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Oduacine npodheccuonaivion nodconosku — 1031 ocmunyioie yeyeu, nypusy i Qocye
Programul de masier — Management yi Marketing Hotelier si Turism (MP)
Mesier Programme - Management and Marketing of Hotels and Tourisn (MP)
Hpocpariia vacinepania — Menedoevenn u sapremune 6 2ocnnuinonr dene u nypusne (M)
Tipul programudui de master — Master profesional (MP)
Type of masier's program — Professional Master Programe (MP)
Tun vazucieperoti npocpasivol - [poeccrionanonas Mazuemeperas Hpoepasiaia (MI1)
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CALENDARUL UNIVERSITAR
ACADEMIC CALENDAR
AKAJEMHUYECKHH KAJIEHIAPB

Anul de studii Activitati didactice Sesiuni de examene Stagii de Vacante
Year of study Teaching activities Examination sessions practicd Holidays
T'00 obyuenus Yuebnas oeamenvnocmo Oxzamenayuonnvie ceccuu Intership Kanuxynvt
Ilpaxmuka
Sem. I Sem. 11 Sem. I Sem. 11 Iarna Primivara Vara
Sem. 1 Sem. 11 Sem. [ Sem. 11 Winter Spring Summer
Cem. 1 Cem. 11 Cem. 1 Cem. Il 3uma Becna Jlemo
Anul I septembrie — | februarie-mai decembrie - mai- ianuarie aprilie iulie-august
Year I decembrie february — ianuarie iunie January april July-august
1200 september — may december — | may-june AHBAPb anpens uroIb-ag2ycm
december despanv-maii Jjanuary Mati-uroHb
ceHmAopL- dexabpo-
dexabpo AHBAPb
Anul I septembrie - decembrie - | mai-iunie Sem. III lanuarie mai
Year Il octombrie ianuarie may-june noiembrie- January may
1l 200 september — december — | mati-uions decembrie SAHEAPL mati
october Jjanuary Sem. IV
CceHmAopb- Odexabpo- februarie-
0KmMAOPL AHBAPb martie
Sem. 111
November-
December
Sem. IV
February-
March
Cem. 11l
HOA0pb-
dexabpo
Cem. IV
espans-
mapm
Total
saptamani
Total week 24 15 6 6 12 6 2 9
Hmozo Hedenv

MINIM CURRICULAR iN DOMENIUL DE FORMARE PROFESIONALA - 1013 SERVICII HOTELIERE,
TURISM SI AGREMENT
MINIMUM CURRICULUM IN THE PROFESSIONAL EDUCATION FIELD - 1013 HOTEL SERVICES, TOURISM AND

LEISURE
VYEBHBIH MUHUMYM B OBJIACTH IIPO®ECCHUOHAJIPHOH IIOATOTOBKH — 1013 TOCTHHHYHBIE YCIIVIH,
TYPU3M U JIOCYT
Numarul de ore pe tipuri
Numir de ore de activitati
Number of Hours Number ofho'u'ris by types of
K activities |95)
ONUYECMB0 YaACo8 &
Konuuecmso uacos no &)
BUOAM OessimenlbHOCMU @ g L@
=
Denumirea unititii de % = § Z % g
Cod curs/modulului g z 8% g8 §
Code Course unit/module name 3l 5.8 s o2 x| =° 8
7 23] 53 = 9l = § S|, ¥
Koo Haumenosanue yuebHoii é S Y 3828 =8cz| EXS
eounuyvl/ Mooy =3 S S 3 %§§ - 2 §§§~_§§% é‘cg £8§
B N -
R R EEEERE R R B 2
=& SSElETSCOSKI 585 38 =
e = S -_5 22 w0l 588 3
SSE[E5% 23 =
HERE :
RS
X
Teorie economica | examen
M.0.01 Economic theory [ 180 90 90 30 60 exam 6
Oxonomuueckas meopus 1 9K3aMeH




Management examen
M.0.02 Management 150 76 74 46 30 exam 5
Menedoicmenm IK3AMEH
Teorie economica I1 examen
M.0.03 Economic theory 11 150 78 72 26 52 exam 5
Oxonomuueckasn meopusi 11 9K3aMeH
Finante examen
M.0.04 Finance 120 52 68 26 26 exam 4
Dunancol 9K3AMEH
Bazele contabilitatii examen
M.O.05 Basics in Accounting 150 73 7 2% 59 exam 5
Ochosbl byxeanmepckozo 9K3aMeEH
yuema
Marketing examen
M.0.06 Marketing 150 65 85 26 39 exam 5
Mapremune IK3AMEH
Total
Total 900 439 461 180 259 30
Bcezo
PLANUL PROCESULUI DE STUDII PE SEMESTRE/ANI DE STUDII
STUDY PROCESS PLAN FOR SEMESTERS / YEARS OF STUDIES
1IJIAH YYEFHOI'O IIPOLIECCA I10 CEMECTPAM / T'OJIAM OFYYEHUA
Numaérul de ore pe tipuri
Numir de ore de activitati
Number of Hours Number of h(.)u.rf by types of
activities “
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S
ANUL 1/ Ist year /1 Kypc
SEMESTRUL 1/ Ist Semester / Cemecmp 1
F.0.01 Management in ospitalitate si 180 45 135 30 15 examen 6
turism exam
Hospitality and Tourism v
Management
Menedocmenm 6
20CIMUHUYHOM Oelie U mypusme
F.0.02 Forme moderne de turism 180 45 135 30 15 examen 6
Modern forms of tourism exam
IK3AMeH
Coepemennvie popmul
mypusma
F.0.03 Politici de marketing in 180 45 135 30 15 examen 6
ospitalitate si turism 353);7;:
Marketing policies in tourism
and hospitality
Mapkemuneoeas norumuxa 6
20CIMUHUYHOM Oefie U mypusme
F.0.04 Standarde de calitate si 180 45 135 15 30 examen 6
sustenabilitate 1n turism si exam
ospitalitate OK3aMeH
Quality and sustainable



http://www.feaa.uaic.ro/en/main/page/317

standards in tourism and
hospitality

Cmanoapmel kauecmsa u
YCMOUYUB020 PA3CUMUSL 6
mypusme u 20CIMUHUYHOM Oefie

S.0.05

Strategii de parteneriat si
retele in turism (Proiect de
semestru)

Partnership strategies and
networks in tourism (Semester
Project)

Cmpamezuu napmuépcmea u
cemego2o 63auUMOOeUCmeUs 8
mypusme (cemecmpogulil

npoexm)

180

60 120

60

Total Sem. I
Total 1st Semester
Bcezo lviti cemecmp

900

240 660 105

75

60

30

Semestrul

11/ 2nd Semester / Cemecmp 11

F.0.06

Tehnici cantitative si calitative
in turism si servicii hoteliere
Quantitative and qualitative
techniques in tourism and
hospitality services
Konuuecmesennvie u
KayecmeeHHble MeXHUKU 8
mypusme U 20CHUHUYHBIX
yeayeax

180

45 135 15

30

examen
exam
OK3AMeEH

S.A.07

S.A.08

Managementul financiar in
turism si ospitalitate
Financial management of
tourism and hospitality
DuUHAHCOBBITI MEHEOIHCMEHM 8
mypusme u 20CMUHUYHOM Oenle
Contabilitate si control
managerial in industria
hoteliera si turism
Accounting and managerial
control in the hotel and
tourism industry
byxeanmepckuii yuém u
VAPAasIeHYeCKUll KOHMpPOob 8
20CMUHUYHOU UHOYCIMPUU U
mypusme

180

45 135 30

15

€xamen
exam
OK3AMEH

S.0.09

Comunicare, promovare si
vanzare in turism
Communication, sales and
promotion in tourism
Kommynuxayuu, npooadxcu u
nPOOGUIICEHUE 8 IYPUSME

180

45 135 30

15

cxamen
exam
IK3AMEH

S.A.10

S.A.11

Sisteme informationale in
servicii hoteliere si turism
Information systems in hotel
and tourism services
Huppopmayuonnsie cucmemoi
8 2OCMUHUYHBIX YCAY2axX U
mypusme

Tendinte  tehnologice  si
inteligenta artificiald in turism
Technological trends and
Artificial Intelligence in
tourism

Texunonozuueckue mp€H0bl u

180

45 135 30

15

cxamen
exam
OK3AMeEH




UCKYCCMBEHHbIN UHMEILIEeKN 8
mypusme

S.0.11

Strategii inovative 1n
antreprenoriat si marketing
experiential in turism si
ospitalitate (Proiect de
semestru)

Innovative strategies in
entrepreneurship and
experiential marketing in
tourism and hospitality
(Semester Project)
Hnnosayuonnvle cmpamezuu
NPEOnPUHUMAMENbCMEA U
MapremuH2a 6neuamieHutl 6
mypuzme u 20CMUHUYHOM Oefle
(cemecmpogulil npoeKn)

180 60 120

60

Total Sem. 11
Total 2" Semester
Bceeo Cemecmp 11

900 240 660 105

75

60

30

Total Anul I
TOTAL 15" YEAR
Bcezo Kypc 1

1800 480 1320 210

150

120

60

Anul I1/2" Year / 201 Kypc

Semestrul 111 / 3¢ Semester / Cemecmp III

S.A.12

S.A.13

Organizatii de management al
destinatiilor turistice
Management organizations of
tourist destinations
Opeanusayuu no ynpasienuro
MypUCmu4ecKuMuy
decmunayusmu
Managementul operatiunilor
hoteliere

Hotel operations management
Ynpasnenue cocmunuunvimu
onepayusamMu

120 36 84 18

18

examen
exam
IK3ameH

S.0.14

Managementul proiectelor in
servicii §i turism

Project management in
services and tourism
Ynpaenenue npoexmamu 6
cghepe ycaye u mypuzme

120 36 84 18

18

examen
exam
IK3ameH

S.0.15

Turism cultural si MICE
(Meetings, Incentives,
Conferences & Exhibitions)
Cultural tourism and MICE
Kynomypuoui mypusm u MICE
(6cmpeuu, noowpumensuvie
noe30Ku, KoHgepernyuu u
8bICTNABKUL)

150 36 114 18

18

€xamen
exam
OK3AMEH

S.0.16

Designul Cercetarii si
Responsabilitate Etica in
Serviciile Hoteliere si de
Turism

Research Design and Ethical
Responsibility in Hospitality
and Tourism Services
Jluzatin ucciredosanus u
amuyeckasn
0meemcmeeHHOCHb 8
20CMUHUYHDBIX U

150 36 114 18

18

cxamen
exam
IK3AMEH




MYPUCMUYECKUX YCTIYeaX
SP.0.17 Practica de specialitate 360 *260 100 examen 12
Specialty practice exam
Ipakmuka no cneyuanbrocmu OK3aMEH
Total Sem. 111 900 404 496 72 72 30
Total 3¢ Semester
Bcezo Cemecmp 111
Semestrul IV/ 4" Semester / Cemecmp 1V / Cemecmp IV
SP.O.18 Practica de cercetare
Research internship Evaluare
Hccneoosamenvckast 180 180 f"a/”afio’ll 6
ssessmen
npaKmuKa Ouerus,
Teza de master Evaluare
Master Thesis 720 720 valuation | 94
Mazucmepckas paboma Ouerne.
Total Sem. IV 900
Total 4" Semester 900 30
Bceco Cemecmp 1V
Total Anul II 1800
TOTAL 2" YEAR 404 1396 72 72 60
BCEI'O KYPC Il
TOTAL
TOTAL 3600 884 2716 282 222 120 120
BCEI'O

PONDEREA UNITATILOR DE CURS / MODULELOR iN PLANUL DE iINVATAMANT
SHARE OF COURSE UNITS / MODULES IN THE STUDY PLAN

JIOJIA YYEBHBIX EQUHUL] / MOAYVJIEH B YYEEHOM ITJIAHE

Functia in formarea profesionala Total ore Nr. Credite Pondere, %
Function in vocational education Total hours Number of credits Share, %
Dynxyus 6 npogeccuonarbHoM Bcezo uacos Konuuecmeso kpeoumos Hons, %
00yyeHuu
F 900 30 25%
S 1440 48 40%
SP 540 18 15%
™ 720 24 20%
Total 3600 120 100
Total
Bcezo
STAGIILE DE PRACTICA
INTERNSHIPS
IIPAKTUKA
Nr. | Tipul stagiului de Anul Semestru Durata Perioada Numair ECTS
practica Year Semester Times desfasurarii Nr. of ECTS
The type of Kypc Cemecmp | Ilpodondxcumenvrocmo Internship Credits
internship Saptamani Ore period Konuuecmeso
Tun npaxmuxu Weeks Hours Iepuoo Kpeoumoes
Henenu Yacwl npogedeHUs. ECTS
1. | Practica de 2 I 6 360 12
specialitate
Specialty intnership
Ipaxmuka no
cneyuanrbHoCmu
2. | Practica de cercetare 2 v 6 180 6
Research internship




Hccneoosamenvcrast

npaKmuxa
Total/ Total / Bceco 540 18
FORMA DE EVALUARE FINALA A STUDIILOR
FINAL EVALUATION
@OPMA UTOIOBOH OLIEHKH OFYYEHUA
Nr. Forma de evaluare finala a studiilor Termene de Nr. ECTS
Form of final evaluation of the studies organizare Number of ECTS
Dopma umo2o60tl OYeHKU 00yUeHUs Organization Konuuecmeo ECTS
period
Cpoxu
opeanuzayuu
1 Teza de master/ Master thesis / Macucmepckas paboma Iunie
June 24
Hwns
NOTA EXPLICATIVA

1. Prezentarea succinta a profilului programului de master, precum si a domeniului de
formare profesionala si domeniului general de studii.

