Ministerul Educatiei si Cercetiirii al Republicii Moldov
Ministry of Education and Research of the Republic of Moldova
Munuemepemeo Oopasosanus u Hayku Pecnyorusu Monoosa
Universitatea de Stat din Moldova
Moldova State University
Monoaeexuil I'ocvoapemeennoiit Vuucepcumem

COORDONAT
COORDINATED BY
COI/IACcoBAHO
Ministerul Educatici si Cercetdrii al Republicii Moldova LLa sedinta Senatului USN
Ministry of Education and Research of the Republic of Moldova MSU SENATE
Vunuemepemeo odpazosanus u Heeaedosanus Pecnyoauxu Cenamont USM

Vonooea
Nr./no/ Ne.__ Proces verbal nr.//Ipomoron Ne,
d“.‘/(/(’ft‘/ coamor dinfoama’ date 31.03.2026 3
Ministru/ Minister’ Munucmp

Rector/Rector: Pekmop

PLAN DE INVATAMANT
STUDY PLAN
VUEBHbIM THIAH
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Nivelul calificirii conform ISCED/CNC -6
Level of Qualification, ISCED/CNC — 6
Vpocens keanudurau, ISCED/HKT — 6

Domeniul general de studii 101 Servicii publice
General Field of Study - 101 Personal services
Odwasi odrnacmo oovuenust -101 Focvoapemeeniioie veayeu
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Anul de studii
Academic
)'L'(ll'
100
[agren]

Didactic Activities
JUOarmuyuecras Oesmebiiocb

CALENDARUL UNIVERSITAR

ACADEMIC CALENDAR

AKAJEMHYECKHH KAJIEHIAPD

agii de practica*

Interships
Hpakmura

ante
Vacations
Kanury.iwi

Sem. I
1 Semester

Sem.1l

24 Semester

Sesiunea de
instruire
Teaching session
Vueonan ceccust

Sesiunea de
examinare/
instruire
Lxam and
reaching session
DR3AMCHayuonnds

Anul |
1" Year
[ 100

Anul 11
2 Year

111’00

Anul 111
3 Year

H1'1oo

Anul 1V
" Year
IV 1'oo

Noiembrie -
Decembrie
November -
December
Hosops - Jlexadpe
Sem. 1
Cem. 1
3 sapcimaini weeks
neoent
Octombrie
October
ORmAOpPH
Sem. 111
Cen. 111

3 sapicmcin weeks
neoen

Octombrie -
Notembrie
October - November
Ormsiops - Hosope
Sem. 111
Cem. 111
3 sapamicini weeks
neoea

Septembrie-

Octombrie

September -October
Cenmaope -
ORmAOPS
Sem. V1l
Cem. V1

3 saptcmcinm weeks
neoen

Februarie -Martie
Iebruary - March
Deapans - Mapm
Sem. 1/ Sem Il
Cem. I/
Cem. 11
3 sapicimcini
weeks
_neoei
Decembrie
December
Jlexadpe
Sem. 111/
Sem 1V
Cen. 111/
Cem. IV

3 sapicimcini
H'L’L',\' L
neoet

T Februaric - Martic

lebruary - March
Despacn - Mapm
Sem. 111/
Sem 1V
Cen. 11I/
Cem. 1V

3 sapicicini
weeks
[,/ —
Decembrie
December
Jlexaipn
Sem. V11
Cem. VI3

3 saprcimdni
weeks
neoen

calendarului academic aprobat anual

*Note: the exact periods dedicated 1o teaching activities, exam sessions and internships will be distributed according to the annually

approved academic calendar

*Il/)ll.\l(“l([llll(’.' moumble IIL’/)II()()I)I, Goloenenole Oisl _\"‘(L’(’)H()l} QestmeIbHOCU, IKI3AMEHAYUOHHbIX ceccurt u NPAKMUYCCRKUN CMANCUP OCOK,

VYCOnas Cceccls :

Sesiunea de
examinare
[ixam session
DR3ANCHa-yuonna
ceccust

Mai - lunie
May - June
Mait - Hionw
Sem. 11
Cem. 11

3 sapiamant weeks
neoen

Martie - Aprilie
March - April
Mapm - Anpe.in
Sem. 1V
Cem. 1V

3 sapicinicini
l|'L‘L'/\'.\
neoe

Mai - lunie

May  June

Mait Thone
Sem. V1
Cem. VI

3 sapicancini
weeks
neoe

lanuarie - Februarie

January - I'ebruary

Husape - bespacs
Sem. VI
Cem. V1

2 xapicimcn
weeks
neoen

Sem.1
I Semester
Cew |

Octombrie - Noiembrie

October - November
Ormsope - Hodope
Sem. V1l
Cem. VI
Practica de integrare
profesionali
Professional integration
/'I'le lee
Hparmura
Il/'“l/'k‘('k //“//U.IIIIVUI’I
IIIIIU(‘.‘/‘(HIHH
5 sapicancni
\I'('L'/( A

neoet

Sem.Il
20 Semester
Cen 1l

Februaric - Martie
l'ehruary - March
eapan - Mapm

Sem. 1V
Cem. 1V
Practica de initiere in
specialitate
Speciality initiation
imternship
O3narorume bl
NPARDIIRG DO
cheudibitocniu
2 sapiamani
weeks
. neoea
lanuaric - Februarie
January - Iebruary
Hucape - Decpain
Sem. V1
Cem. VI
Practica de specialitate
Specialuy mternship
Iparmura no
cnendbocnn
S sapicmncin
weeks
__heocu
Martie - Aprilie
March - April
Meapm - Anpe.in
Sem. VI
Cem. VI
Practica de cercetare
Rescarch internship
Heereoocame. e kast
NPARIMURA
S saptcncini
\ \'('/\'\
neoenn

GYOVIL Pacnpeoeieiivl ¢ CoOmEememat ¢ VIGEPICOCHIbIAL CHCCO0H0 YUCOHLA KATCHOAPE.

farna
Winter
Sunia

lanuarie

January
Husapn

Lanuarie
January
Hueape

lanuarie
January

Hueape

Lanuar
January
Huecape

Primavara
Spring
Becna

NMai
May
Maii

Aprilie
April

Anpen

Anpein

Apri
Mai
April - May
Anpey -
\Main

lu

Vara
Summer
Jlemao

August
July-
August
o1k~
leevem

lulie-
August
July
Lugust
0.1~
leeyem

lulie-
\ugust
July
Ligust
o
Acevem
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PLANUL DE INVATAMANT PE ANI DE STUDII
STUDY PLAN ON YEARS OF STUDIES

Numiir de ore pe tipuri de
Total ore activitafi
Number of hours Number of hours by types of
activities ©
< E s
. THREE £3
Cod Denumirea unititii de curs S0 ERS s E 5 T3S
Code Name of the Course £ 3 -E (‘,,E o =x| 28 S 3 °%
Total 5z s3|eg | £E8| 88 g3 Z x
Total &3 =5 5 8 ES| 38 s =
= = £ © 3| 83 =
S S s 3 3
(SRS 8 £ g R
7] -
&3
Q
ANULI /¥ YEAR
Semestrul I /¥ Semester
F.0.01 Teorie economica | examen
Economic theory | 180 36 144 12 24 exam
DKoHOMHUYEcKas Teopus | IK3AMEH
G.0.02 Limba engleza de afaceri in turism examen
Business English in tourism 150 30 120 0 30 exam
Jlenosou anenuickuil 6 mypusme IKI3AMEH
F.0.03 Geografia turismului examen
Tourism geography 120 24 96 12 12 exam
Tleoepaghus mypusma 9IK3aMeH
F.0.04 Dreptul afacerilor examen
Business low 120 24 96 12 12 exam
Jlenosoe npaso 9K3AMEH
TOTAL SEM.1  Total I* Semester 570 114 456 36 78
G.0.05 Limba roméana de comunicare (pentru alolingvi) P —
Rorpaman language for communication (for non- 90 18 7 0 18 evaliation
native speakers)
PymoiHcKkuil 31k 014 00wWeHus (01 aniun260s) oyenxa
Semestrul I 2"/ Semester
F.0.06 Management examen
Management 150 30 120 18 12 exam
Meneoocmenm IK3aMEN
F.0.07 Servicii publice examen
Public services 180 36 144 18 18 exam
l"ocyoapcmeennvie yciyau DKIAMEH
F.0.08 Teorie economica Il examen
Economic theory Il 150 30 120 10 20 exam
Oxonomuveckas meopus 11 IK3aMEH
G.0.09 | Tehnologii informationale de comunicare
Information technologies of exafieh
communication 120 24 96 0 0 24 exam
HHnehopmayuonno-kOMMYHUKAYUOHHBIE DlcaMel
mMexHoN0cUU
F.O0.10 Finante B —_.
Finance 120 24 96 12 12 exam
Dunancel IK3AMeH
Total Sem. Il Total 2 Semester 720 144 576 58 62 24
G.O.11 Limba roména de comunicare (pentru alolingvi) —
Romanian language for communication (for non- )
gl sovalers} 78 16 62 16 0 evaluation
Pymobinckuil A3u1k 015 00ugeHus (0ns aniune608) ayenka
TOTAL ANUL I Total number for the
1 year ofsmgy 1290 258 1032 94 140 24
ANUL I 2 YEAR
Semestrul III 3" Semester
F.O0.12 Bazgle f:ontablhtﬁ;.n P—
Basics in Accounting 150 30 120 10 20 0 exam
OcHogbl byxeanmepckoo yuema IK3aMeH
F.O.13 Economia turismului examen
Tourism Economy 150 30 120 16 14 0 exam
IK3AMEH




