirements, labor market, employers and international trends in the field. At
same time, for a better correlation of formal, non-formal and informal learning and to support the validation
learning outcomes acquired in different contexts, the masters of the program benefit and have access
complementary study materials offered by the educational institution.

Partner consulting. Suggestions regarding the design, presentation and evaluation of the stu
programme were submitted by the teachers and students of F aculty of Journalism and Communication Scienc
who expressed their opinions in the opinion polls, conducted regularly, every year. At the same time, varic
employers and representatives of the labor market were consulted, who mentioned the need to hire speciali
with a high degree of professional training. The elaboration of the study programme from the specialty is also ¢
to the international experts in the field, who, during the round tables, public discussions, seminars, etc. conduct
in collaboration with faculty’s teachers, mentioned the need to re-evaluate and modernize curricu
recommending the introduction of new courses, in line with the needs of the labor market, the exclusion of cour:
that have been lost, other semesters, depending on the needs of the students during the internships.

The relevance of the study programme Jor the labor market lies in its multidimensior
interdisciplinary, complex nature that offers opportunities to train, at the same time, the general and professiol
culture, the skills of a good communicator and public relations specialist and those of scientific creati
(investigation, research and analysis of contemporary phenomenon, processes and trends), aspect adjusted to |
provisions of the European Qualifications Framework. The training of future specialists in the field
communication and public relatiors is carried out by correlating four professional training entities: fundament
general, specialized disciplines and socio-humanistic orientation. The component of the fundamental and gene
disciplines are compulsory, while the component of the disciplines of socio-humanistic orientation and, for 1



most part, that of the specialized disciplines offers the students the possibility to choose, according to th
professional interests, the disciplines they will study later (from the optional packages proposed in 1
curriculum), the respective components ensuring the design of individual training routes for students. Fii
evaluation - the bachelor's session demonstrates the skills and abilities of graduates to observe, select, analy
interpret and think critically and strategically.

Employability. The qualification of Bachelor in Communication Sciences allows the graduate to engz
in various types of media communication institutions as: communication specialist, spokesperson, ime
consultant, commercial advertising agent, press service worker, public relations specialist, image creator, speal
for public institutions, referent, etc.

The content of the study programme, its innovative dimension was configured by the requests a
consultations with employers, by the conclusions formulated as a result of the debates organized with the dir
beneficiaries (graduates of the program and current students), by the opinions of well-known experts in the fie
of educational institutions from abroad, which have a rich experience in training performance specialists in 1
field of communication and public relations.

Further training. The acquired competencies offer the graduates of the Communication and Pub
Relations study programme the possibility to continue their studies at the second cycle - master and, later, at1
third cycle - doctorate. Doctoral studies in the field can be carried out within the Doctoral School of Soc
Sciences.