Profilul specializarii Programului de master — Management si Marketing Hotelier si Turism
corespunde domeniului fundamental al stiintei, culturii si tehnicii -10 Servicii; domeniul general de
studiu — 101 Servicii publice. Programul de master este elaborat in corespundere cu Nomenclatorul
domeniilor de formare profesionald si al specialitdtilor in invatdmantul superior, aprobat prin Hotararea
Guvernului nr.482 din 28 iunie 2017 si Plan Cadru pentru studii superioare de licenta (ciclul 1), de
master (ciclul II), si integrate, aprobat prin ordinul MECCM nr. 120 din 10.02.2020.

Durata studiilor - 2 ani invatdmant cu frecventa

Credite de studiu - 120 credite ECTS, 1 Credit ECTS - 30 ore

Forma de organizare - Invatimant cu frecventi

2. Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitatii,
racordarea programului de studii si a continuturilor din Planul de invitimant la tendintele
internationale din domeniu.

Scopul programului de master ,,Management si marketing hotelier si turism” consta in formarea
de competente in domeniul sectorului public si privat cu specialisti — 1n sectorul serviciilor hoteliere si
turism, precum si formarea unui nucleu de cercetare, in care masteranzii, in colaborare cu specialistii in
domeniu vor studia disciplinele din planul de invatamant si vor identifica prioritatile urmatorilor ani.
Caracteristica esentiala a programul de masterat, consta in disponibilitatea programului de perfectionare
a standardelor de elaborare a curriculum-urilor si a metodelor de predare, scolarizarea lectorilor
implicati in programul de master asupra modelelor de curriculum din universitatile partenere a
Proiectului TEMPUS LMPH si asistenta academicd a profesorilor de peste hotare la elaborarea si
imbundtdtirea curricumului si programelor de curs. Absolventii programului sunt pregatiti pentru
activitatea antreprenoriald in industria turismului si cea a serviciilor hoteliere.

Obiectivele programului de master Management si marketing hotelier si turism sunt:

e asigurarea masteranzilor un nivel inalt de cunostintelor de specialitate si intelegere, competente
inalte, care sa le permita integrarea cunostintelor la asigurarea complexitatii activititilor de management
si marketing din industria turismului si formularea argumentelor si comunicarea concluziilor mediului
profesional;

e dezvoltarea capacitdtii de a actiona independent/in echipd si creativ in abordarea si solutionarea
problemelor complexe In domeniul industriei hoteliere si a turismului, utilizand abilitatile strategice,
analitice si tehnice, asumandu-si responsabilitatea pentru decizile luate;

e stimularea interesului teoretic si practic a masteranzilor asupra evolutiei entitdtii hoteliere din
perspectiva structurii serviciilor ce vor fi solicitate, a programelor de cercetare-dezvoltare necesare
credrii de noi servicii, punandu-se accent pe utilizarea metodelor interactive;

e aplicarea TIC in procesul de activitate, utilizarea metodelor si tehnicilor de analiza a pietei




serviciilor hoteliere;

e formarea capacitatii de a elabora si a dezvolta proiecte turistice Tn scopul maximizarii
performantei activitatii turistice;

e dezvoltarea unei atitudini critice prin utilizarea si interpretarea coerentd a teoriilor, modelelor in
domeniul managementului si marketingului turistic;

e formarea si dezvoltarea de abilitdti superioare de cercetare independenta si utilizarea eficienta a
informatiei.

Aceste obiective corespund misiunii Universitatii de Stat din Moldova, sunt desprinse din
necesitatea de formare in domeniul ”Management si marketing hotelier gi turism” si sunt corelate cu
urmatoarele documente strategice strategice institutionale: Planul Strategic, Strategia de cercetare si
inovare, Plan strategic institutional de internationalizare.

3. Evaluarea asteptarilor sectorului economic si social (studierea cerintelor Cadrului
National al Calificarilor, precum si al celui European; studierea fiselor de posturi din institutiile
potential angajatoare, evaluarea pietei prin metoda chestionarelor etc.).

La elaborarea programului de studiu s-au luat in considerarea bunele practici europene cu referire
la continuturile ofertei educationale si s-au valorificat in cadrul programului prin includerea unor unitati
asemenea, continuturile planului de studii sunt racordate la Tendintele Turistice Internationale din
statele membre UE -28, prezentate in raportul Organizatiei Mondiale a Turismului si Agentia
Organizatiei Natiunilor Unite, orientate spre promovarea unui turism responsabil, durabil si universal
accesibil, asistat de tehnologiile informationale, urmarind obiectivele bazate pe extinderea si
diversificarea turismului strategic si promovarea experientei manageriale in acest domeniu.

In vederea realizarii unor studii calitative si relevante, in mediul real au fost realizate o serie de
activitati prin rezultatul carora sunt reflectate necesitdtile si tendintele de pe piata muncii in domeniul
,Management si marketing hotelier si turism”.

4. Consultarea partenerilor in procesul de elaborare a programului de studii
(angajatori, profesori, absolventi, studenti etc.).

La nivel facultate, in cadrul Comisiei de Asigurare a Calitdtii este inclus cate un reprezentant al
pietei muncii pentru fiecare domeniu de formare profesionala. In cadrul sedintelor de lucru al Comisiei
sunt discutate continuturile planului de invatdmant, tipurile de sarcini pentru lucrul individual, metodele
de petrecere a lectiilor practice cat si corelarea unitatilor de continut pentru disciplinele predate si alte
subiecte. Au fost analizate fisele de post a urmatorilor potentiali angajatori: SRL Gold Travel, SRL
Sakura Tur, SRL Pro Ilicris, SRL Prosper Trans, SRL Androstrans, SRL Maxpasa, hotelul Jolly Alone,
ANTRIM, Zentrum Apartments Hotel, Radisson Blu Leogrand Hotel, in vederea determinarii calificarii
necesare a unui specialist din domeniul industriei turismului si identificarii necesarului de cunostinte,
abilitati si competente ce vor fi asigurate prin realizarea planului de master.

Semestrial, masteranzii sunt chestionati cu privire la calitatea si relevanta disciplinelor predate.
Chestionarele sunt prelucrate de catre responsabilul de calitate din cadrul departamentului, sunt
discutate in cadrul sedintelor de departament, consiliului facultatii si sunt luate in calcul la elaborarea
continuturilor pentru anul urmator al admiterii. De asemenea, sunt analizate si luate in considerare
opiniile partenerilor de practica cu referire la comptentele dezvoltate de program, atunci cind
masteranzii isi realizeaza stagiul de practica.

S. Relevanta programului de studii pentru piata fortei de munca este determinatd de
obiectivele stabilite in Proiectul Strategiei Nationale de Dezvoltare a Turismului 2030, in care sunt
specificate necesitatea pregatirii cadrelor pentru industria turismului a Republicii Moldova. Programul
de master ,,Management si marketing hotelier si turism” este un rezultat al Proiectuluit TEMPUS LMPH.
In cadrul proiectului au fost reliefate necesitatile economiei reale din sectorul hotelier si turism, in urma
efectudrii unei cercetari prin anchetarea si intervievarea a peste 500 de profesionisti din domeniu, care
au stipulat necesarul de competente generice si specifice pe care trebuie sa le detind un angajat la
absolvirea programului de master.

6. Posibilitatile de angajare a absolventilor; corelate cu CORM si ESCO. Absolventul
acestui program de masterat va putea sa lucreze in cadrul structurilor de cazare si anume in hoteluri si
agentii de turism, Tn moteluri, pensiuni turistice §i agroturistice, case pentru oaspeti, ocupand diferite



posturi din nivelul ierarhic al structurilor de cazare.

In conformitate cu Clasificatorul ocupatiilor din Republica Moldova, absolventii acestui
program pot activa In calitate de: 141101 Administrator/administratoare structurd de primire (receptie)
turistica; 141102 Director/directoare bar (in hotel); 141103 Director/directoare berdrie (in hotel);
141104 Director/directoare botel; 141105 Director/directoare bungalou; 141106 Director/directoare
camping; 141107 Director/directoare complex de cazare; 141108 Director/directoare complex hotelier;
141109 Director/directoare crama (in hotel); 141110 Director/directoare hotel; 141111
Director/directoare motel; 141112 Director/directoare pensiune turisticd; 141113 Director/ directoare
restaurant hotelier; 141114 Director/directoare structurd de primire (receptie) turistica; 141115
Director/directoare tabara de wvard; 141116 Director/directoare unitate agrement; 141117
Director/directoare unitate balneoclimaterica; 141118 Director/directoare vila turistica; 141119 Manager
(sef/sefd) in activitatea hoteliera; 141120  Sef/sefd receptie structurd de primire (receptie) turistica;
141201 Director (sef)/directoare (sefd) departament catering; 141202 Director/directoare de cafenea;
141203 Director/directoare de cofetarie, patiserie; 141204 Director/directoare de restaurant; 141205
Director/directoare de unitate alimentatie publica; 141206 Director/directoare de unitate de tip fast-
food; 141207 Manager (sef/sefd) restaurant; 141208 Sef/sefa laborator in alimentatie publica.

Ocupatii tipice conform ESCO: 1411 - Conducatori de unitati hoteliere; 1431.2 - manager unitate
agrement si activititi recreative; 1439.8 - manager agentie de turism; 2310.1 asistent de cercetare in
invatamantul superior; 2310.1 asistent universitar; 2659 - Artisti creatori si actori neclasificati in grupele
de baza anterioare; 2659.4 animator activitati turistice/animatoare activitati turistice.

7. Accesul la studii a titularilor de diplome obtinute dupa finalizarea respectivului
program de studii.

Absolventii programului de master, care au obtinut titlul — Master in Servicii publice au
urmatoarele oportunitati de continuare a studiilor:

e Scoala doctorald — nivelul 8 ISCED, la una din specialitdtile:

a) 521.01 - Teorie economica si politici economice;

b) 521.02. - Economie mondiala; relatii economice internationale;

c) 521.03. - Economie i management in domeniul de activitate;

d) 521.04. - Marketing si Logistica.

e Programe de formare continua pe tot parcursul vietii.

8. Competentele generale si profesionale asigurate de programul de studii.

Acest program vizeaza dezvoltarea competentelor profesionale in domeniul Marketing. Planul de
invatamant este axat pe discipline generale, socio-umane, fundamentale si de specialitate, dezvoltand
competente profesionale generale si specifice.

Competentele Generale (sectoriale/transsectoriale) (CG) dezvoltate in program sunt:

CGl. Utilizarea tehnicilor de cercetare avansate pentru a efectua studii de piata

CGQG2. Relationarea eficientd si empatica in relatia cu clientii

CG3. Implementarea strategicd a reglementdrilor si standardelor nationale si internationale in
industria turismului si ospitalitatii

CG4. Crearea de produse si servicii turistice noi si inovatoare adaptate cerintelor diversificate ale
clientilor

CGS. Elaborarea de strategii privind integrarea normelor si principiilor economiei sustenabile care
asigurd conformitatea ecologica si sociala

CG6. Implementarea sistemelor de management al calitatii in turism si ospitalitate

CG@7. Realizarea cercetdrilor stiintifice si implementarea acestora In activitatea didactica.