[ T i o - - S \lllll‘ll dt‘ ()I(‘ pe [I|)l“| d(‘ 7
Total ore activitati
Number of hours Number of hours by types of
[ — activities v
= -
i Ex =3
Cod Denumirea unititii de curs T o ERS e f 2
Code Name of the Course - 2z N oo | 28 ° 3
: . = = » s S .Fg N K =
bonsl s | B3| ES5 | £5| 358 £~
Total g3 =303 ES| %% z
o £ | 22| 7 | &2 E3 H
o 9 g B 3
(SR == g8
Q
B e )I\()II()\ILII\(I mvpzu\lu ) o - 7 1
F.O.14 Marketing (in limba uwlua) exAMER
Marketing (in English) 150 30 120 12 18 0 exam
| Mapremune (na ancauiickom szeike) | I - | sleueE
S.0.15 Antreprenoriat sustenabil in turism
(ODD)
Sustainable Entreprencurship in tourism . R 5 gxamen
DDO 150 30 120 12 18 0 exin
( ) IK3ANECH
Vemotuusoe npednpunusamenscmeo 6
mypusye (L[VP) - - L -
Total Sem. 11 Total 3" Semester 600 50 70 0 0
=, . - nestrul l\ - e B
S.0.16 Servicii turistice examen
Touristic services 180 36 144 18 18 0 exam
Typucmuueckue yenyeu o . - B - | 2Kadmey

S.0.17 Corespondenta de afaceri in turism (in
limba engleza)

Business correspondence in tourism (in

English)

Jlenosast Koppecnondenyust 6 chepe
| mypur 1a uuavuu%gyﬂ;hu\e) 7 -
S.ALI8 Patrimoniul national cultural si plotuclla
patrimoniului cultural
National heritage and cultural heritage

examen
120 24 96 12 12 0 exam

IR 3ANMCH

protection

Hayuonaionoe kyiemypuoe nacieoue u e
‘ . / K] VP 180 36 144 12 24 0 exam
S.A.19 OXpana Ky1emypHoco Hacieous IKIANCH

Management intercultural in turism
Intercultural management in tourism
Medcky 1o mypHoltt MCHEONCMCHN 6
| mypusve

U.A.20 Integrare ¢ economica curopcané
European economic integration
Eeponetickast 9KOHOMUYSCK sl
U.A2I unmepayus
Psihologie
Psychology
U.A.22 llcuxonocus ‘ T
Istoria si cultura civilizatiei europene 150 30 120 12 18 0 | evam
History and culture of European 2RIAMEH
U.A.23 civilization
Hemopust u Kyiemypa e6ponetickoll
yueuIuzayuU
Sociologie
Sociology
| Coyuonoeus | L .
'SP.0.24 | Practica de mmerc in specnalmle
Speciality initiation internship
Oznakosmumenvias RPAkmuKa no
chneyuaisnocmu 7 e -
r lmal\cm I\ Total 4" Sclneslw ) o 690 lﬁg 522 ‘ 60 66 -0‘”

examen
60 *42 18 exam

IN3ANMCH

credite

Nr.
\r. of Credits

W



S T T Numar de ore pe tipuri de {
Total ore activitati
Number of hours Number of hours by types of
activities o
< = “
& 3 = v =
- Lo = 3 =73
Cod Denumirea unitatii de curs T o 5 < F e % 5 £
Code Name of the Course £ 2 &) N = | 82 ° Y S
: . 5 = 22| « 3 =3| %53 = Z =0
Total hodliecs ° s E X = £ a3 g Ve S
Total =3 =3 | OOS EX| %8 2
RS 2 £ b AA| g3 -
28 =T TS
v~ E = < =
<
'I"otal Anul " Tolal I1lllﬂbel‘ bl‘ Ih(’ V o ) e S N B
- i 1290 | 288 | 1002 | 110 | 136 0 0 43
2" year of stud)y e
L ~ Anulnr 3 Year o -
) o semestrul Vo 5" Semester ) . .
S.0.25 Comunicare si tehnici de vorbire in
public examen
Communication and public speaking 120 24 96 12 12 0 exam 4
techniques oKaaMEY
Obugenue u nyoIutHbIe Gol CNYRICHUs
S.0.26 Standarde si norme in ospitalitate si
turism
Standards and norms in in hospitality eramen
: PR 120 24 96 2 | 1 0 exam A
and tourism ——
Cmandapmot u HopMbl 6 chepe
S cocmenpuumcmea u mypuima . : — .
S.0.27 Gestiune hotelierad examen
Hotel management 120 24 96 12 12 0 exam 4
e COMBHINTOG JYP AR O . i
S.0.28 Activitatea agentiilor de turism si tour- |
operatori (in limba englezi) I
The activity of travel agencies and tour examen
operators (in English) 120 24 96 12 12 0 exam 4
Jlesmenonocme mypucmuieckux ARIAMel
aeHmemas u myponepamopos (na
| anemutickom A3bike) . — B
S.0.29 Sisteme de rezervare in turism si
ospitalitate
Reservation Systems in Tourism and ; ) examen
vason o) 120 24 96 24 0 ecm | 4
hospitality e
Cucmenmol GPOHUPOGANTUSL 6 INYPUIME U
| cocmenpuumcmese : - . :
Total Sem. V Total 5" Semester 600 120 480 48 72 0 0 20
s _ . Semestrul VI 6" Semester o S
S.A.30 Analiza activitatii economico-financiare
Analysis of economic and financial
activity !
o N Namen |
AHanus HYKOHOMUUECKOU U (hunancosoll & ;
) ! ' 120 24 96 12 12 0 exam | 4
%] 2y .
oesmenonocmu ' Ny
S.A3I Management financiar
Financial management
| @unancoseiti venedocyienm
S.0.32 Marketingul destinatiilor turistice
(proiect de an)
Marketing of tourism destinations (vear examen
PIRRGEESE 0 120 24 96 12 12 0 oxam 4
roject)
/ / IK3AMEH
Mapkenmune mypucmuyeckux ‘
HANPAGICHUL (KVPCOGOL NPOCKIT) | |
S.0.33 Managementul proiectelor in turism j U exammen |
Project Management in Tourism 120 24 96 12 12 0 [ oexam |4
| Vapasaenue npoekmaviu ¢ mypusye ) | owsaen l
2 "‘, are ) -1 O 17¢ > 36y O 1 ) o Ay E >
S.0.34 Ac.mmgm si organizare QL leunmuntu 120 2 96 " 1> 0 examen |
| Leisure and event organization T . R o . exam |




Cod
Code

Denumirea unitatii de curs
Name of the Course

Opeanusayusi Qocyed u Meponpusmut
Practica de specialitate
Speciality internship
s ) I][)CIKIIHII\'(I no cneyuaibHocnnt
Total Sem, VI Total 6" Semester
Total Anul L1 Total number for the FC
year of study

SP.0O3S

Total
Total

1380

780

Total ore
Number of hours

Contact direct
Contact Hours

*210

306
426

Studiu individual

Individual Study

Numiir de ore pe tipuri de
activitati

Number of hours by tvpes of
activities

Seminar

Seminar

Curs
Course
Practica/ Laborator

. PracucelLaboratory Work

Forma de evaluare

IK3AMCH
examen
exam
IR3ANMECH

credite

Nr.

\rof Credits

46

. . Seme
Managementul calitatii in ospitalitate si
turism
Quality management in hospitality and
tourism
Meneoxcvienm kauecmea 6 unoyCmpuu
COCIMEnPUUMCMGA U MYPUIMA )
Strategii de marketing digital in turism si
ospitalitate (in limba engleza)
Digital marketing strategies for tourism
(in English)
Cmpameeuu yughposoco Mapkemuned 6
MypusMe u 2oCmenpuumMcemee (na
AHIUTICKOM SI3b1KE)
Gestiunea vanzarilor si relatiilor cu
clientii (in limba englezd)
Sales and customer relationship
management (in English)
Vapasnenue npodaxcayu u
G3AUMOOMHOUCHUAMU ¢ KAueHmamu (1a
_| aHeIUICKOM H3bIKE)
Turism cultural
Cultural Tourism
Kyaomypuwiit mypusv
Turism religios
Religious Tourism
! Perucuosnstit mypusy
Turism urban
Urban Tourism
[opoockoi mypusm
Turism oenogastronomic (in limba
engleza)
Gastronomic Tourism (in English)
DHOLACMPOHOMULCCKUL MYPUIM (Hd
AHRTIUTICKOM S13bIKC)
Turism rural (in limba engleza)
Rural Tourism (in English)
Cenbekutt mypusy (Ha aueiiickom
A3bIKE)
Turism ecologic (in limba englezi)
Ecotourism (taught in English)
_IKOMYPUSM (11G aHSTUTICKOM H36IKC)
Practica de integrare profesionala
Professional integration practice