In corelatie cu CNC, prin discutii in cadrul sedintelor Comisiei de Asigurare a Calititii si comunicarii
cu reprezentantii pietei muncii, absolventi, personal academic si studenti, au fost stabilite urmatoarele
competente profesionale (CP):

CP1. Dezvoltarea conceptiei de desfasurare a activitatilor turistice ajustate diversitatii pietei nationale
si internationale

CP2. Elaborarea de politici de dezvoltare a entitatilor turistice in contextul utilizarii eficiente a
resurselor



CP3. Implementarea de produse si servicii turistice inovative in contextul alinierii tendintelor
nationale si internationale

CP4. Promovarea noilor produse si servicii turistice utilizand strategii si tactici de marketing integrat

CP5. Integrarea standardelor de calitate si practicilor sustenabile in operatiunile turistice adaptate la
asteptarile specifice ale diferitelor segmente de clienti

CP6. Adaptarea strategiilor operationale pentru hoteluri si alte unitati de cazare la diversitatea pietei
nationale si internationale prin personalizarea serviciilor

CP7. Organizarea evenimentelor in unitétile de cazare pentru cresterea vizibilitatii si a profitabilitatii

CP8. Analiza rapoartelor financiare in vederea implementarii strategiilor de crestere a rentabilitatii
entitatilor hoteliere

CP9. Implementarea strategiilor de marketing si vanzari pentru atragerea si retinerea clientilor

CP10. Abordarea si rezolvarea eficienta a reclamatiilor clientilor n industria hoteliera

In corelatie cu CNC, prin discutii in cadrul sedintelor Comisiei de Asigurare a Calititii si

comunicdrii cu reprezentantii pietei muncii, absolventi, personal academic si studenti, au fost stabilite
urmatoarele rezultate ale invatarii:

1. utiliza tehnici de cercetare calitative si cantitative avansate pentru a efectua studii de piatd in
industria turismului si ospitalitatii.

2. comunica eficient si empatic cu clientii utilizand feedback-ul acestora pentru asigurarea unei
experiente pozitive si personalizate

3. implementa strategic reglementdrile si standardele nationale si internationale in industria
turismului si ospitalitatii, asigurdnd conformitatea si calitatea serviciilor oferite

4. crea produse si servicii turistice noi si inovatoare, asigurand satisfactia cerintelor diversificate ale
clientilor

5. celabora strategii de integrare a normelor si principiilor economiei sustenabile, asigurand
conformitatea ecologica si sociala in industria turismului si ospitalitate

6. aplica eficient sisteme de management al calitatii in turism si ospitalitate, asigurand satisfactia
clientilor si imbunatatirea continua a serviciilor oferite

7. 1mplementa rezultatele cercetdrilor stiintifice in activitatea didactica in conformitate cu noile
tendinte ale sistemului educational national si/sau international.

8. dezvolta activitdti turistice inovatoare si strategii adaptate diversitdtii s1 complexitatii pietei
nationale si internationale

9. elabora politici de dezvoltare a entitdtilor turistice, asigurand utilizarea eficienta a resurselor
economice

10. dezvolta strategii pentru a stimula inovatia si antreprenoriatul in industria turismului;

11. dezvolta planuri de actiuni privind implementarea produselor si servicii turistice inovative in
vederea mentinerii competitivitatii pe piata.

12. promova noile produse si servicii turistice utilizdnd strategii si tactici de marketing integrat,
asigurand vizibilitatea si succesul acestora pe piata.

13. planifica algoritmul de implementare a programelor turistice prin integrarea standardelor de
calitate in activitatea turistica.

14. promovarea turismului responsabil 1n vederea conservarii mediului, respectul pentru culturile
locale si imbunatatirea experientei turistice.

15. adapta strategiile operationale pentru diferite structuri de primire turistica cu functiuni de cazare,
prin personalizarea serviciilor In contextul diversitatii cererii

16. organiza evenimente prin dezvoltarea de parteneriate in contextul credrii imaginii pozitive a
structurilor de primire turistica cu functiuni de cazare.

17. analiza rapoartelor financiare pentru a dezvolta strategii eficiente de crestere a rentabilitatii
entitatilor hoteliere

18. elabora strategii de marketing pentru atragerea si fidelizarea clientilor, utilizand analiza pietei,
segmentarea, pozitionarea produselor si campanii de comunicare.

19. dezvolta strategii de vanzari personalizate, utilizdnd tehnici de negociere si management al
relatiilor cu clientii pentru a creste conversiile si loialitatea clientilor.



20. rezolva eficient reclamatiile clientilor, utilizdnd tehnici de comunicare si solutionare a
problemelor pentru a asigura satisfactia si loialitatea clientilor.

EXPLANATORY NOTE

1. A brief presentation of the master's program profile, as well as the field of professional
training and the general field of study. The Master Program Profile Management and Marketing of
Hotels and Tourism comply with the fundamental domain of science, culture and technology 04 Social
Sciences; the general domain of study 101 Public Services. The Master Program is developed in
accordance with the Classification of professional formative domains and specialization in higher
education, approved by the Government Decision No. 482 from 28 June 2017 and the Framework Plan
for bachelor studies (cycle I), master studies (cycle II) and integrated studies approved by the Order of
MECCM no. 120 from 10.02.2020

Studies duration - 2 years of full-time education.

Study credits - 120 credits ECTS, 1 credit ECTS - 30 hours.

Organization form- Full-time education.

2. The objectives of the study program, including their alignment with the university's
mission, and the adjustment of the study program and curriculum content to international trends
in the field.

The aim of the program "Management and Marketing of Hotels and Tourism" regards to the skills
formation in the public and private sector, for hotel and tourism branch - specialists and to the formation
of a core research, where master students in collaboration with main specialists study courses and
seminars according within Master’s program and are identifying priorities for the coming years.

The essential characteristic of the Master’s program aims to improve standards of developing
curricula and teaching methods by training lecturers involved in this program to the model curriculum of
the Tempus LMPH partner universities and by the assistance of academic professors from abroad that
help to develop and improve curriculum and course programs. The graduates of the program are
prepared for the entrepreneurial activity in the tourism industry and the hotel services.

The objectives of the Management and marketing of hotels and tourism" program are:

e ensuring the masters students with a high level of specialized knowledge and understandings,
high skills, that will allow them to integrate the obtained knowledge in the complexity of management
and marketing activities of tourism industry, and to formulate arguments and to communicate
conclusions within the professional environment;

e developing the ability to act independently / as a team and act creatively in approaching and
solving the complex problems in the hotel and tourism industry domain, using the strategic, analytical
and technical skills, assuming responsibility for the decisions taken;

e stimulating the masters theoretical and practical interest on the hotel entity evolution, from the
perspective of the services structure that will be requested, of the research-development programs
necessary for the creation of new products, focusing on the use of the interactive methods;

e application of ICT in the process of activity, use of methods and techniques for analyzing the
hotel services market;

e forming the capacity to elaborate and develop touristic projects, in order to maximize the
touristic activity performance;

e developing a critical attitude, using and interpreting coherent the theories, models in the touristic
management and marketing domain;

e training and developing of superior independent research skills and the efficient use of
information.

These objectives correspond to the mission of the Moldova State University, they are detached from
the formation need in the field of "Management and Marketing of Hotels and Tourism" and are related
to the following institutional strategic documents: The Strategic Plan; The Research and Innovation
Strategy; The Institutional Strategic Plan for Internationalization.

3. Assessment of the economic and social sector's expectations (analysis of the National and
European Qualifications Frameworks, review of job descriptions from potential employing
institutions, market assessment through surveys, etc.).


https://context.reverso.net/перевод/английский-румынский/approved+by+Order

During the study program preparation there were taken into consideration the best European
practices with reference to the contents of the educational offer, and were utilised in the program by
including some content units to ensure compatibility of programs and reciprocal academic mobility. The
contents of the study plan are also linked to the international tourist trends of EU-28 Member States,
submitted in the report of the World Tourism Organization and the United Nations Agency, oriented to
the responsible, sustainable and universally accessible tourism promotion, assisted by information
technologies, pursuing objectives based on the expansion and diversification of strategic tourism and
promoting managerial experience in this field.

In order to achieve qualitative and relevant studies in the real environment, there were carried out
a series of activities, reflecting the labor market needs and trends in the field of "Management and
Marketing of Hotels and Tourism".

4. Consultation of stakeholders in the development process of the study program (employers,
professors, graduates, students, etc.). At the Faculty level, a representative of the labour market for
each field of professional formation is included in the Quality Assurance Commission. During the
Commission working meetings there are discussed the contents of the education plans, the types of tasks
for individual work, the methods of spending practical lessons and the correlation of content units for
the taught subjects etc.

There were analysed the job descriptions of the following potential employers: LLC Gold Travel,
LLC Sakura Tur, LLC Pro Ilicris, LLC Prosper Trans, LLC Androstrans, LLC Maxpasa, Jolly Alone
Hotel, ANTRIM, Zentrum Apartments Hotel, Radisson Blue Leogrand Hotel, in order to determine the
necessary qualification of a specialist in the field of marketing and to identify the need for knowledge,
skills and competences to be ensured through the implementation of the Master Program.

Quarterly, master's students are questioned about the quality and relevance of the taught content.
The questionnaires are processed by the quality manager of the department, are discussed during the
departmental meetings and the faculty council and are taken into consideration at the time of the
contents elaboration for the next year of admission. Also, the opinions of the practice partners with
regard to the skills developed by the program are analyzed and taken into consideration, when the
master's students complete their internship.

5. Relevance of the study program to the labor market. is distinguished from the objectives
that are set in the Tourism Development Strategy "Tourism 2030", where are specified the necessity of
Moldovan tourism industry employee’s formation. Master Program "Management and Marketing of
Hotels and Tourism" is the result of the TEMPUS LMPH Project. The project highlighted the needs of
the real economy in the hotel and tourism sector, following the investigation and interviewing over 500
professionals from the field, who have stipulated the need for generic and specific competencies that
employee must own after finishing the master program.

6. Employment opportunities for graduates; correlated with CORM and ESCO. The master's
program graduates will be able to work in collective accommodation structures such as hotels, touristic
agencies, motels, agro touristic pensions and guesthouses occupying various positions in the hierarchical
level of accommodation.

According to the Occupational Classifier from Republic of Moldova, the graduates of this
program can activate as: 141101 Tourist reception structure administrator; 141102 Bar
manager/managers (in the hotel); 141103 Brewery manager/managers (in the hotel); 141104 Bottle
directory/directories; 141105 Director/directories bungalow; 141106 Camping director/directories;
141107 Director/directors of the accommodation complex; 141108 Hotel complex director/directors;
141109 Winery director/directors (in the hotel); 141110 Hotel director/directors; 141111 Motel
director/directories; 141112 Director/directors of tourist boarding house; 141113 Hotel restaurant
manager; 141114 Director/directors of tourist reception (reception) structure; 141115 Summer camp
director/directors; 141116 Leisure unit manager/directors; 141117 Balneo-climatic  unit
director/directors; 141118 Tourist villa director/directors; 141119 Manager (boss/boss) in hotel activity;
141120 Head of the tourist reception (reception) structure; 141201 Director (head)/directors (head)
catering department; 141202 Cafe director/directors; 141203 Director/directories of confectionery,
pastry; 141204 Restaurant director/directors; 141205 Director/directors of public catering unit; 141206
Manager/managers of fast-food type unit; 141207 Restaurant manager; 141208 Head of laboratory in



public food.

Typical occupations according to ESCO: 1411 — Hotel unit managers; 1431.2 — Leisure and
recreational activities unit manager; 1439.8 — Travel agency manager; 2310.1 — Research assistant in
higher education; 2310.1 — University teaching assistant; 2659 — Creative artists and performers not
classified under previous major groups; 2659.4 — Tourism activity animator / Tourism activity hostess.