S.0.36

| SA39

S.A.40

S.A.43

S.A 44

SP.O45

NUL 1V

4" YEAR

§:trul Vil

120

90

90

300

*210

7" Semester

96

96

90

10 8 0

10 8 0

examen
exam
IN3UAMCH

examen
exam

IK3UAMEH

examen
exan
IN3AMEH

examen
exam
IK3UNEH

examen
exam

(98]
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o . ' i Numir de ore pe tipuri de
Total ore activitati
Number of hours Number of hours by types of
acnvities ©
. =2 |31 | £
Cod Denumirea unititii de curs s @ g & = o s “
/ : ! g3 = B 5 © 2 =
Code Name of the Course E 8 ? S £ ° oy #
7 T T = = O ® = =
Fotal o = S g Z:
Total =3 oS =3 3
2 = = = g &=
SS R €3
o N oo = E
77 i S
.
lpakmura npocheccuonanvnon IRIANCH
S ulimespayui R — e
Total Sem. VII Total 7th Semester 720 294 426 44 40 0 24
Semestrul VI 8" Semester
S.A406 I'urism de afaceri |
Business Tourism
Jlenosou mypusv
S.A.47 Turism de aventura SRS
Adventure Tourism 90 18 72 10 8 0 exam 3
[purniouenveckuii mypusy PEIUMEN
S.A.48 Turism medical
Medical Tourism
| Meowyunckui mypusv )
S.0.49 Cultura afacerii si etica profesionala
Business culture and professional ethics SHAIEH .
: proj 90 I8 2 | 10 | 8 0 g \
Jlenosast kyremypa u npogheccuonaivnas SiSaANET
) IMUKA S - )
S.A.50 Leadership si managementul resurselor
umane
Leadership and Human Resource
Management
JTuoepcmeso u ynpasienue
examen
YCTOBCYCCKUMU PECYPCAML
. EHOGEUCARUMU pecypea o 120 24 96 12 12 0 exam A
S.AS1 Sustenabilitate si politici ecologice in en
sectorul public ;
Sustainability and environmental policies |
in the public sector ’
Yemotiwusoe passumaue u ykojioouueckas '
| nonumuKda 6 cocyoapemseninom cekmope |
SP.0.52 | Practica de cercetare evaluare
Research internship 150 150 evaluation 5
Hceneoosamenvckas npakmuxa oyennd
['eza de licenta examen
Bachelor’s thesis 270 270 L exam 9
| Aunrovnas padoma . S I | e
Total Sem. VI Total 8" Semester 720 60 660 0 24
Fotal Anul IV Total number for the 4
. s 1440 354 1086 0 48
L Jear wy SR T U
rorat S 1322 4078 24 180

PONDEREA UNITATILOR DE CURS / MODULELOR IN PLANUL DE INVATAMANT
VAEJIBHBI BEC VYUEBHBLX JIHCHHTIIIH ) MOJINIIER B YYESHOM [1JIAHE
7 WEIGHT OF COURSE UNITS / MODULES IN THE CURRICULUM
Functia in formarea
profesionala
Dyuryus ¢
npogheccuonaivion
| NOOCOMOGKE
Role in Professional Training | .
F ) 1470

Nr. credite
Kou-6o kpeoumos
Number of Credits

Total ore
OOugee Koauuecmso vacos
Total Hours

Pondere, %
Jloas, %
Share, %

— - - P — V A‘() —
G 270 9

27




U 1 150 } 5 i 3
S 2430 E 81 45
e s10 27 ' B
| TL 270 | 9 |
*[ Total | 5400 180 ! 100
STAGIILE DE PRACTICA
INTERNSHIPS
[IPAKTHKA
An de Durata Numiir
Tipul stagiului de practica ) 5 . Fimes - ECTS
i . ; studii Sem. 1 T 3 Perioada gt
Nr. d/o The internships h b POROKHTCILHOCTD . ECTS
Year Sem — Period 8
Ipaknuika I'00 Cem Siptimani Ore Iepuoo Credits
CM. R ¢ ——
Weeks Hours ECTS
Heoeau Yacw Kpeoumnt
| Practica de initiere in specialitate Februarie-Martie
Internship of initiation in specialty I Y% 2 60 February-March 2
. Beoonas npakmuka no cneyaibnocmi : ; Despans-Mapm
2 Practica de specialitate Martie-Aprilic
Internship in specialty 11 Vi 5 300 March-April 10
Creyuanzuposannas npaxmusa Viapm-Anpe.n
3 Practica de integrare profesionald . .
' Pr ; r\l H: I/ /)t; /Ll/i ):I LI'I : 11 ()CIUIHhl'lC"\UICIHIHl\f
‘0fess. gratic actice ; / 23
SRR =5 PHASHSS 1V VI S 300 October-November 10
Hpakmura npogeccuonaivnoln : p
OrmsAcps-Hosope
wimespau
| Practica de cercetare Martie-Apritie
Research internship Y VI 5 150 Viarch-April 5
HeeneoosamenbCkas npakmiund Viapm-Anpeno
Total/ Beero 17 810 27
FORMA DE EVALUARE FINALA A PROGRAMULUI DE STUDII
FINAL EVALUATION
DOPMA OKOHYATEJIbHOH OUEHKH [1POI'PAMMbBI OBYYEHH
e Numir de
" o 3 Iermene de .
Nr Forma de evaluare finald a studiilor P credite
do Form of final evaluation of the studies ’I‘,‘ ”.“';I Number of Credits
% - er , )
Dopra OKOHUAMECALHO OUCHKU RPOPUAMMbL 00V UCHUN Hentoo Koauuecmeo
¢
4 KPCOUnos
Teza de licenta lunie 9
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NOTA EXPLICATIVA

Prezentarea succintd a profilului specialititii, precum si a domeniului de formare profesionald si domeniului
general de studii. Programul de studii ,,Servicii hoteliere, turism si agrement”, incadrat in domeniul general de studii 101
Servicii publice, vizeaza formarea specialistilor capabili s raspunda cerintelor actuale ale industriei ospitalitatii, turismului si
agrementului. Specialitatea apartine domeniului de formare profesionala 1013 — Servicii hoteliere, turism i agrement si este
asociata calificarii de nivel 6 CNC — Licentiat in servicii publice. Programul se adreseaza in principal absolventilor de liceu si
are drept finalitate formarea de competente necesare exercitarii unor functii de management, coordonare, consultantd si
executie in unitdti hoteliere, agentii de turism, centre de agrement, structuri de informare turistica si alte entitati din domeniu.
Programul este elaborat in corespundere cu Nomenclatorul domeniilor de formare profesionald si al specialitatilor in
invatamantul superior, aprobat prin Hotararea Guvernului nr.482 din 28 iunie 2017 si Plan Cadru pentru studii superioare de
licenta (ciclul 1), de master (ciclul I1), si integrate, aprobat prin Ordinul Ministrului Educatici si Cercetérii nr. 510 din
07.04.2025.

Durata studiilor — 3 ani la invatamant cu frecvenia si 4 ani la invaiamant cu frecventa redusd, 3 ani la invatamant dual
si 4 ani invatamant la distanta. Credite de studiu — 180 credite ECTS, | Credit ECTS — 30 ore. Forma de organizare -
invatamant cu frecventa, frecveni(d redusa si dual.

Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitatii, racordarea programului de
studii si a continuturilor din Planul de invitamant la tendingele internationale din domeniu. Scopul programului Servicii
hoteliere, Turism si Agrement este formarea competentelor transversale, generale si profesionale necesare pentru activitate
profesionald de prestare. organizare si administrare a serviciilor in industriile turismului si a serviciilor hoteliere, elaborarea,
promovarea si realizarea produselor turistice si hoteliere care sa corespunda cerintelor consumatorului si standardelor calitatii
Absolventii programului sunt pregétiti pentru activitatea antreprenoriala in industria turismului si cea a serviciilor hoteliere.

Obiectivele programului de studiu Servicii hoteliere, Turism si Agrement sunt:

- evaluarea provocarilor contemporane in industria ospitalitatii si turismului, cu accent pe dezvoltarea personala,
intelectuald si profesionald a studentilor, adaptata la schimbarile dinamice din domeniu:

- dobandirea cunostintelor fundamentale despre specificul industriei hoteliere, turistice si de agrement, incluzand
tendintele actuale si inovatiile din acest sector,

- imbunitatirea capacitatii de a analiza piata si de a implementa strategii de management si marketing eficiente in
activitdtile turistice si hoteliere;

- dezvoltarea competentelor in utilizarea tehnologiilor informationale si de comunicare (TIC) pentru planificarea,
organizarea si gestionarea activitatilor din turism si ospitalitate;

- formarea abilitatilor de cercetare si analiza a pietei in sectorul serviciilor hoteliere si turistice. prin utilizarea metodelor
si instrumentelor moderne de analiza;

- oferirea cunostintelor tehnice si a instrumentelor necesare pentru crearea, dezvoltarea si implementarca proiectelor
turistice, orientate spre maximizarea performantei activitatilor din domeniu;

- formarea competentelor pentru analiza si evaluarea problemelor complexe din sectorul hotelier si turistic, prin
elaborarea de solutii sustenabile si inovatoare;

- integrarea principiilor sustenabilitdtii in toate aspectele industriei hoteliere si turistice, contribuind astfel la o
dezvoltare responsabila a sectorului.

Aceste obiective corespund misiunii Universitatii de Stat din Moldova si sunt corelate cu documentele strategice
institutionale: Strategia de dezvoltare a USM (2021-2026), Strategia USM privind activitatea de cercetare, dezvoltare inovare
(2024-2027), Strategia de internationalizare a USM (2021-2026).

Racordarea programului de studiu si a continuturilor din planul de invatamant la tendintele internationale din domeniu.
La elaborarea programului de studiu s-au luat in considerare bunele practici europene cu referire la continuturile ofertei
educationale si s-au valorificat in cadrul programului prin includerea unor unitati de continut in vederca asigurdrii
compatibilitatii programelor: OECD ,, v
Raportul Semetrical .,

", Raportul Amadeus ., 4
7 cat si recomandarile UN Tourism Academy din documentul .,
. Principalele tendinte turistice internationale releva promovarea unui turism responsabil,

tr)

durabil si universal accesibil.

Evaluarea asteptdrilor sectorului economic si social s-a realizat prin raportarea la standardul de calificare national,
Cadrul National al Calificarilor (nivel 6), cét si la cel european (EQF/NQF), dar si prin analiza fiselor de post aferente
ocupatiilor din CORM si ESCO. precum: manager in activitatea hotelierd, director agentie de turism, analist in turism,
manager receptie, manager evenimente etc. Totodata, evaluarea pietei muncii s-a bazat pe consultarea rapoartelor ANOFM,
chestionare aplicate angajatorilor, precum si pe date furnizate de Camera de Comert si Industrie. Asociatia Patronala a
Industriei Turismului din Moldova si alti actori relevanti.
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Consultarea partenerilor in procesul de eluborare a programului de studii a fost un proces colaborativ si iterativ, care
a implicat cadre didactice universitare, reprezentanti ai mediului de afaceri din turism si ospitalitate, absolventi activi in
domeniu, precum si studenti din ani terminali. Acest demers a contribuit la alinierea structurii curriculare si a continutului
disciplinelor la cerintele reale ale pietei muncii si la perspectivele de dezvoltare ale domeniului. In vederea realizarii unor
studii calitative si relevante in mediul real au fost realizate o serie de activitati prin rezultatul carora sunt reflectate necesitatile
si tendintele de pe piata muncii in domeniul Serviciilor Hoteliere si Turism La nivel de facultate, in cadrul Conpisiei de
Asigurare a Calitatii este inclus cate un reprezentant al pictei muncii pentru fiecare domeniu de formare profesionald. In cadrul
sedintelor de lucru al Comisiei sunt discutate continuturile planului de invatamant, tipurile de sarcini pentru studiul individual,
metodele de desfasurare a lectiilor practice cat si corelarca unitatilor de continut pentru disciplinele predate si alte subiecte. Au
fost analizate fisele de post a urmatorilor potentiali angajatori Ministerul Culturii al Republicii Moldova, Asociatia Nationala
pentru Turism Intern si Receptor din Moldova (ANTRIM). Hotelul Cortyard by Merriott, Hotelul Ambassador, hotelul Jolly
Alone. Radisson Blu Leogrand Hotel. Agentia de turism TatraBis, Agentia de turism PandaTur. Pensiunca Eco-turisticd FEco-
Resort Butuceni, Rezervatia Stiintifica-Naturald ..Plaiul Fagului™ in vederea determinarii calificarii necesare a unui specialist
din domeniul industrici turismului si identificarii necesarului de cunostinte, abilitdti si competente ce vor {i asigurate prin
realizarea planului de studiu.

Relevanta programului de studii pentru piata forfei de muncd cste confirmata prin corespondenta directd a
competentelor dezvoltate cu cerintele exprimate de angajatori. Programul urmareste sd pregateasca specialisti adaptabili,
capabili sd gestioneze provocirile actuale ale industriei ospitalitatii si turismului. in conditiile unui mediu economic si social in
continua schimbare. Relevanta programului de studii ,Servicii Hoteliere, Turism si Agrement” pentru piata fortei de munca
este evidentiata prin corelarea sa cu cerintele actuale din domeniul turismului si ospitalitatii. Programul dezvoltd competente
esentiale pentru gestionarea unitatilor hoteliere si turistice, inclusiv abilitati in planificarca si organizarea activitatilor de
recreere, managementul operational si financiar, precum si coordonarea echipelor. Adaptarea acestuia la tendintele curopene si
nationale, cum ar fi cele prezentate in Strategia Nationala . Educatie 20307 si programele de sprijin pentru IMM-uri in turism.
asigurd pregatirea absolventilor pentru o carierd competitiva, adaptata cerintelor pietei muncii. Programul respecta si
obicctivele stabilite in .Programul National de Dezvoltare a Turismului 20267, care subliniazd importanta pregatirii
profesionistilor pentru industria turismului din Republica Moldova. Noutatea programului constd in accentul pus pe nevoile
cconomiei reale din sectorul hotelier si turism, identificate prin consultarca profesionistilor din domeniu, care au evidentiat
competentele generale si profesionale necesare absolventilor pentru integrarea pe piata muncii. De asemenea, programul de
studii a fost conceput in mod deliberat pentru a integra recomandarile si liniile directoare prezentate in .Ghidul de marketing
privind dezvoltarea turismului in Republica Moldova™ (Ordinul nr. 336/2024). asigurand astfel o corclare stransd intre
pregatirea profesionald a viitorilor specialisti si politicile publice de promovare a turismului la nivel national.

Posibilitatile de angajare a absolventilor; corelate cu CORM si ESCO. Programul de studii ,.Servicii hoteliere. turism
si agrement” oferd absolventilor o pregitire complexa, care faciliteaza insertia profesionald intr-o varietate de contexte
organizationale din sectorul ospitalitatii, turismului si agrementului, atdt la nivel national. cét si international. Corespondenta
dintre calificarea dobandita si nomenclatorul ocupatiilor din CORM si ESCO evidentiaza o gama larga de oportunitati
profesionale adaptate cerintelor actuale ale pietei muncii.

Astfel, absolventii pot activa in pozitii de conducere si coordonare, precum: manager in activitatea hoteliera (cod
CORM 141119), manager receptie (141120) sau manager de evenimente in domeniul ospitalier (141121), avand
responsabilitati in organizarea operationald, administrarea echipelor si asigurarca calitatii serviciilor.

De asemenea. sunt vizate functii de conducere strategicd in cadrul agentiilor de turism. inclusiv in calitate de
director/directoare de agentie de turism (143902), director de agentie tour-operator (143903) sau director de centru de
informare turistica (143904), unde competentele in dezvoltarca de produse turistice. comunicare interculturald si lecadership
devin esentiale.

In paralel, calificarea permite ocuparca unor functii analitice si de consultantd, cum ar fi cea de analist in turisni
(263201). pozitic ce implica elaborarca de strategii de dezvoltare turistica si analiza pietei. In sfera educational-culturala,
absolventii pot activa ca ghizi in institufii culturale (265916), valorificand cunostintele acumulate despre patrimoniul national
si capacitdtile de interpretare turistica in medii multiculturale.

Prin urmare, programul asigurd formarea unor profesionisti versatili, capabili sa contribuie la dezvoltarca durabild a
sectorului turistic, sa inoveze in prestarea serviciilor si sa se adapteze unui context economic in continud transformare.

Accesul la studii a titularilor de diplome obtinute dupd finalizarea respectivului program de studii. Absolventii
programului de studii, care au obtinut titlul — Licentiat in Servicii Publice au urmatoarele oportunitati de continuare a studiilor:

e Programe de master - nivelul 7 ISCED in domeniul Servicii Publice;

e Programe de master — nivelul 7 ISCED in alte domenii cu acumularea minimului curricular:

e Programe de formare continud pe tot parcursul vietii.

Competentele generale si profesionale asigurate de programul de studii sunt:

CG 1. Realizarea studiilor de piatd a industrici turismului si ospitalitatii

CG2. Organizarea activitatilor in contextul asigurarii eficiente a prestarii serviciilor turistice
CG3. Aplicarea normelor, reglementarilor si standardelor industriei turismului si ospitalitatii
CG4. Respectarea normelor etice si deontologice in activitatea de turism si servicii

CGS. Crearea si promovarea eficienta a produselor si serviciilor turistice si de ospitalitate
CG6. Dezvoltarea profitabilitdtii organizatiei turistice/hoteliere

CG7. Crearea conditiilor standard conforme normelor si principiilor economiei sustenabile
CG8. Configurarea parametrilor de calitate adecvati perceptiilor-tip ale grupurilor tinta



Aria ocupationalid 1: Turism si agrement

CP1. Planificarea activitatilor in domeniile serviciilor turistice si de agrement. adaptate la dinamica pictei

CP2. Administrarea rationald a resurselor umane, materiale si financiare

CP3. Asigurarea conditiilor optime privind valorificarea patrimoniului cultural

CP4. Dezvoltarea de produse si servicii turistice pentru imbunitétirea experientei clientului

CP5. Elaborarea strategiilor de marketing si vanzari

CP6. Aplicarea standardelor de calitate in realizarea serviciilor turistice

CP7. Implementarea practicilor sustenabile in activitatea entitétii turistice

Aria ocupationald 2: Industria ospitaliera

CP8. Planificarea activitatii operationale in cadrul structurii de cazare a serviciilor hoteliere de baza si suplimentare

CP9. Monitorizarea activitatilor lantului valoric a proceselor de servire a clientilor

CP10.Administrarea resurselor umane, materiale si financiare in vederea asigurdrii serviciilor hoteliere in contextul diversitétii

CP11.Diversificarea ofertei serviciilor de ospitalitate prin crearea serviciilor suplimentare asigurand loialitatea clientilor

CP12.Asigurarea standardelor de calitate si sustenabilitate ale serviciilor de ospitalitate.