7. Access to further studies for holders of diplomas obtained after completing the respective
study program.

The graduates of the master program that obtained the title — Master in Economic Science have the
following opportunities to continue their studies:

Doctoral school - ISCED level 8, in one of the following specialties:

e Doctoral school — level 8 ISCED, at one of the following specialties:
a) 521.01 - Economic theory and economic policies;

b) 521.02. Global economy; International Economic Relations;

¢) 521.03. Economics and management in the field of activity;

d) 521.04 Marketing and Logistics.

e Lifelong continuous training programs.

8. General and professional competencies ensured by the study program (list).

This program aims to develop professional competencies in the field of Marketing. The
curriculum focuses on general, socio-human, fundamental, and specialized disciplines, developing both
general and specific professional competencies.

The General Competencies (sectoral/transsectoral) (CG) developed in the program are:

GCl1. Applying advanced research techniques to conduct market studies

GC2. Establishing effective and empathetic relationships with clients

GC3. Strategically implementing national and international regulations and standards in the tourism
and hospitality industry

GC4. Designing new and innovative tourism products and services tailored to diverse customer needs

GC5. Developing strategies for integrating the norms and principles of sustainable economy ensuring
environmental and social compliance

GC6. Implementing quality management systems in tourism and hospitality

GC7. Conducting scientific research and integrating it into the teaching process.

In alignment with the National Qualifications Framework (CNC), through discussions in the
Quality Assurance Commission meetings and communication with labor market representatives,
graduates, academic staff, and students, the following professional competencies (CP) have been
established:

PCI1. Developing concepts for organizing tourism activities adapted to the diversity of national and
international markets

PC2. Designing development policies for tourism entities in the context of efficient resource
utilization

PC3. Implementing innovative tourism products and services aligned with national and international
trends

PC4. Promoting new tourism products and services using integrated marketing strategies and tactics

PC5. Integrating quality standards and sustainable practices into tourism operations tailored to the
expectations of different customer segments

PC6. Adapting operational strategies for hotels and other accommodation units to the diversity of
national and international markets through service personalization

PC7. Organizing events within accommodation units to enhance visibility and profitability

PC8. Analyzing financial reports to implement strategies aimed at increasing the profitability of
hospitality entities

PC9. Implementing marketing and sales strategies to attract and retain customers

PC10. Effectively addressing and resolving customer complaints in the hospitality industry.

9. List of learning outcomes. In alignment with the National Qualifications Framework (CNC),
through discussions in Quality Assurance Commission meetings and communication with labor market



representatives, graduates, academic staff, and students, the following learning outcomes have been
established:

1. Utilize advanced qualitative and quantitative research techniques to conduct market studies in
the tourism and hospitality industry.

2. Communicate effectively and empathetically with clients, using their feedback to ensure a
positive and personalized experience.

3. Strategically implement national and international regulations and standards in the tourism and
hospitality industry, ensuring compliance and quality of services provided.

4. Create new and innovative tourism products and services, ensuring the satisfaction of clients'
diverse requirements.

5. Develop strategies for integrating sustainable economy norms and principles, ensuring ecological
and social compliance in the tourism and hospitality industry.

6. Efficiently apply quality management systems in tourism and hospitality, ensuring customer
satisfaction and continuous improvement of services provided.

7. Implement the results of scientific research in teaching activities in accordance with new trends
in the national and/or international educational system.

8. Develop innovative tourism activities and strategies adapted to the diversity and complexity of
national and international markets.

9. Formulate development policies for tourism entities, ensuring the efficient use of economic
resources.

10. Develop strategies to stimulate innovation and entrepreneurship in the tourism industry.

11. Develop action plans for the implementation of innovative tourism products and services to
maintain market competitiveness.

12. Promote new tourism products and services using integrated marketing strategies and tactics,
ensuring their visibility and success in the market.

13. Plan the implementation algorithm of tourism programs by integrating quality standards into
tourism activities.

14. Promote responsible tourism to conserve the environment, respect local cultures, and improve
the tourist experience.

15. Adapt operational strategies for various accommodation structures by personalizing services in
the context of diverse demand.

16. Organize events by developing partnerships to create a positive image of accommodation
structures.

17. Analyze financial reports to develop efficient strategies for increasing the profitability of hotel
entities.

18. Formulate marketing strategies to attract and retain customers, using market analysis,
segmentation, product positioning, and communication campaigns.

19. Develop personalized sales strategies using negotiation techniques and customer relationship
management to increase conversions and customer loyalty.

20. Efficiently resolve customer complaints using communication and problem-solving techniques to
ensure customer satisfaction and loyalty.

HOACHUTEJBHOE IPUMEYAHUE

1. Kparkoe mnpeacraBiiende npogu/si MArHCTEpPCKOl NPOrpamMMmbl, a Tak:xkKe 00JacTH
npogeccnoHaAIBbHOI MOATOTOBKH M 00111ero HaNpaBJIeHHUs 00yYeHu .

[Ipodune crneumanuzanuu Marucrepckol mporpammbl  «MeEHEIKMEHT M MapKeTUHI B
TOCTHHUYHOM JIelle W TYpHU3Me» COOTBETCTBYET (YHIAMEHTAIbHOW OONACTH HAyKH, KYJIbTyphl WU
texuuku — 10 Ycmyru; oOmeit obmactu oOyuenus — 101 IlyOGmmunbeie ycmyru. Maructepekas
nporpamMma paspaboTtana B cooTBeTcTBUU ¢ HoMeHknatypoii obiacreil nmpodeccHoHaIbHOM MOATOTOBKH
Y CIEIUAIbHOCTEH B BHICIIEM 00pa3oBaHuM, yTBepkAEHHBIM [locTanoBnennem [IpaBurenbctBa Ne 482
ot 28 uronst 2017 roxa, a Takke ¢ TUMIOBBIM yueOHBIM IIJIAHOM JUISI BBICILIETO 00pa3oBaHMs OakaliaBpHat

(muuennmar (ki I), mactepar (ki 11) u uHTErpUpOBaHHBIE MPOTPAMMBI, YTBEPKACHHBIM TTPUKA30M
MECCM Ne 120 ot 10.02.2020.



IIpomoKUTEILHOCTH 00YyUeHusl — 2 To/1a OYHOU (HOPMBI 00yUEHUS

Yueonbie kpeautsl — 120 kpeauroB ECTS, 1 kpeautr ECTS = 30 yacos

dopma o0yuyenusi — ounas popma oOydeHuUs

2. llesin o0pa3oBaTebHOI MPOrpaMMBbl, BKJIKOYasi HX COOTBETCTBHE MUCCHH YHHBEPCUTETA,
a Take COIVIACOBAHME MNpPOrpaMMbl OOY4YeHHUs] H  COJepkaHMs Y4eOHOro IUIaHa ¢
MEKIYHAPOAHBIMH TeHACHIUSIMU B IaHHOI 00/1acTH.

Lenp Maructepckoil nporpaMMbl « MEHEIPKMEHT U MAPKETUHI B TOCTUHUYHOM JIEJI€ U TYPHU3ME»
3aKIr04yaeTcss B (POPMUPOBAHUN KOMIIETECHIIMN B TOCYJApPCTBEHHOM M YaCTHOM CEKTOpPaX MOCPEICTBOM
MOATOTOBKU CIIELUAIMCTOB B O0OJACTHM TOCTMHUYHBIX YCIYyr W TYpH3Ma, a TaKkKe B CO3JaHUU
HCCIIEA0BATENIBCKOIO spa, B paMKaxX KOTOPOIrO MAacTE€pPaHThI, B COTPYJHUYECTBE CO CIECLMAINCTAMU B
NaHHOW o6nacTH, OyAyT HW3y4aTh IUCHUIUIMHBI Y4YeOHOro IUJIaHa M OMNpPEAENsATh MPHOPUTETH Ha
nociaeayomue roabl. CylIecCTBEHHOW XapaKTEPUCTHMKOM MarucTepcKOil Mporpammbl — SIBISETCS
OpUEHTAIlMsI Ha COBEPIICHCTBOBAHHE CTAHIAPTOB pa3padOTKU Yy4yeOHBIX IUTAHOB M METOJOB
IIPENOIAaBaHus, IOATOTOBKA IIPENOJABATENEeH, BOBJICYEHHBIX B IIpOrpaMMy, Ha OCHOBE MOJEINIEH
y4eOHBIX IJIaHOB yHUBepcuTeToB-mapTHEPoOB mpoekta TEMPUS LMPH, a taxke akamemudeckas
MOJJIEPKKA 3apyOexHbIX MpernojaBaTesiell Ipyu pa3paboTKe U COBEPIIEHCTBOBAHUM yUEOHBIX IIJIAHOB U
KYpPCOBBIX NpOrpamMMm. BbpIyCKHUKM mOporpaMmbl  MOATOTOBJIEHBI K  IPEANPUHUMATEICKOU
NEeSITeIbHOCTH B UHYCTPUH TypU3Ma U TOCTUHUYHBIX YCIIYT.

3ajayaMyd MarucTepckoil mnporpamMmbl «MeHEIKMEHT M MApPKETHUHI B TOCTUHUYHOM [€Jl€ U
TypU3Me» SBISIOTCSA:

* o0ecrieyeHNe MAacCTEPaHTOB BBICOKHM YPOBHEM CHEIHATU3UPOBAHHBIX 3HAHUM U MOHMMAHUS,
(dbopMHpOBaHHE BBICOKMX KOMIIETEHIIMA, TMO3BOJISIONIMX WHTETPUPOBATH 3HAHUS I OOECIICYCHUs
KOMILUIEKCHOCTH YINPAaBJIEHYECKOW M MapKETHMHITOBOM [EATEIbHOCTH B MHAYCTPUU TYpU3Ma, a TAKKE
(bopMyIHpOBaTH APTYMEHTHI M IPEJCTABIIATH BEIBOIBI TPOPECCHOHATBHOMY COOOIIECTRY;

* pa3BUTHE CIIOCOOHOCTH K CaMOCTOSITEIbHOW H/MJIM KOMaHAHOW paboTe, a Takke KpeaTMBHOIO
MO/IX0JIa K aHAJU3y M PELICHUIO CIIOKHBIX 3aJa4 B cpepe TOCTUHUYHON HMHIYCTPUH U TypU3Ma C
UCIOJIb30BAHUEM  CTPATETUYECKUX, AHATUTHUYECKMX M TEXHUYECKUX HABBIKOB U  IPUHATHEM
OTBETCTBEHHOCTH 3a NMPUHSATHIE PELICHMUS;

* CTUMYJIMPOBAaHME TEOPETUYECKOTO M IPAKTUYECKOIO0 HHTEpPEca MAacTEpPaHTOB K Pa3BUTHIO
TOCTUHUYHBIX NPEIIPUATUN C TOUKHU 3PEHUSI CTPYKTYpbl BOCTPEOOBAaHHBIX YCIYT, a TaKKe MpOrpamm
HAy4YHO-HMCCJIEI0BATENbCKON U MHHOBALIMOHHOM AEATENbHOCTH, HEOOXOAMMBIX JUIS CO3JIaHHMsI HOBBIX
YCIIYT, C aKLIEHTOM Ha MCIOJIb30BaHUE UHTEPAKTUBHBIX METOOB;

* TINpUMEHEHHE HMH()OPMAIMOHHO-KOMMYHUKAIIMOHHBIX ~TEXHOJOTUH B  MpodecCHOHATBHON
NEeATEIbHOCTH, UCIIOJIb30BAHUE METOJ0B M TEXHUK AHAJIN3a PbIHKA TOCTUHUYHBIX YCIIYT;

* (hopMHUpOBaHUE CIIOCOOHOCTH pa3padaThIBaTh U PEaIM30BBIBATH TYPUCTHUECKHE MPOEKTHI C LETIbI0
MakcuMu3auu 3pHEKTUBHOCTH TYPUCTUUECKOM 1€ TENbHOCTH;

* pa3BUTHE KPUTHUYECKOTO MBIIUIEHUS IIOCPEACTBOM HCIOJIB30BaHUSA U IOCIEA0BATEIbHON
MHTEpIIpETAllMK TEOPUH 1 Moesiel B 001acTH yIpaBiIeHHs] U MapKETHHTa B TYPU3ME;

* (opMupoBaHUe U pa3BUTHE MPOJABUHYTHIX HABBIKOB CAMOCTOSTEILHOW HAyYHO-UCCIIE10BaTEIbCKON
NesITeIbHOCTH U 3P (EKTUBHOTO UCTIOIb30BaHUS HHPOPMAITUH.

JlaHHbBIE LIEIM COOTBETCTBYIOT MUCCHM I'OCyIapcTBEHHOro YHHBEpCUTETa MOJIIOBBI, BBITEKAIOT
13 HEOOXOAMMOCTH MOJTOTOBKHU CIEMUAINCTOB B 00J1aCTH «MEHEPKMEHT U MapKETUHT B TOCTUHUYHOM
Jelne W TYypU3Me» U COOTHOCSTCS €O CIEAYIOUIMMHM CTPAaTerMuYeCKMMH HHCTUTYLIMOHAIbHBIMU
nokymeHntamu: Crparernueckuil miuaH, CTpaTerus nuccieloBaHUN U UHHOBAIMM, NHCTUTYIIMOHAIBHBII
CTpaTErMueCKuil IJIaH NHTEPHALMOHAIN3ALINH.

3. OueHka OXMJAAHMH IKOHOMHYECKOI0 M COLMAJIBHOIO CeKTopa (M3ydyeHuUe TpeOOBaHMA
Hanuonanvhoit Pamkm Kpamumdukamumii, a Ttaxike EBpomeiickoil; aHaiu3 J0JKHOCTHBIX
HHCTPYKIMH B OpPraHM3anMsax — I[OTEHUHMAJbHBIX padoroaaressX, OLEHKAa PbIHKA C
HCII0JIb30BAHMEM MeT0a AHKeTHPOBAHMSA H 1P.).

[Ipu pa3paboTke oOpa3oBaTeIbHOM MpPOrpaMMbl ObUTM YUTEHBI JIyYIlIMe €BpPONEHCKHe MPaKTUKH,
Kacaloluecs: CcoJepkaHusi 00pa30BaTENbHOTO NPEJIOKEHHs, KOTOpble ObUIM HHTEIPUPOBAHbI B
MpOrpaMMy MOCPEACTBOM BKJIIOYEHHS COOTBETCTBYIOIIMX Y4YEOHBIX MOJYJEH C Lenblo oOecredeHus
COIIOCTaBUMOCTH TPOrpaMM M B3aWMHOW akajeMuieckoil moounbHOCTH. Kpome TOro, copaepkanue



y4eOHOro IIaHa COIIACOBAHO ¢ MEXIyHAPOJHBIMU TyPUCTUUECKMMHU TEHICHUUAMH CTpaH-ujaeHoB EC-
28, npexacraBiaeHHbIMU B oTuéTax Beemupnoit Typuctuueckoi Opranuszanuu u areHTcTs Opranuzanuu
OObenuuénnblx Hauuii, OpMEeHTHPOBAHHBIMH Ha IPOABHIKEHHE OTBETCTBEHHOI'O, YCTOWYMBOIO H
YHHBEPCAIBHO JOCTYIIHOTO TypH3Ma C HCIHOJb30BaHHEM HH(POPMAIMOHHBIX TEXHOJIOTHUH, a TaKxke
HalpaBICHHbIMU Ha JOCTHXKEHHME IeJIel, OCHOBAaHHBIX Ha paclIMpeHUM U JUBEpCHUPHUKALUU
CTPATETHYECKOro Typu3Ma U PaclpOCTPAaHEHNUH YIIPABICHUECKOTO OMbITa B JAHHOU cdepe.

C uenpro NMpoOBEIECHUS KAUYECTBEHHBIX M PEJIEBAHTHBIX HCCIIEAOBAaHUI B pealbHOM cpene Obul
peann30BaH psA MEPOIPUATHH, pe3ysbTaThl KOTOPHIX OTPaKaIOT MOTPEOHOCTH M TEHACHLUHU pPhIHKA
TpyAa B o0nact « MEHEPKMEHT U MapKETUHT B TOCTUHUYHOM JIeJIe U TYpU3MeE».

4. KoncynbpTHpOBaHHe NAPTHEPOB B mpouecce pa3padoTku o0pa3oBaTebHONH NPOrpaMMbl
(paboToaareiu, NpenoaaBaTe/id, BINYCKHUKH, CTYAEHTHI U JP.).

Ha yposne ¢axynbprera B coctaB Komuccun no Obecrnieuennto KayectBa BKIIOUEH 1O OJHOMY
IPEJCTaBUTENIO PBbIHKA TpyJda JUIsl KaXkKAodH o0sacTu npodecCHOHAIbHOM MOATOTOBKU. B pamkax
pabounx 3acemanuii Komuccum oOCyXmaroTcsi coaepkaHue ydeOHOTo IUTaHa, TUIBI 3aIaHdN JUIS
CaMOCTOSITENIbHOW pabOoThl, METO/bl MPOBEJACHUS MPAKTHUUECKUX 3aHATUH, a TAKXKE COINIACOBAHHOCTh
Y4eOHBIX MOJYJICH IO MPEro1aBaeMbIM TUCIUIUIMHAM U IPYTHE BOTIPOCHI.

beumm  mpoaHanu3upoBaHBl  JOJDKHOCTHBIE ~ MHCTPYKLMM  CIEAYIOIIMX  MOTEHLHAJIbHBIX
paboromareneii: SRL Gold Travel, SRL Sakura Tur, SRL Pro Ilicris, SRL Prosper Trans, SRL
Androstrans, SRL Maxpasa, otenb Jolly Alon, ANTRIM, Zentrum Apartments Hotel, Radisson Blu
Leogrand Hotel — ¢ menpto omnpeneneHus HEOOXOAWMOW KBaTHU(pHUKAIMK CHENHAINCTAa B 00JACTH
UHAYCTPUHM TypU3Ma M BbISBJICHUS TPeOyeMbIX 3HAHWUH, YMEHMH M KOMIIETEHIMH, KOTOpPbIE JOJKHBI
OBITh C(HOPMUPOBAHBI B paMKaX pealn3alii MarucTepCKOn MpOrpaMMBl.

Kaxnplii cemecTp MacTepaHThl IPOXOIAT AHKETUPOBAHWE OTHOCHTEIBHO KauyecTBa W
PEJIEBAHTHOCTH  NPENOJABAEMbIX JUCUUIUIMH. Pe3ynbTaThl aHKETHpOBaHUS  00padaThIBatoTCs
OTBETCTBEHHBIM 3a KaueCTBO Ha ypoBHE Kadeapbl, 00CYkIAIOTCs Ha 3acelaHusIX Kadeapsl U COBeTa
(dakynbTeTa M YYMTHIBAIOTCA NIpU pPa3pabOTKe COAEp)KaHUA YUeOHBIX IUCIUIUIMH Ha CIEAYIOUIUM
yueOHbIi rox. Kpome Toro, aHanm3upyroTcss W NPUHUMAIOTCS BO BHMMaHHE MHEHHUS MapTHEPOB IO
MIPaKTUKE  OTHOCUTENBHO  C(HOPMHUPOBAHHBIX  KOMIIETEHLMH, KOIJa MacTepaHTbl  MPOXOJIAT
IIPOU3BOJICTBEHHYIO MPAKTHUKY.

5. AKTyaibHOCTH 00pa30BaTeJIbHOM MPOrpaMMbl 1Jisl PbIHKA TPYAa OIpEnesseTcs LelsIMH,
ycTaHOBJIEHHbIMU B nipoekTe Crparernn HanuonansHoro Paszsutus Typusma no 2030 roga, B KoTopom
MOoMYEPKUBACTCSI HEOOXOIMMOCTh IMOATOTOBKHM KaJpOB Ul TYypUCTHYECKOW MHAYyCTpuu PecmyOnmku
Momnnosa.

Marucrepckass nporpamMmma «MeHEI)KMEHT W MapKeTHMHI B TOCTUHUYHOM JI€J€ U TypuU3MeE»
apnsierca pesynbratoM npoekta TEMPUS LMPH. B pamkax npoekTa OblTH BBISIBIEHBI TOTPEOHOCTH
peaibHOM SKOHOMHMKHM B CEKTOpEe TOCTHHHYHOrO Ou3Heca M TypuU3Ma Ha OCHOBE NPOBEAEHHOTO
UCCIIEIOBAHMsI, BKJIIOYABLIET0 AHKETHMPOBAHWE W HHTEpBbIoMpoBaHue Oonee 500 crenuanucToB
OTpaciH, KOTOPBIE OMPEACIIUIN TIEpeueHb 00mMUX U MpodecCHOHATBHBIX KOMITETCHIINH, HEOOXO0UMBIX
BBIIIYCKHUKY MaruCTepCKOM MporpamMmsl.

6. Bo3MOKHOCTH TPYA0YCTPOHCTBA BBINYCKHUKOB; B KOHTekcTe CORM u ESCO.

BbInmycKHUK TaHHOH MarmcTepckoi MporpaMMbl MOXKET paboTaTh B CTPYKTypax pa3MeIleHHs, a
MMEHHO B FOCTUHHUIAX U TYPUCTHUECKUX areHTCTBAaX, MOTEJSAX, TYPUCTHUECKUX U arpoTypUCTHUYECKUX
[IAHCUOHATaX, I'OCTEBBIX JOMax, 3aHMMas pa3jM4YHbIE JOJDKHOCTM Ha pa3HbIX YPOBHAX HEpapXuu
CPEICTB pa3MeIleHuS.

B cootBerctBun ¢ Knaccudpukaropom npodeccuit Pecriy6nukn MonjgoBa BBITYCKHUKH JaHHOM
porpaMMbl MOTYT paboTaTh B CIEAYIONIMX AOKHOCTIX: 141101 AgMuHUCTpaTOp CTPYKTYpHI MpuéMa
(peuenuuu) typuctoB; 141102 dupextop Oapa (B roctunuue); 141103 Iupexrop nuBHOro 6apa (B
roctunwnie); 141104 Hupextop Ootens; 141105 upexktop Oynrano; 141106 [dupexTop KeMmHHTa,
141107 Hupextop kxommiekca pasmemieHus; 141108 Jlupexkrtop roctuHu4HOro komiuiekca; 141109
Jupexrop BuHHOTO morpeda (B roctunuiie); 141110 dupextop roctunuisl; 141111 Jupexrop moTens;
141112 Iupexrop TypuctHueckoro nancuonara; 141113 /lupextop rocruHnyHoro pecropasa; 141114
JupekTop cTpykTypsl npuéma (peuenmuu) TypuctoB; 141115 upekrop nernero nareps; 141116
HupexTtop yupexneHus nocyra; 141117 upextop OambHEOKIMMaTHYeCKOro yupexiaenus; 141118



Jupekrop Typuctrueckoi BILIbI, 141119 Menemxkep (pyKOBOAUTENb) B TOCTHHUYHON JEATEIHLHOCTH,
141120 PykoBomutens cimyxObl mpuéma (pernenuuu) TypuctoB; 141201 Jlupextop (pyKOBOAWTENS)
KeTepuHrosoro noapasaencHus; 141202 Jupexrop kade; 141203 JIlupektop KOHAUTEPCKOW/TICKapHH;
141204 Hupextop pectopana; 141205 dupextop mnpeamnpusitus odmiecTBeHHoro nutaHus; 141206
Hupektop mnpennpusatus ObicTporo nurtanus (fast-food); 141207 Menemxkep (PyKOBOIUTEIH)
pectropana; 141208 PykoBoaurens tabopaTopuu B cepe 00IIECTBEHHOTO TUTAHMSL.

Tunuunasie npodeccun corimacHo ESCO: 1411 — PykoBoauTenu TOCTUHUYHBIX TMPEATPUSITHIH;
1431.2 — MeHemkep yupexIeHUs 10Cyra M pEeKpealuoHHOM nestenbHOcTH; 1439.8 — Menemxkep
TypucTudeckoro arentrcta; 2310.1 — Hayunblii accucteHT B BbIicmieM oOpa3zoBanmm; 2310.1 —
AccucteHT B yHHBepcutere; 2659 — Jlesrenn MCKyccTBa M akTEPHI, HE KIACCU(HUIMPOBAHHBIC B
MpEeABITYINX 0a30BbIX rpyImax; 2659.4 — AHUMATOp TYPUCTHYECKOM JIEATETLHOCTH.