Lista rezultatelor invatdarii.

I. analiza date relevante din piata turismului si ospitalititii pentru a identifica tendintele si comportamentele consumatorilor,
utilizand diverse tehnici de cercetare

2. elabora planuri pentru activitatile si proiectele turistice, pentru a asigura organizarea cficientd a prestérii serviciilor
turistice

3. interpreta si aplica corect normele, reglementarile si standardele de calitate specifice industriei turismului si ospitalitatii in
conformitate cu schimbarile legislative

4. demonstra, in baza studiilor de caz, aplicarca normelor etice si deontologice din serviciile de turism si ospitalitate

5. crea produse si servicii turistice si de ospitalitate, adaptate diverselor segmente de clienti.

6. utiliza tehnici si strategii de marketing inovatoare pentru a promova eficient produsele si serviciile turistice si de

ospitalitate.
7. evalua tendintele si dinamica pietei turistice si hoteliere, utilizand date si informatii relevante pentru a lua decizii
informate.

8.  clabora strategii flexibile si adaptabile care s rispunda rapid schimbarilor pietei, avand ca scop maximizarea veniturilor
si minimizarea riscurilor.

9. aplica normele si reglementérile de sustenabilitate in elaborarea proiectelor de cercetare pentru serviciile turistice si de
ospitalitate

10. interpreta datele demografice si comportamentale in vederea asigurarii conformitatii acestora cu asteptarile si nevoile
specifice diferitor segmente de clienti.

I'1. planifica activitatile in domeniile serviciilor turistice si de agrement. utilizand tchnici de management in vederea
maximizarii eficientei economice a entitatii.

12, identifica necesitatile de resurse umane, materiale si financiare pentru a asigura cresterea performantei organizationale.

I3. monitoriza productivitatea resurselor umane, materiale si financiare pentru a asigura calitatea serviciilor oferite.

I4. promova atractiile turistice prin informarea vizitatorilor cu privire la importanta patrimoniului cultural

15. crea o atmosferd autentica prin organizarea de evenimente culturale si interactiuni prictenoase cu vizitatorii. contribuind
la valorificarea patrimoniului cultural.

16. elabora pachete turistice adaptate nevoilor si preferintelor clientilor, oferind o experienta unica si memorabila.

17. utiliza tehnologiile moderne pentru a imbunatati interactiunca si satisfactia clientilor, dezvoltind oferte turistice
diversificate pentru a atrage diferite segmente de clienti.

I8. crea campanii de marketing axate pe diverse medii culturale, utilizand programe de loialitate si servicii personalizate

19. segmenta piata in functie de preferintele culturale si demografice, evaluind eficienta campaniilor de marketing in functic
de feedback-ul clientilor

20. aplica procedurile interne pentru a asigura conformitatea si imbunatatirea serviciilor turistice.

21. identifica resurse regenerabile pentru operarea entitatii turistice, elaborand strategii de reducere a deseurilor.

22, stabili impactul practicilor sustenabile a entitatii turistice prin raportarea ESG.

23. planifica activitdtile zilnice in cadrul structurii de cazare, identificind necesarul de resurse pentru prestarca serviciilor
hoteliere de bazi si suplimentare.

24, ajusta procesele operationale, asigurand imbunatatirea eficientei si calitatii serviciilor oferite.

25, evalua ficcare etapd a lantului valoric pentru a asigura o servire eficienta a clientilor.

26. planifica resursele umane, materiale si financiare pentru a sustine operatiunile hoteliere intr-un mod eficient

27. identifica oportunitiiti de creare a serviciilor suplimentare pentru a imbunatati oferta de ospitalitate si a loializa clientii

28. aplica standardele de calitate si principiile de sustenabilitate in prestarea serviciilor de ospitalitate.

EXPLANATORY NOTE
Brief overview of the specialization profile, the professional training field, and the general field of study. The
Bachelor's study program Hotel, Tourism, and Leisure Services, classified under the general field of study 101 - Public
Services. aims to train specialists capable of meeting the current demands of the hospitality, tourism, and leisure industry. The
specialization belongs to the professional training field 1013 — fHotel, Tourism, and Leisure Services and is associated with
Level 6 of the National Qualifications Framework (NQF) ~ Bachelor in Public Services. 1t primarily addresses high school



graduates and is designed to develop the competences required to perform management, coordination, consultancy. and
operational roles in hotels, travel agencies, leisure centers, tourist information offices, and other relevant institutions. The
program is developed in accordance with the Nomenclature of Professional Training Fields and Specializations in Higher
Education (approved by Government Decision No. 482/2017) and the Framework Plan for Bachelor's (Cyele 1), Master's
(Cyele 1), and Integrated Studies, approved by Order of the Ministry of Education and Research No. 510 of April 7. 2025.
Duration of studies ] years (full-time)
Study credits 180 ECTS, with | ECTS equivalent to 30 hours
Form of education — Full-time studies

Objectives of the study program, alignment with the university mission, and correlation with international trends in
the field. The main goal of the Hotel, Tourism, and Leisure Services program is to build transversal, general, and professional
competences necessary for providing, organizing, and managing services in the tourism and hospitality industries, as well as
for designing, promoting, and delivering tourism and hospitality products aligned with consumer expectations and quality
standards. Graduates are also prepared for entreprencurial activity within the tourism and hospitality sectors.

The objectives of the program are:

e To assess contemporary challenges in the hospitality and tourism industries, focusing on students’ personal,
intellectual, and professional development aligned with dynamic changes in the field:
carding the nature of the hospitality, tourism, and leisure industries, including

e To acquire fundamental knowledge re
emerging trends and innovations;

e To enhance students’ capacity to analyze the market and implement effective management and marketing strategies in
tourism and hospitality operations;

e To develop competences in using information and communication technologics (ICT) for planning. organizing. and
managing tourism and hospitality activities;

e To train skills in market research and analysis in the tourism and hospitality services sector, using modern tools and
methods:

e To provide technical knowledge and tools for creating, developing, and implementing tourism projects aimed at
optimizing performance in the field;

e To develop competences for analyzing and evaluating complex issues in the hotel and tourism sectors by proposing
sustainable and innovative solutions;

e To integrate sustainability principles across all arcas of the hospitality and tourism industry. contributing (o
responsible sector development.

These objectives align with the mission of Moldova State University and are consistent with its strategic documents:
USM Development Strategy (2021--2026), USM Strategy for Research, Development, and Innovation Activities (20242027,
and the USM Internationalization Strategy (2021-2020).

Alignment of the study program and curriculum content with international trends in the field. The development of
the study program has taken into account best European practices regarding educational content. These practices were
integrated through relevant curricular content ensuring program compatibility with international standards, as outlined in the
OECD “Tourism Trends and Policies 2024, Amadeus 2024 Travel Trends Report, Semetrical Travel Trends Report 2024,
and the UN Tourism Academy’s “UNWTO Tourism Education Guidelines”. The main global tourism trends highlight the
promotion of responsible. sustainable, and universally accessible tourism.

Assessment of economic and social sector expectations. The program’s relevance was assessed against both the
national qualification standard (NQF Level 6) and the European Qualification IFramework (EQF). The occupational profiles
analyzed (in line with CORM and ESCO classifications) include hotel manager, travel agency director. tourism analyst. front
office manager, event manager, among others. Additionally, market needs were assessed through ANOFM reports. employer
surveys. and data from the Chamber of Commerce and Industry, the National Inbound Tourism Association of° Moldova
(ANTRIM), and other stakeholders.

Consultation with stakeholders in the program development process. Program development was an iterative and
collaborative process involving academic staff, tourism and hospitality business representatives, alumni. and senior students.
This collaborative approach ensured that the curricular structure and course content were aligned with real labor market
requirements and current trends in the field. To better reflect labor market needs and tendencies, qualitative studies and
consultations were carried out. Furthermore, within the Faculty’s Quality Assurance Committee, a labor market representative
is appointed for cach training field. These representatives contribute to regular discussions on curriculum content, types of
student assignments, teaching methods, and alignment between course content and labor market needs.

Job profiles were analyzed for the following potential employers: the Ministry of Culture of the Republic of Moldova,
ANTRIM, Courtyard by Marriott Hotel, Ambassador Hotel, Jolly Alon Hotel, Radisson Blu Leogrand Hotel, TatraBis Travel
Agency, PandaTur Travel Agency, Eco-Resort Butuceni. and the "Plaiul Fagului" Scientific Nature Reserve.