7. JocTtyn K 00y4eHHuIo AJsi o0JiaaTesieil JMIIJIOMOB, MOJYy4YeHHBIX 110 3aBepIICHUH JAHHOM
00pa3oBaTeJILHOM MPOrPAMMBI.

BbInyCKHMKHM MarucTepckod mIporpaMmbl, NOdy4yuBLIME creneHb «Maructp B 00jacTu
MyOJIUYHBIX YCIIYyT», UMEIOT CJIEeIYIONIIe BO3MOXKHOCTH MPOAOKEHUs 00yUeHUS:

* Jloxtopantypa — ypoeHs 8 ISCED, o oaHO# U3 ClIeayIONIUX CICIHATIBHOCTEH:

a) 521.01 — DxoHoMHMYECKasi TEOPUS U IKOHOMHUYECKAs MOJUTHKA;

b) 521.02 — MupoBasi 5JKOHOMHUKA; MEKYHAPOIHbIE SKOHOMUYECKNE OTHOILICHUS;

¢) 521.03 — DxoHOMUKA U MEHEIKMEHT B chepe 1eaTeabHOCTH;

d) 521.04 — MapkeTHHT U JOTUCTHKA.

* [Iporpammebl HepepbIBHOTO 00pa3oBanus (00y4YeHHEe Ha MPOTSHKEHUU BCEH JKU3HH).

8. OO0mue wu mnpodeccnoHaIbHbIe KOMIETeHIIUH, (opMupyemble 00pa3oBaTeIbHOM
NPOrpamMMmoii.

JlanHasi mporpaMma HarpaBji€HAa Ha pa3BUTUE MPO(PECCHOHAIBHBIX KOMIIETEHUUN B 00JacTH
MapKeTuHra. Y4ueOHbIl IUlaH BKIIOYAaeT JUCHMIUIMHBI  OOILEro, COLHUalbHO-TYMaHUTAPHOTO,
(GyHIaMEHTaIbHOTO U CIIEUAIN3UPOBAHHOTO XapakTepa, o0ecneunBast pOpMUPOBAHKE KaK OOIIUX, TaK
U crienu(puIecKux MpohecCHOHATbHBIX KOMIETEHIUH.

O0mme (cexTopanbHble/TpaHcceKkTOpaibHble) komneTeHuun (CG), hopmMupyeMmbie B pamMKax
IIPOrPaMMBI, BKJIFOYAOT:

CGl1. Vcnonbs3oBaHue MPOIBUHYTHIX UCCIIEAOBATEIBCKUX METOOB /ISl IPOBEACHUSI MAPKETUHIOBBIX
HUCCIeI0BaHUN

CG2. D dekTuBHOE 1 SMITIATUYHOE B3aUMOJICUCTBHE C KIIMECHTaAaMHU

CG3. Crparernueckoe BHEIPEHUE HALIMOHAIBHBIX U MEKIYHApOJHBIX HOPMAaTUBOB U CTaHAApPTOB B
UHIYCTPHUH TypU3Ma U TOCTEIPUUMCTBA

CG4. Co3iaHue HOBBIX U MHHOBAIIMOHHBIX TYPUCTHYECKUX NMPOAYKTOB U YCIYT, aAallTUPOBAHHBIX K
Pa3HOOOpa3HBIM TPEOOBAHUSM KIIMEHTOB

CG5. PazpaboTka cTpaTeruii WHTETpallid HOPM M TPUHIMIIOB YCTOMYMBOM SKOHOMHKH,
00ecreunBaroIIUX 3KOJOTHYECKYIO U COIIMAIbHYIO0 COOTBETCTBHE

CG6. BHenpenue cucreM ynpaBieHHs] KaUeCTBOM B TYPU3ME M TOCTEIIPUUMCTBE

CGT7. TlpoBeneHne HayyHBIX MCCIEA0BaHUN U UX UHTETpalus B yueOHbIH npoiiecc

B cootBerctBun ¢ HPK, Ha ocHOBe oOcyxzaeHuil B pamkax 3acenanuii Komwuccuu 1o
0o0ecreueHn0 KadyecTBa W B3aMMOJCHCTBHUS C MPEACTaBUTEISIMU PpbIHKA TpPYyAa, BBIITYCKHUKaMH,
aKaJIeMUYEeCKUM TIE€PCOHAJIOM M CTyJIEHTaMU OBLIM OIpeJNesIeHbl clenyiomue npogeccHoHATbHbIE
komnereHnuu (CP):

CP1. Pa3paboTka KOHLENIMY OPTaHU3aLUN TYPUCTHUECKON JESITEIBHOCTH C YYETOM pa3zHO0Opasus
HAI[MOHAJILHOTO U MEXIyHApOJAHOIO PhIHKA

CP2. Pa3paboTka MONUTUK Pa3BUTHUA TYPUCTUYECKMX OpraHU3alMii B KOHTEKCTE 3(P(PEKTUBHOTO
HCIIOJIb30BAaHUS PECYPCOB

CP3. BHeapeHue HWHHOBAaLMOHHBIX TYPUCTUYECKUX IPOAYKTOB M YCIYyr B COOTBETCTBUH C
HAI[MOHAJILHBIMU U MEXTyHAPOIHBIMU TEHICHIIUSIMHU

CP4. IlpoaBuxeHHE HOBBIX TYPUCTHUECKHUX IPOAYKTOB U YCIYT C HCIOJb30BAHUEM CTPATErHil U
TaKTUK UHTETPUPOBAHHOT'O MapKETHHTa



CP5. Unrerpanus craHgapTOB KauecTBa M YCTOMYMBBIX MPAKTHUK B TYPUCTHYECKHUE OIEpALMU C
Y4ETOM OXHJIaHUN PA3IUYHBIX CETMEHTOB KJIMEHTOB

CP6. ApanTtauusi omepalMOHHBIX CTPATETWil JIsi TOCTUHMI] M APYTHMX CPEICTB pa3MElIeHUsS K
pa3zHO00pa3nio HAMOHAIBHOTO U MEKYHAPOIHOTO PHIHKA ITyTEM MEPCOHATM3AIMH YCIyT

CP7. Opranusanusi MEpOIPUATHIA B CPEICTBaX PAa3MEILEHUS U MOBBILIECHUS UX Y3HAaBA€MOCTU U
NPUOBLTBHOCTH

CP8. AHanu3 (pUHAHCOBBIX OTYETOB C LIEJIbIO PEAIM3ALUU CTPATErHi MOBBIIEHUS PEHTA0EIbHOCTH
TOCTUHUYHBIX [TPEANPUATHH

CP9. Peanuzanus cTpareruii MapKkeTHHTa U IPOJIAXK JJIsl IPUBJICUCHUS U YACPKAHUS KIMEHTOB

CP10. DddexTuBHOE pAaCCMOTPEHHE U PA3PEUICHHUE KAIOO KIMEHTOB B TOCTHHHYHOW WHYCTPHH.

B coorBerctBum ¢ HPK, Ha ocHoBe oOcyxneHuidi B pamkax 3aceganuii Komuccum 110
00ECTIeYeHNnI0 KayecTBa W B3aUMOJCWCTBUSL C MPEICTABUTEISIMA DBIHKA TPYJA, BBITYCKHUKAMH,
aKaJIeMUYECKUM IIEPCOHAIOM U CTYAEHTaMH OBbLIM ONpEAEIICHbI CIeIyIOIUe pe3yJbTaThl 00yYeHH:

1. Hcnonb3oBaTh MpPOABUHYTbIE KaUECTBEHHbIE M KOJMYECTBEHHBIE METOJbI HMCCIEAO0BAaHUS IS
IIPOBEJICHUS] MAPKETUHIOBBIX UCCIIEI0OBAaHUI B MHyCTPUU TYypU3Ma U TOCTEIIPUMMCTBA.

2. DQQEeKTHBHO U HMIIATUYHO B3aUMOJCHCTBOBATh C KIIMEHTAMH, UCIIONB3YSl UX OOpaTHYIO CBS3b
111 00ecTeYeHnsl IO3UTUBHOTO U NEPCOHATM3UPOBAHHOIO OIIBITA.

3. Crparernuecku BHEAPATh HAIMOHAIbHBIE U MEXAYHAPOIHbIE HOPMbI M CTAHJIAPThI B UHYCTPHUU
TypU3Ma 1 FOCTENPUUMCTBA, 00ecIeunBasi COOTBETCTBUE U KaUECTBO MIPEJOCTABISEMBIX YCIIYT.

4. CoznaBaTh HOBbIE M HHHOBAI[MOHHBIE TYPUCTHYECKHE NPOAYKTHI U YCIYrH, oOecneduBast
YJIOBJIETBOPEHHUE Pa3HOOOPA3HBIX TPEOOBAHUM KIMEHTOB.

5. PazpaOatpiBaTh cCTpaTermu MHTErpalldd HOPM M MPUHLUMUIIOB YCTONYMBONM SKOHOMMKH,
obecrieunBasl HKOJOTMYECKYI0 U COLMAIbHYIO OTBETCTBEHHOCTb B HHIYCTpPUU Typu3Ma U
roCTEPUUMCTBA.

6. DddekTUBHO NMPUMEHSATh CHCTEMBbl YIPABICHHUS KAaueCTBOM B TYpHU3ME€ U TOCTEIPUUMCTBE,
o0ecrnieurBasi y/10BJIETBOPEHHOCTh KJIMEHTOB U HENPEPHIBHOE COBEPIIEHCTBOBAHME IMPENOCTABISIEMBIX
YCIIYT.

7. BHeapsATh pe3ynbTaThl HAyYHBIX HCCIEIOBAHUNA B yUEOHYIO NEATEIBHOCTh B COOTBETCTBHM C
HOBBIMH TEHICHIMSMH HAIlMOHAJILHOW W/MIIM MEX1yHapoJHONH 00pa30BaTeIbHON CUCTEMBI.

8. Pa3pabaTbiBaTh HWHHOBAIlMOHHBIE TYPUCTHUYECKHE BHJbI  JEATEJIBHOCTM U  CTpaTeruu,
alanTUPOBAHHBIE K PA3HOOOPA3HIO U CIIOKHOCTH HAIMOHAIBHOTO U MEKAYHAPOIHOTO PHIHKA.

9. PazpaOaTeiBaTh MOJUTHUKHM Pa3BUTHS TYPUCTUUYECKUX OpraHu3auuid, odecneunBas 3(pPpexkTuBHOE
UCI0JIb30BaHNE YIKOHOMUYECKHUX PECYPCOB.

10. Pa3pabatbiBaTh CTpaTernyu CTUMYJIMPOBAHUS MHHOBALMNA U IPEAIPUHUMATEIBCTBA B UHYCTPUHU
Typu3Mma.

11. Pa3pabatbiBaTh IUIaHbI AEWCTBUN 1O BHEIPEHUIO MHHOBAIMOHHBIX TYPUCTHUECKUX MPOIYKTOB U
YCIIYT € LEINbI0 MOIep KaHUsI KOHKYPEHTOCIIOCOOHOCTH Ha PBIHKE.

12. IIponBurars HOBBIE TYPUCTHUECKHE MPOAYKTHI M YCIYTH C UCIIOJIB30BAHUEM CTPATErMil U TAKTHK
MHTETPUPOBAHHOI'O MapKETHHTa, 00ecneunBasi UX BUAUMOCTD U YCIIEX Ha PhIHKE.

13. IlnanupoBaTh QJITOPUTM peATU3aLUM TYPUCTHYECKUX IMPOrpaMM C HHTErpallell CTaHAapTOB
KauecTBa B TYPUCTUUYECKYIO AESITEIbHOCTD.

14. TlponBurate OTBETCTBEHHBIM TYPU3M C ILIEJIBI0 COXPAHEHMS OKPYXKAlOIIEH Cpelbl, YBaXEHUS K
MECTHBIM KYJIbTYPaM U yJIy4IIEHHUsS TYPUCTUYECKOTO OIBITA.

15. ApantupoBaTh  ONEpallMOHHBIE  CTpPATeTMM s Pa3jMYHBIX  CPEICTB  pa3MEeLIeHHs
TYPUCTHUYECKOT'O Ha3HAUEHHsI TOCPEICTBOM MEPCOHATIM3AIMHU YCIYT ¢ YUYETOM pazHooOpa3us crpoca.