Relevance of the study program to the labor market. The direct correspondence between the developed competences
and the requirements expressed by employers confirms the labor market relevance of this program. It trains adaptable
professionals capable of managing the current challenges in the hospitality and tourism sectors in an ever-evolving socio-
economic environment. The program's alignment with national and European strategies — such as “Education 20307, support
programs for tourism SMEs, and the “National Tourism Development Program 2026™  cnsures that graduates are well-
prepared for competitive, market-relevant careers. What distinguishes this program is its strong focus on the real economic
needs of the tourism and hospitality sectors, identified through protessional consultations that highlighted the essental general
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and professional competences needed for graduate employability. Furthermore, the study program was deliberately designed to
integrate the recommendations and guidelines outlined in the 'Marketing Guide for Tourism Development in the Republic of
Moldova' (Order No. 336/2024). thereby ensuring a close alignment between the professional training of future specialists and
the national tourism promotion policies.

Graduate employment opportunities (correlated with CORM and ESCO classifications). The Hotel, Tourism, and
Leisure Services program provides comprehensive training that facilitates professional integration into various organizational
contexts within the hospitality, tourism, and leisure sectors, both nationally and internationally. The alignment between the
qualification obtained and CORM/ESCO occupational classifications reveals a wide range of professional opportunities.

Graduates can pursue leadership and coordination roles. such as Hotel Manager (CORM 141119), Front Office
Manager (141120), or Event Manager in Hospitality (141121). with responsibilities in operations management. tcam
coordination, and quality assurance.

Strategic leadership roles are also accessible in travel agencies, such as Tourism Agency Director (143902). Tour
Operator Director (143903), and Tourist In formation Center Director (143904). requiring competences in product
development, intercultural communication, and leadership.

Furthermore, the program qualifies graduates for analytical and consultancy roles. such as Tourism Analyst (263201),
which involves market analysis and strategy development. In the cultural-educational sphere. graduates may work as Cultural
Institution Guides (265916). applying knowledge of national heritage and tourism interpretation in multicultural settings.

In sum, the program cultivates versatile professionals capable of fostering sustainable tourism development. service
innovation, and adaptability to a constantly evolving economic context.

Access to further studies. Graduates who obtain the qualification Bachelor in Public Services may pursue the following
learning pathways:

- Master’s programs — Level 7 ISCED in the field of Public Services:
« Master’s programs — Level 7 ISCED in other fields, with curricular bridging requirements:
« Lifelong learning and continuing education programs.

General and professional competences ensured by the program

General competences (CG):
CG1. Conducting market research in the tourism and hospitality industry
CG2. Organizing activities for the efficient provision of tourism services
CG3. Applying regulations, standards, and norms in the tourism and hospitality industry
CG4. Adhering to ethical and deontological norms in tourism and services
CGS. Designing and promoting tourism and hospitality products and services
CG6. Enhancing the profitability of tourism/hospitality organizations
CG7. Creating standard conditions in accordance with sustainable economic principles
CG8. Configuring quality parameters aligned with the expectations of target customer groups
Professional competences (CP):
Occupational area 1: Tourism and Leisure
CP1. Planning tourism and leisure services adapted to market dynamics
CP2. Rational management of human, material, and financial resources
CP3. Ensuring optimal conditions for cultural heritage valorization
CP4. Developing tourism products and services to enhance customer experience
CPS. Designing marketing and sales strategics
CP6. Applying quality standards in tourism services
CP7. Implementing sustainability practices in tourism entities
Occupational area 2: Hospitality Industry
CP8. Planning operational activities in hotel accommodation units
CPY. Monitoring customer service value chain processes
CP10. Managing resources to ensure hospitality services in diverse contexts
CP11. Diversifying hospitality offers to ensure customer loyalty
CP12. Ensuring quality and sustainability standards in hospitality services
List of Learning Qutcomes
I.  Analyze relevant data from the tourism and hospitality market to identify trends and consumer behavior using various
research techniques

2. Develop plans for tourism activities and projects to ensure efficient service provision

3. Interpret and correctly apply industry regulations, norms, and quality standards in line with legislative changes
4. Demonstrate ethical and deontological norms in tourism and hospitality services through case studies
5. Create tourism and hospitality products tailored to various customer segments

6. Use innovative marketing strategies to promote tourism and hospitality services

7. Evaluate tourism and hospitality market dynamics to support informed decision-making

8. Design flexible and adaptable strategies in response to market changes to maximize revenues and minimize risks
9. Apply sustainability norms in tourism and hospitality rescarch project development

10. Interpret demographic and behavioral data to align services with customer expectations

I'1. Plan tourism and leisure activities using management techniques to improve economic efficiency

12. Identify human, material. and financial resource needs to enhance organizational performance
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3. Monitor resource productivity to ensure service quality

14, Promote tourist attractions by informing visitors about cultural heritage

15. Create authentic visitor experiences through cultural events and personal interactions

16. Develop customized travel packages for unique and memorable experiences

1 7. Use modern technologies to improve customer interaction and satisfaction

18. Design culturally adaptive marketing campaigns with loyalty programs and personalized services
19. Segment the market by culture and demographics, assessing campaign efficiency based on feedback
20. Apply internal procedures to ensure quality and continuous service improvement

21. Identify renewable resources and develop waste reduction strategies in tourism entities

22. Evaluate the sustainability impact of tourism entities using ESG reporting

23. Plan daily hotel operations by identifying resource needs for basic and supplementary services

24, Adjust operational processes to enhance service efficiency and quality

25. Evaluate each stage of the service value chain to ensure effective customer delivery

26. Plan and allocate resources efficiently to support hotel operations

27. ldentify opportunities to create supplementary services that improve hospitality offerings and client retention
28. Apply quality and sustainability standards in hospitality service delivery

HOSCHUTEJIBHASI SAITMCKA

Kpamras xapakmepucmura npouis cnequaibioci, npodeccuonaibioi 00.1acmu no020mosku u  00ueco
nanpasiaenus odyuenus. O6pazopateiibhas nporpamma OakajiaBpuaTa [ ocnmunuuneie, mypucmuueckue u Qocyeo6eie Veiveu
OTHOCHTCS K 00LIEeMY HaNpaBJaCHUIO NOArOTOBKH 101 — Qdwecmeennvie yeiyeu w HanpasicHa Ha 1oJroToBKy CHELUHAINCTOB,
CHOCOOHBIX YIOBJICTBOPATH COBPEMCHHbIC TPeOOBaHMs HHIAYCTPUM TOCTCHPUUMCTBA, TypU3ma u jocyra. CneunanbHoCTh
BXOJIMT B npodeccronaiibioe Hanpasieuue 1013 — locmunuuneie, mypucmuueckue u 0ocyeossie yeiyeu W COOTBETCTBYCT
yposhio 6 Haunonanbhoit pamku  kanudukaunii (HPK) bakanrasp 6 odracmu odwecmeennvix  yeive. Tlporpammva
OpHEHTHPOBAHA NPEHUMY LLIECTBEHHO HA BbIIYCKHUKOB JIMIICCB 1 HalpaBjieHa Ha popMHUPOBAHHE KOMIICTEHILHIH. HECOOXOIMMbIX
JUISE OCYLICCTBJICHHMSI  YIPABJACHUCCKOI, KOOPAMHALUMOHHOI, KOHCYJIbTALMOHHON 1 HCHOJHUTENILHON  1eSTCILHOCTH B
FOCTHHUIAX, TYPUCTHUYCCKUX ArCHTCTBAX, LCHTPAX J0CYrd, TYPUCTCKO-HHPOPMALMOHHLIX O(HCcaX W APYIHX CTPYKTYpax B
Jannoit cepe. [porpamma paspadorata B COOTBETCTBHN ¢ Hovenkiamypoll nanpasienutl npogheccuonaibiot nooeomoski u
cneyuaibHocmelt ¢ golcutem oopazosanuu, yreepaiaennoii ocranosiuenuenm Ipasurenbcrsa Ne 482 o1 28 wons 2017 rona. a
Takke ¢ Tunosoint yueonoim nianos Ois oakaiaspuama (Yusi 1), vacucmpamypol (yusi 1) u unmeepuposanmstx npospavi,
yrepKaEHHbIM [Tprkazom Mununcrepersa oOpazosanmns 1 nayku No 510 o1 07.04.2025.

Cpor oOyuenust — 3 roja (ounas popma)
Vueonoru oowenv — 180 ECTS, I ECTS = 30 vacos
Dopya opeanusayuu 0OyUeHUs - O4Has

Leau odpazosamenbnoit RPOPAMMbI, COOMBEMCMEUE MUCCHI YHUGEPCUIMCNIA, COAACOCANUE ¢ MEHCOVILAPOOHbIMU
menoenyuamy ¢ ompacau. 1lenblo  nporpammbl L ocmunuiibie,  Mypucmuueckue i QOCyeoGele yeivel ABIseTes
(opmupoBaHie TpaHCBepCAIbHBIX, OOUNX N HPOPCCCHOHANBHBIX  KOMICTCHIMI,  HCOONOJIUMbBIX JUIS  OCYLICCTRICHNS
ACSTCABHOCTH 110 [IPEAOCTABACHMIO, OPraHM3altii 1 YIPABACHUIO YCIYFAMH B HHLYCTPHI TYPH3MaA B FOCTHHHYHOTO O13iieca.
a TaK/Ke 110 pa3padoTKe. HPOJABHACHUIO M PEAIH3ALUU TYPHCTHUCCKUX M FOCTHHUUYHBIX [POLYKTOB, COOTBCTCTBYIOLLINX
rpeboBannsiM — notpeduTeaeit  u o cranaaptam  KauecTBa.  BbIYCKHUKH  1IPOrpaMMbi  TAKAE  HOAIOTOBICHbI K
HPEUTPUHUMATEILCKOI ICATCABHOCTH B TYPUCTHUCCKOIT M IOCTHHIUHOI cepe.