16. OpraHu3oBbIBaTh MEpPONPUATHS Yepe3 pa3BUTHE MapTHEPCTB B LedAX (HopMHpOBaHUS
II0JIOKUTETIBHOTO UMHU/KA CPEJICTB PA3MEILEHUS TYPUCTUUYECKOIO HA3HAYECHMUSL.

17. AHanmu3upoBaTh (PUHAHCOBBIC OTYETHI N1 pa3pabOTKU A(H(PEKTUBHBIX CTPATETHUH TOBBIIICHUS
PEHTA0ETbHOCTH TOCTUHUYHBIX MTPEIIPUSTHA.

18. Pa3pabarpiBaTh MapKETHHIOBbIE CTpAaTerWu MJIs MPUBICUEHHUS M YAEp:KaHUS KIHEHTOB,
UCIOJIb3Ysl aHalIW3 pPBIHKA, CErMEHTALMI0, MO3ULHUOHUPOBAHUE NPOAYKTOB U KOMMYHHUKAIlMOHHBIE
KaMITaHUU.



19. PazpabatbiBaTh NepcOHAIM3UPOBAHHBIE CTPATETUH MPOJIAXK, UCIIONb3YsI TEXHUKU MIEPErOBOPOB U
yIpaBJeHUs] B3aUMOOTHOIICHUSIMU C KJIIMEHTAMU JUIsl TIOBBILIEHUSI KOHBEPCUHU U JIOSUIBHOCTU KIIMEHTOB.
20. DddexTrBHO pazpemiaTh Kano0bl KIUEHTOB, UCIHOJIb3Ysl TEXHUKM KOMMYHHUKAIIMU U PEHICHUS
npobaeM i o0ecrieyeH sl yI0BICTBOPEHHOCTH U JIOSUIBHOCTH KJIMEHTOB.

LISTA COMPETENTELOR SI A REZULTATELOR INVATARII

Competente generale si profesionale

Rezultate ale invatarii conform nivelului CNC

Absolventul/candidatul la atribuirea calificarii poate:

CGl1. Utilizarea tehnicilor de cercetare
avansate pentru a efectua studii de piata

1. utiliza tehnici de cercetare calitative si cantitative
avansate 1n vederea ludrii deciziilor manageriale in
contextul dinamic al industriei turismului si ospitalitatii

CG2. Relationarea eficienta si empatica
in relatia cu clientii

2. comunica eficient si empatic cu clientii utilizand
feedback-ul acestora pentru asigurarea unei experiente
pozitive si personalizate

CG3. Implementarea strategicd a
reglementdrilor si standardelor nationale
si internationale 1n industria turismului si
ospitalitatii

3. implementa strategic reglementarile si standardele
nationale si internationale in industria turismului si
ospitalitatii, asigurand conformitatea si calitatea
serviciilor oferite

CG4. Crearea de produse si servicii
turistice noi si inovatoare adaptate
cerintelor diversificate ale clientilor

4. crea produse si servicii turistice noi si inovatoare,
asigurand satisfactia cerintelor diversificate ale clientilor

CGS5. Elaborarea de strategii privind

5. elabora strategii de integrare a normelor si principiilor

management al calittii In turism si
ospitalitate

integrarea normelor i principiilor | economiei  sustenabile, asigurdnd  conformitatea
economiel sustenabile care asigurd | ecologica sisociald in industria turismului si ospitalitate
conformitatea ecologica si sociala

CG6. Implementarea sistemelor de | 6. aplica eficient sisteme de management al calitdtii in

turism si ospitalitate, asigurand satisfactia clientilor si
imbunatatirea continua a serviciilor oferite

CGT7. Realizarea cercetarilor stiintifice si
implementarea acestora in activitatea
didactica

7. implementa rezultatele cercetarilor stiintifice in
activitatea didacticd in conformitate cu noile tendinte ale
sistemului educational national si/sau international

CP1. Dezvoltarea  conceptiei  de
desfagsurare a activitatilor turistice
ajustate diversitatii pietei nationale si
internationale

8. dezvolta activitati turistice inovatoare si strategii
adaptate diversitatii si complexitatii pietei nationale si
internationale

CP2. Elaborarea de politici de dezvoltare
a entitdtilor turistice in contextul
utilizarii eficiente a resurselor

9. elabora politici de dezvoltare a entitatilor turistice,
asigurand utilizarea eficienta a resurselor economice

CP3. Implementarea de produse si
servicii turistice inovative in contextul
alinierii ~ tendintelor  nationale  si
internationale

10. dezvolta strategii pentru a stimula inovatia si
antreprenoriatul in industria turismului;

11. dezvolta planuri de actiuni privind implementarea
produselor si servicii turistice inovative In vederea
mentinerii competitivitatii pe piatd

CP4. Promovarea noilor produse s
servicii turistice utilizadnd strategii
tactici de marketing integrat

2
h— e

12. promova noile produse si servicii turistice utilizand
strategii si tactici de marketing integrat, asigurand
vizibilitatea si succesul acestora pe piata

CP5. Integrarea standardelor de calitate
si practicilor sustenabile Tn operatiunile
turistice adaptate la asteptarile specifice
ale diferitelor segmente de clienti

13. planifica algoritmul de implementare a programelor
turistice prin integrarea standardelor de calitate in
activitatea turistica

14. promovarea turismului responsabil in vederea
conservarii mediului, respectul pentru culturile locale si
imbunatatirea experientei turistice




CP6. Adaptarea strategiilor operationale
pentru hoteluri si alte unitéti de cazare la

15. adapta strategiile operationale pentru diferite structuri
de primire turisticd cu functiuni de cazare, prin

diversitatea  pietei  nationale si | personalizarea serviciilor in contextul diversitatii cererii
internationale prin personalizarea

serviciilor

CP7. Organizarea evenimentelor in | 16. organiza evenimente prin dezvoltarea de parteneriate
unitdtile de cazare pentru cresterea | In contextul credrii imaginii pozitive a structurilor de

vizibilitatii si a profitabilitatii

primire turistica cu functiuni de cazare.

CP8. Analiza rapoartelor financiare in
vederea implementarii strategiilor de
crestere a rentabilitatii  entitatilor
hoteliere

17. analiza rapoartelor financiare pentru a dezvolta
strategii eficiente de crestere a rentabilitdtii entitatilor
hoteliere

CP9. Implementarea strategiilor de
marketing si vanzari pentru atragerea si
retinerea clientilor

18. elabora strategii de marketing pentru atragerea si
fidelizarea  clientilor, utilizdind analiza  pietei,
segmentarea, pozitionarea produselor si campanii de
comunicare

19. dezvolta strategii de vanzari personalizate, utilizand
tehnici de negociere si management al relatiilor cu
clientii pentru a creste conversiile si loialitatea clientilor

CP10. Abordarea si rezolvarea eficientd
a reclamatiilor clientilor in industria
hotelierd

20. rezolva eficient reclamatiile clientilor, utilizand
tehnici de comunicare si solutionare a problemelor
pentru a asigura satisfactia si loialitatea clientilor

LIST OF COMPETENCIES AND LEARNING OUTCOMES

General and Professional Competencies

Learning Outcomes (according to NQF level)

The graduate/candidate for the award of the qualification
will be able to:

CGl1. Use of advanced research methods for
conducting marketing studies

1. Use advanced qualitative and quantitative research methods
to support managerial decision-making in the dynamic context
of the tourism and hospitality industry

CQG2. Effective and empathetic communication
in client interaction

2. Communicate effectively and empathetically with clients,
using their feedback to ensure a positive and personalized
experience

CG3. Strategic implementation of national and
international regulations and standards in
tourism and hospitality

3. Strategically implement national and international
regulations and standards in the tourism and hospitality
industry, ensuring compliance and service quality

CG4. Creation of new and innovative tourism
products and services adapted to diverse
customer needs

4. Develop new and innovative tourism products and services,
taking into account the diverse needs of customers

CGS5. Development of strategies for integrating
sustainable economy principles ensuring
ecological and social responsibility

5. Develop strategies for integrating sustainable economy
principles, ensuring ecological and social responsibility in the
tourism and hospitality industry

CG6. Implementation of quality management
systems in tourism and hospitality

6. Efficiently apply quality management systems in tourism
and hospitality, ensuring customer satisfaction and continuous
improvement of services

CG7. Conducting scientific research and

integrating it into teaching activities

7. Implement the results of scientific research in teaching
activities in line with new trends in the national and/or
international education system

CP1. Development of tourism activity concepts
adapted to the diversity of national and
international markets

8. Develop innovative tourism products and strategies adapted
to the diversity and complexity of national and international
markets

CP2. Development of policies for tourism
entities under efficient resource use

9. Develop development policies for tourism entities, ensuring
efficient use of economic resources




CP3. Implementation of innovative tourism
products and services aligned with national and
international trends

10. Develop strategies to stimulate innovation and
entrepreneurship in the tourism industry
11. Develop action plans for implementing innovative tourism

products and services to maintain market competitiveness

CP4. Promotion of new tourism products and
services using integrated marketing strategies
and tactics

12. Promote new tourism products and services using
integrated marketing strategies and tactics, ensuring their
visibility and market success

CP5. Integration of quality standards and
sustainable practices in tourism activities
adapted to customer segments

13. Plan the implementation algorithm of tourism programs by
integrating quality standards into tourism activities

14. Promote responsible tourism to support environmental
protection, respect for local cultures, and enhancement of
tourist experience

CP6. Adaptation of operational strategies for
accommodation  units  through  service
personalization

15. Adapt operational strategies for different tourist
accommodation facilities through service personalization
considering diverse market demand

CP7. Organization of events in accommodation
units to enhance visibility and profitability

16. Organize events through partnership development to create
a positive image of tourist accommodation facilities

CP8. Analysis of financial reports to improve
profitability of hotel entities

17. Analyze financial reports to develop effective strategies for
increasing profitability of hotel entities

CP9. Implementation of marketing and sales
strategies to attract and retain customers

18. Develop marketing strategies to attract and retain
customers using market analysis, segmentation, product
positioning, and communication campaigns

19. Develop personalized sales strategies using negotiation
techniques and customer relationship management to increase
conversion and customer loyalty

CP10. Effective handling and resolution of
customer complaints in hospitality

20. Effectively resolve customer complaints using
communication and problem-solving techniques to ensure
customer satisfaction and loyalty

NEPEYEHHh KOMIIETEHIIUHI U PE3YJIBTATOB OBYUEHUA

OO0mue u npodeccuoHAIbHbIEC

Pe3ynbTaTbl 00y4eHHsi B COOTBETCTBHH C YPOBHEM

KOMIIETeHIIU M HPK
Ilocne nonyuenusa keanuguxkayuu blNYCKHUK/ Kanouoam
ModHcem:
CGl. Hcnonb3oBanue nepenoBbix | 1. Mcnonp30BaTh  COBPEMEHHBIE KAYECTBEHHBIE U
HCCIIENOBATENBCKUX METOI0B JUISL | KOJIMYECTBEHHBIE METOABI MCCIEIOBaHUS UL IIPUHATHSI
MPOBEICHUSA MApKETUHIOBBIX | YIIPABJICHUYECKUX PEIIEHWA B JTUHAMUYHOM KOHTEKCTE
HCCIICIOBAHU I WHIYCTPHU TypHU3Ma U FOCTENPUHNMCTBA

CG2. DddexktnBHAT W HMIATHYECKAS
KOMMYHHKAIIUS BO B3aMMOJCHCTBHH C
KITUECHTAMH

2. DOddexTUBHO W SMIIATHYHO B3aUMOJIEUCTBOBATh C
KIIMEHTaMH, UCIONb3ys UX OOpaTHYIO CBSI3b IS
obecrieueHrs] TMO3UTHBHOTO M TEPCOHATM3UPOBAHHOTO
OmbITa

CG3. Crparernueckoe BHEJIpEHUE
HallMOHAJBHBIX U MEXIYHapOJHBIX
HOPMATUBOB W CTAaHAAPTOB B MHAYCTPUHU
Typu3Ma U FOCTENPUHUMCTBA

3. CrpaTeruyecku  BHEIPATH  HAIMOHAJIBHBIE U
MEXIYHAPOAHbIE HOPMBI M CTaHAAPTHl B HMHIYCTPUH
Typu3Ma U TOCTEMPUUMCTBA, 0OecTeunBasi COOTBETCTBUE
Y KaueCTBO MPEJIOCTABISIEMbIX YCIYT