Ilean nporpammbl:

® OUCHKA COBPCMEHHbBIX BbI30BOB B WHAYCTPUM TOCTCHPUUMCTBA M TypH3Ma € aKUEHTOM Ha JHYHOCTHOE.
MHTEJICKTYalbHOE M NPO(ECCHOHAIBHOE PA3BUTHE CTY/ICHTOB B YCIOBHAX JAMHAMHUUHBIX H3MCHEHNI;

e OBJ1a/IcHUE (hYHAAMCHTAILHBIMU 3HAHWAMMU O CHEUHPUKE FOCTHHUUYHOTO, TYPHCTHUECKOIO U J10CYI'0BOIO OW3Heca,
BKJIIOUAS AKTY@/IbHbIC TCHIACHIMU U HHHOBALLMU B OTPAC/IH,

® DA3BUTHC HABBLIKOB aHA/IM3a pPbIHKA W BHEAPEHHs DPQEKTHBHBLIX CTpaTCruii MCHC/UKMCHTA W MapKeTHHId B
TYPUCTHUCCKOI M FOCTHHUYHOI JICATEbHOCTH,

e (hopmuposanne komnerenunit B oGaactn npumenchus MKT s muianmpoBadus, opraiusaiini W ynpasictns
poreccamMmit B Typusme i cdepe roctenpunmeTsa;

® [10/IFOTOBKA K MMPOBE/ACHHIO MAPKCTHHIOBBIX HCCIIC0BAHKIT M aHAIN3Y PbIHKA TYPHCTUUCCKHUX M FTOCTHHUUYHBIX YCIy T
¢ MCHOJABL30BAHUEM COBPEMEHHBIX aHATUTHUYCCKNUX HHCTPYMCHTOB;

e [IppodpeTenre TeXHUYECKHX 3HAHMI W MHCTPYMEHTOB IS CO3/aHMsl, Pa3sBUTHS W peaiu3alnn TYPUCTHUCCKHX
NPOCKTOR, HANPABJICHHBIX Ha 11OBbILIEHUE YPPEKTUBHOCTH ICSATEILHOCTH B OTPACIIH;

® Pa3BUTHE CHOCOOHOCTH AHAIM3ZMPOBATL M OUCHHUBATL KOMIUICKCHBIC 11POOACMbBI TOCTHHHUYHOIO H TYPUCTHUCCKOTO
CCKTOPA, pazpadarbiBas YCTOHUMBLIC H HHHOBALMOHHBIC PCUICHUS

e HHTerpalMs NPUHUKNOB  YCTOHUMBOrO PasBUTHSA BO BCC ACHCKTbI FOCTHHHUHOIO W TYPHCTHUYCCKOIO Ol3Heca,
CnocoOCTBYA OTBETCTBEHHOMY PA3ZBHTHIO OTPAC/Ii.

OTH Uen COOTBETCTBYIOT MHUCCHK ['0Cy1apeTBEHHON0 yHUBEpCHTeTa MOJUIOBbI H COMIACYIOTCs €O CACAYIOLLHMH
CTPATCIHYCCKUMI  JWOKyMenTamu:  Cmpamecus pazcumust 1'VYM (2021-2026), Cmpamecus nayuino-uccieoosame’lsckoll i
unnocayuonnol oesmenonocmu I'VM (2024-2027), Cmpamecust unmepuayuonanzayuu 'Y M (202 1-2026).
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Coeracosanue 00pa306aAMEIbION NPOCPAMMDL 1 ¢ Cooeplucanus ¢ MENCOPNAPOONBIMU MENOCHUUAMU 6 OMPACIU.
[lpu pa3paboTke NPOrpamMbl YUHTHIBAIHCH JIy4LIMe eporieiickie NPakTki B 001aCTH 00PA30BATC/ILHOIO COLCPAKaAtI,
siotouas aokymentbi: OECD «Tourism Trends and Policies 2024». Amadeus 2024 Travel Trends, Semetrical Travel Trends
Report 2024, a takke pekomenaaunn UN Tourism Academy B pamkax «UNWTO Tourism Education Guidelines». OcHoBlibiC
MEsK/1y HAPOIHbBIE TPEHILbI HOAUEPKHBAIOT 3HAUMMOCTh PA3BHTHS OTBETCTBEHHOTO, YCTOHUHBOTO M HHKJIIO3HBHOTO TYpPH3Ma.

Ouenka oaCudanuii IKOHOMUNECKO20 U COYUAILI020 CCRMOPA. ATAIN3 COOTBETCTBI TIPOTPAMMEI TpeOOBAHNAM
phIHKa TPY/Ia MPOBOJMICA € YUCTOM KaK HAlLHOHAILHOIO CTaiiapTa kpasnukannit (HPK, yposenb 6). tak i Esponeiickofi
pamkn ksanndukannii (EQF/NQF). Bbunit wiytenbl THHOBBIC JIOIKHOCTIHbBIC HHCTPY KU 1 KBAAMPUKAHOHHbIC TPEOOBAHIS
no nosuwsiMt 8 CORM 1 ESCO, BKJouas: YHpasjisiounii rocTHHUICH, AMPEKTOP TYPHCTHUCCKOTO areHTCTRA. alainTiK B
TypH3ME, @JIMHHHCTPATOP PECEIIUH, MCHE/IKEP MO Opranisaliii meponpusThii 1 ap. Takuke OblM NpoaHan3poBaibl OTUETHI
ANOFM, nannbie Toproo-npombiiiennoii nanarbi, ANTRIM n pyrux NPOQIIBHBIX OpraHu3alii, a TaKKe ONpochl
paboToaarenei.

Koncyavmayuu ¢ 3aunmepecosanibiMu Coponas ¢ npoyecce paspadomru npocpammol. Ipouecc paspadoTkit
Nporpammbl Obll KOJJICKTHBHBIM 11 HTCPATHBHBIN, € YUaCTHCM npenoaasaresieii, npeacTapuTesici GusHeca. BbilyCKHIKOB 1
CTYCHTOB CTApIINX KypcoB. BblIN IPOBE/ICHbI KAUCCTBEHHbIC HCCICA0BAHNA 1 padoure BCTPEUH € MPEACTABUTC/IAMU PhiHKA
tpyaa. B Komueenio no obecneuennio kauectsa (aky/bTeTa BRAIOUCHBI [IPCACTABHTCIIN padoTojateeil 110 Kam1oMy
HANPABACHMIO MOAIOTOBKH, € KOTOPbIMH 0OCYKAAIOTCS YUCOHbIT TUIaH, MCTOAMKH HPOBCICHHUA MPAKTHUCCKIX 3aHsTHIL,
THHOAOMUS  MHAMBILYAdbHbIX  3ajaHuil 1 JIpyrue  aciekThl.  BbUid M3YUCHbI JIOJUKHOCTHBIC  MHCTPYKIWMH 0T TaKHX
paGotoaateneil, kKak MUHUCTEPCTBO KyjibTypbl PecityOmukn Mostosa, ANTRIM, roctunnust Courtyard by Marriott,
Ambassador, Jolly Alon, Radisson Blu Leogrand. typnctniueckue arenrctsa TatralB3is v PandaTur, >ko-naHcuonat Lco-Resort
Butuceni, wayunblii 3anoseAuuk Plaiul Fagului ¢ ueibio onpeicietns HCOOXOMMBIX 3HAHMIT, YMCHHI M KOMICTCHILM
Oy 1y ULUX CNEILMAINCTOB,

AKMyaabnocms npozpammot 0 puika mpyod. Ilporpamma JACMOHCTPUPYCT BBICOKYIO CTCHCHB  COOTBETCTBIN
3anpocam pbitika Tpyaa Osarofaps GopMUPOBAHHIO KOMICTCHILMI, gocTpedoBaiibix padorotarensmu. Ona odecnediBact
HOATOTOBKY THOKHX CICUHAINCTOR, CHOCOOHBIX PCArnpoBaTh HA BbI3OBbL, TIPHCYILIC cospemertoii ykoHomike. Tporpamma
corsacoBana co crpaterusmu «OOpaszosare 2030», mMepamit HOJVICPKKH MCIl B typusme. a Takke [layuonaionon
npocpavvoll pazsumus mypusyva 0o 2026 codd. WO rapanTupyer ¢ akTyaibHOCTb. HoBwsHa POrPaMMbl 3aKHOUACTC B
AKICHTE Ha peaibibie OTPEOHOCTH OTPACIIH, BbIABICHHBIC B XOJAC KOHCY/IbTalNI ¢ npogeccnonaianit. Kpose toro, yueotiblii
Al IPOrPaMMBbl Oblil CHCIHAILHO Pa3paloTal ¢ yueTomM peKOMEeHIALLmil 1 H0J0KeHNI ,MapKeTHHIOBOIO PYKOBOICTBA 110
passutTio Typusma B PecnyOmke Mostosa® (Ipukas No 336/2024), urto oOccreunsacT TCCHYIO B3aUMOCBA3L MCIKILY
HPO(eCCHOHAIBHOI MOATOTOBKOH Oy Ly LLLIX CHCHHAINCTOB 1 HALMOHAJILHOI TTOJMTHKOH NPOJIBHIKEHUS TYPH3MA.

Bosyoycnocnu  mpy0oyCcmpoiucned  6blyCKuuKos (¢ coomeememeut ¢ CORM u ESCO). llporpamma
[ocmunuunbie,  Mypucmuueckue i QocyeoGuie  yeiyeu  00ecrednBact  BCCCTOPOHHIOW  HOJArOTOBKY, CNocOOCTBYIOILLYIO
TPY0YCTPOMCTBY B PA3/IMUHBIX OPraHH3aIMAX CCKTOPA FOCTEIPUIMCTBA H TYpH3MA.

BbInyCKHUKH MOTYT 3aHUMATh Y IIPABJICHUCCKHC JIOJIZKHOCTH:

o ynpasssiotuii roctunnieii (CORM 141119),
aimunucTparop pecenuin (141120).

e MeHespkep 1o Meponpusttisan (141121);

o JIUPEKTOP TYPHUCTHYUECKOTO areHTeTBa (143902).

e jmpekTop Typoreparopa (143903),

* JIPEKTOP TYpHCTCKO-HH(OopMalonioro uentpa (143904).

Taioke BO3MOKHA padoTa B aHAIUTHUYECKHX 1 KOHCYJIbTATHBHBIX 0JZKHOCTAX, HAlIpHMED:

e anannTHK B TYpH3me (263201),

® HKCKYPCOBOJL B KYJILTYPHBIX YUpCxk/ictmsx (265916).

Takum 00paszom. nporpamma (popMupyeT YHHBEPCAILHBIX CHCHHAIHCTOB, CHOCOOHBIX K BHEAPCHUIO MHHOBAILMIT ¢
YCTOIHUHBOMY PA3BHTHIO OTPACIIH.

IIpooo.icenue oGyueniis. Boliy CKIIKH, TTOJYUHBIIIC IHTIIOM bakaiaspa ¢ 00aacmi 0Ouecmeenibiy yeiye, Mory’
NPOJIOJKHTL 00YUCHHE M0 CIICYIOULHM HATIPABJICHHAM:

« Maructparypa (yposetns 7 ISCED) B 00s1acTi O0UICCTBCHHBIX YCAYT,
« Maructparypa B Apyrux cepax ¢ codsnoaennem tpedoBatmii 110 MHHHMYMY yuehHOro niaana:
* [IporpaMmbl HENPEPBLIBHOTO NPOPECCHOHAILHOTO 00pa3oBas.

Oduwue u nPOPEccuonaIbIbIC KOMNEMENUUU, (PoPMUPyeMbie NPOZPAMMOl
O6mme komnerenunn (CG):

CG 1. IlpoBeserne MapKeTHHIOBBIX HCCIe10Balnil B chepe TypH3Ma H rocTelpHiMeTBa
CG2. Opranmsatis YPGEKTHBHONO NPEAOCTABICHUS TYPHCTHUCCKNX yCIyT

CG3. [pumerenne HOpM 1 CTaH/1.apTOB OTPaCIH

CG4. CoOumoneHne YTUUCCKHUX W ICOHTOJIOTHUCCKNX IPHHILHITOB

CG3. PaszpadoTka U NPOABWKCHHUE TYPHCTHUCCKUX TIPOLYKTOB

CG6. TloBbiterne npUOLUILHOCTH TYPUCTHUCCKUX Opratiizaiiiii

CG7. BueapeHye ycToiYHBbIX CTAHIAPTOB B YIPABJICHUE

CGS. Vet cnetnduki 1esIeBbIX ay INTOPHIT P 00eCHe CHii KaueeTBa yeayr
Ipodeccnonaibubie Komnerennn (CP):




Odaacme 1: Typusyv u docye

CPI
CcP2
CP3
CP4
CPS
CPo6
CP7

. [l1aHnpoBaHue TYPUCTHUCCKUX U JIOCYTOBBIX YCIIyT
. PauronanbHoe ynpasienne pecypcamu

. DddexruBnas padbora ¢ KyJbTYPHbIM HACJICIHCM

. PazpaboTka TYypHCTHUECKHUX MIPOILYKTOB

. Paspaborka cTpareruii MapKeTHHIa 1 NPOJIAaK

. [lpumenenne ctan1apToB KauecTsa

. Bresperne ycToiuMBbIX PAKTUK B TYPHU3ME

Obnacme 2: Hunoycmpus cocmenpuuvicmasd

CP8
CP9
CPI1
CPI
CPl

W N -

-

18.
19.

26.
27.
28.

. [nanmpoBanue rocTHHUYHBIX Onepanii
. KoHTpoJib 1LeMnOouKH CO3/1aHNs LEHHOCTH B 0OCIY KUBAHN I
0. YnpasjeHue pecypeamit ¢ yHETOM KyJIbTYPHOTO pazHoodpasis
1. PacuinpeHue cnekTpa rocTHHUYHBIX YCIayT
2. O0ecnedeHne KaueeTsa n yCTOHIHBOCTH FOCTHHIUHBIX YCIIY T
Cnucok pe3yasmanos 00yuenus (6b1nyCKIbIC KOMICIeHii):
AHAIM3HPOBATH PLIHOUHBIC JIalHbIC 1 HOTPEONTENBLCKOE TTOBE/ICHHE
PaspadarbiBaTh Makbl U HPOCKTHI JUIS TYpH3Ma
[IpUMEHATH 3aKOHO/IATENIbHBIC HOPMbI 1 CTAHIAPTHI KauecTBa
JleMOHCTPHUPOBATL 3HAHUE YTHKH U JICOHTOJOIHH B TYPH3ME
PaspabarbiBaTh HHANBHLYJIU3MPOBAHHBIC TYPHCTHUCCKHE MPOJLYKTh
[TpUMEHATH MHHOBALMOHHBIE MAPKCTHHIOBBIC CTPATCI UM
OLEeHUBATL TEHACHIMH TYPUCTHYCCKOTO PbIHKA JUlSl IIPHHATUS PEUICHUIT
PaspabarbiBaTh aanTHBHbIC CTPATEIHH JUISL PLIHOYHON ITHAMHKH
MHTerpupoBath NPUHILATBLL YCTOHUHBOCTH B HCCHIC/IOBATENILCKY IO JICSTCILHOCTD
MHTepripeTHpoBaTh JICMOTrpaUUCCKHUE 1 MOBC/ICHUCCKHC JlaHbIe
[11aHupoBaTh IEATEJILHOCTL B TYPH3ME € YUCTOM YKOHOMHUECKOI Y (PEKTHBHOCTH
Onpetesnsth MoTpedHOCTH B pecypeax
Konrpoiauposath HpHEKTHBHOCTH HCIIOIb30BAHNS PeCypeos
[Toiyaspu3upoBaTh KyJAbTYPHOE HACICANE CPE/LH TYPHCTOB
Co3aaBath ayTEHTHUHYIO aTMOC(epy Hepes KyJIbTYPHbIC MCPONPHSTHS
PaspabarbiBaTh TYPHCTHUECKHE TAKEThI, COOTBETCTBYIOLLHE OKMAAHUAM KJIHCHTOR
Menosib308ath tWHQPOBBIC TEXHONOMHH JUIS TIOBBILICHHS KauccTBa 00C/Y/KHBATIHS
Co31aBaTh MAPKETHHIOBLIC KAMIIAHII C YUCTOM KYJILTYPHBIX 0COOCHHOCTEH
CerMeHTpoBaTh PhIHOK M OLEHHBATL YPPEKTUBHOCTL KaMNaH i
OdecneunBarh BHYTPCHHHI KOHTPOJIb KauecTsa
et uitnpoBath BO300HOBIISACMbIC PECYPChl U Pa3padaThbiBaTh YKOJOIHUHBIC IPAKTHKH
OueHnBaTh BIHSHUC YCTOMUUBBIX PAKTUK ¢ 1IOMOLULLIO ESG-0oTHeTHOCTH
[IraHpoBaTh €Ke/AHEBHBIC ONEPALH TOCTUHIILbI
ONTUMH3UPOBATH ONEPALLMOHHbIC NPOLIECChI
OueHuBaTh KaK/blil YTan 1enoukn o0ciyKnuBans
D PeKTHBHO YNPABIATL pecypcamit B FOCTHHHLE
PaszpabartbiBaTh JONOJHUTEILHBIC YCIYTH JUISL TIOBBILICHWS JIOAJIBHOCTH KJIHCHTOB
[IprMensThH CTaHAapThl KauecTBa U YCTONUHBOCTH B FOCTHHUUYHOM OH3Hece
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