CG4. Co3manne HOBBIX 51
MHHOBAIIMOHHBIX TypI/ICTI/I‘-IeCKI/IX
MPOJYKTOB U YCIYT, aJaNTHPOBAHHBIX K
pa3zHoo0pa3HbBIM TPEOOBAHMSIM KIIHEHTOB

VHHOBAIIMOHHBIE
¢ yuéToM

4.  Pa3zpabareiBaTh  HOBBIE U
TypUCTUYECKHE TPOAYKTHI W  YCIYTH
Pa3HOOOPa3HBIX MOTPEOHOCTEH KIMEHTOB

CGS5. Pa3zpaboTka cTpaTeruii MHTErpaIiK

HOPM ¥  TPUHIUIOB  YCTOMYMBOM | MPUHLMIOB yCTOMYMBOW HKOHOMHKH, OO€CIeUYrBast
SKOHOMMKHY, 00ecreYnBaONUX | IKOJIOTUYECKYI0 M COLMAJIbHYI0 OTBETCTBEHHOCTH B
9KOJIOTUYECKYIO u COLMAIBHYIO | MHIYCTPHUU TYPU3MA U TOCTEIIPUUMCTBA

5. PaspabaTeiBaTh CTpaTerMM WHTETpAllUM HOPM H




OTBCTCTBCHHOCTD

CG6. BuempeHnue cucTeM yIpaBICHUS
KaueCTBOM B TypHU3Me€ U TOCTECIIPUUMCTBE

6. O¢GdeKTUBHO NPUMEHSATH CHUCTEMBI YNPABICHUS
KaueCTBOM B TypHU3ME M TOCTEIPUUMCTBE, 0OecreunBas
YAOBIETBOPEHHOCTh  KIMEHTOB M HEIMPEphIBHOE
COBEPUICHCTBOBAHUE IIPEIOCTABIIIEMBIX YCIYT

CG7T. [IpoBenenue
HCCIECOOBAaHUA U HX
y4eOHYIO JIeATeIbHOCTh

Hay4HBIX
BHEJIpEHUE B

7. BuHenpsaTh pe3ysibTaTbl HAyYHBIX MCCIEAOBAaHUM B
y4eOHYI0 JESTeNIbHOCT B COOTBETCTBUU C HOBBIMHU
TEHACHIMSIMH HAIMOHAIBHON W/WIK MeXIyHapOoaHOU
00pa3oBaTeIbHOW CUCTEMBI

CPl. PazpaboTtka KOHIICOIINU
OCYIIECTBICHUS TYPUCTHYECKOU
JEATETLHOCTH € YYETOM pa3HOOOpa3us
HallUOHATBHOTO M MEXIYHapOJHOTO
PBIHKA

8. PazpabarbiBaTb MHHOBALlMOHHBIE TYPHUCTHYECKUE
IPONYKTBl W CTPAaTeTMH,  aJalTUPOBaHHbBIE K
pasHOOOpa3ui0 W CIOXKHOCTH  HAllMOHAJIBHOTO U
MEXIYHAPOAHOTO PhIHKA

CP2. PazpaboTka MOJUTUKU DPA3ZBUTHUSL
TYPUCTHUYECKUX OPTaHU3aIU{ B YCIOBHSX
3¢ HEKTUBHOTO MCIIOJIb30BAHHSI PECYPCOB

9. Pa3pabaTpiBaTh IMOJUTHUKH PA3BUTHSI TYPUCTHUECKUX
opraHu3aIui, obecrieunBast s exTuBHOE
MCIIOJIb30BaHUE YKOHOMHUYECKUX PECYPCOB

CP3. Buenpenue UHHOBAILIMOHHBIX
TYPUCTHYECKUX TPOAYKTOB U YCIyT B
KOHTEKCTE COOTBETCTBHUSA HALIMOHAJIBHBIM
1 MEXIYHApPOJIHBIM TEHICHIUSIM

10.  Pa3pabarbiBaTh  CTpaTerudl  CTUMYJIHPOBAHUS
WHHOBAllUM W TPEANPUHUMATENICTBA B HMHIYCTPHUH
Typu3Ma

11. Pa3pabarbiBaTh IJIaHBl JEUCTBUN 1O BHEAPECHUIO
WHHOBAIIMOHHBIX TYPUCTUYECKHX MPOAYKTOB U YCIYT C
[EJTBIO TIOICPKaHMSI KOHKYPEHTOCIIOCOOHOCTH Ha PHIHKE

CP4. [IponBmwxkenue HOBBIX
TYpPUCTUYECKUX TPOAYKTOB U YCIYT C
UCIIOJIb30BAaHUEM CTpPATeTUd W TaKTHK
WHTETPUPOBAHHOTO MAPKETHUHTA

12. IlpoxBuraTe HOBBIE TYPUCTHUECKHE MPOIYKTHl U
YCIYIM C UCIHOJIB30BAHUEM CTPAaT€TMd M TaKTHUK
MHTETPUPOBAHHOTO  MapKeTHHra, o0ecmeuuBas  HX
BHUJIUMOCTb U YCIIEX HA PBIHKE

CPS. UHrerpanusi craHgapTOB KauecTBa
U TIPaKTUK YCTOMYMBOIO pPa3BUTHUS B
TYPUCTHUYECKYIO JIEATEIBHOCTh C YYETOM
cneun(UYeckux OXHUIAaHUN pa3IUYHbIX
CEerMEHTOB KJIMEHTOB

13. IlnanupoBath adropuT™M peaau3aluu TYPUCTHUECKUX
IpOrpaMM C HMHTETpalueil CTaHJapToOB KadecTBa B
TYPUCTUYECKYIO JI€ATEIbHOCTh

14. IlponBurarb OTBETCTBEHHBIM TYypU3M C LENBIO
COXPAaHEHHUs OKPYXKaroIlel Cpepl, yBa)KEHUSI K MECTHBIM
KyJbTYpaM U yJIy4IIE€HUs] TYPUCTUYECKOTO OIBITA

CPe6. Ananramus OTIePaIIMOHHBIX
CTpaTeruii s TOCTHHHII M JPYTHX
CPEIICTB pa3MENICHHS K pPa3HOOOpa3Hio
HAI[MOHATLHOTO W MEXIYHapOJTHOTO
pPBIHKA TIOCPEACTBOM  TIEPCOHATU3AINN

15. ApanTupoBaTh ONEpPAlMOHHBIE CTPATETUU IS
pa3IMYHBIX  CPEACTB  pa3MEMICHUs] TYPUCTUYECKOTO
Ha3HAYEHUS] TMOCPEICTBOM TNEPCOHAIU3AIMU YCIYr C
y4€TOM pazHooOpasus crupoca

yCIIyr
CP7. Opranmszaimuss Meponpusatuii B | 16. OpraHn3oBbIBaTb MEPOINPUATHS YEPE3 PA3BUTHE
CpeACTBaX  pa3MeIleHUs C  LEeNbl0 | MapTHEPCTB B LENAX (HOPMUPOBAHMS MOJIOKHUTEIBHOTO
MOBBIIICHUS] ~ MX  Y3HABa€MOCTM W | UMUDKA  CPEACTB  Pa3MEIIEHHs  TYpPHUCTHYECKOIO
IpUOBUILHOCTH Ha3HA4YCHUS

CP8. AHanu3 (UHAHCOBBIX OTYETOB C
HeNnbl0  pa3paboTKM U BHEAPEHUS
CTpaTeTuil TOBBIIMICHUS PEHTAOCTHPHOCTH
TOCTUHUYHBIX NPEINPUSTUN

17 Ananu3upoBath (pUHAHCOBBIE OTUETHI AJIsl pa3paboTKU
3 PEKTUBHBIX CTPATEruii MOBBIIMICHUS PEHTA0EIbHOCTU
TOCTUHUYHBIX MPEATPUATHI




CP9. Peanmu3zanusi MapKETUHIOBBIX U
COBITOBBIX CTpaTEeTHid U TPHUBIICUCHUS
U yZep>KaHus KIMEHTOB

18. Pa3pabarbiBaTh MapKETHHIOBBIE CTPAaTErud JUIs
IIPUBJICUEHUS U YAEP)KaHUS KIMEHTOB, UCIIOIb3Ys aHAIIN3
PBIHKA, CETMEHTALUIO, MO3UIIMOHUPOBAHUE MPOJYKTOB H
KOMMYHHUKAI[HOHHbIE KaMITAaHUU

19. Pa3pabarbiBaTh NEPCOHAIU3UPOBAHHBIE CTPATETUU
IPO/IaX, UCHOJIb3YsI TEXHUKH [IEPErOBOPOB U YIPABICHUS
B3aMMOOTHOIICHUSIMH C KIUEHTaMHU Ui TIOBBIIICHUS
KOHBEPCHUH U JIOSUIbHOCTH KIIMEHTOB

CP10. DddexTtuBHOE pPACCMOTPEHUE H
paspelieHre  kano0  KIMEHTOB B
TOCTUHUYHOW UHyCTPHUH

20. DddekTuBHO paspemarb  KaJoO0bl  KIHUCHTOB,
UCIIOJIB3YSI TEXHUKH KOMMYHUKAIMH U PEIICHUS TPOOIIEM
JUIsi 00ECTICYCHUST YIOBICTBOPEHHOCTH M JIOSIIBHOCTH
KJIMEHTOB




MATRICEA DE CORELARE A COMPETENTELOR SI REZULTATELOR INVATARII DIN STANDARDUL DE CALIFICARE CU
DISCIPLINELE/MODULELE DIN PLANUL DE INVATAMANT
CORRELATION MATRIX OF THE LEARNING RESULTS, FORMED WITHIN THE PROGRAM WITH THOSE OF THE COURSE UNITS / MODULES
MATPHULA KOPPEJIALIMU PE3YJILTATOB ObYYEHUA, [1IOJIVYEHHBIX B PAMKAX IIPOTPAMMBI, C PE3YVJIbTATAMHY YYEBHbBIX EJJUHHL] / MOJYJIEH
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Management in ospitalitate si turism
Hospitality and Tourism Management
Menedoicmenm 6 2cocmunuyHoM oene u
mypusme

F.0.01 6 2 2 2

Forme moderne de turism F.0.02
Modern forms of tourism 6 3 3
Cospementvie hopmvl mypusma

Politici de marketing in ospitalitate si F.0.03
turism

Marketing policies in tourism and
hospitality

Mapxemunzosas nonumuxa 6
20CMUHUYHOM Oelle U mypusme

6 0.86 0,8 | 0,8 | 0,8 08 | 0,8 | 08

Standarde de calitate si sustenabilitate in F.0.04
turism si ospitalitate

Quality and sustainable standards in
tourism and hospitality 6 12 | 1,2 ] 12 12 | 1,2
Cmanoapmel Kauecmsa u YCmoudueo2o
PA36UMUsL 8 MYPUIME U 20CMUHUYHOM
dene

Tehnici cantitative si calitative in turism F.0.06
si servicii hoteliere

Quantitative and qualitative techniques
in tourism and hospitality services




Konuuecmsennvie u kauecmeentoie
MeXHUKU 8 Mmypusme U 20CTMUHUYHBIX
yenyeax

Designul Cercetarii si Responsabilitate
Etica in Serviciile Hoteliere si de Turism
Research Design and Ethical
Responsibility in Hospitality and
Tourism Services

Juzaiin ucciedosanus u smuyeckas
OMBEMCMEEHHOCHIb 8 20CMUHUYHBIX U
MYPUCULECKUX YCIY2aX

S.0.16

Strategii de parteneriat si retele in turism
(Proiect de semestru)

Partnership strategies and networks in
tourism (Semester Project)

Cmpamezuu napmuépcmea u cemegoeo
83aUMOOCUCIBUS 68 TYPUIME
(cemecmpogulil npoekm)

S.0.05

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

Comunicare, promovare si vanzare in
turism

Communication, sales and promotion in
tourism

Kommynuxayuu, npodasicu u
NPOOBUIICEHUE 8 MYPUIME

S.0.09

Managementul proiectelor in servicii si
turism

Project management in services and
tourism

Ynpaenenue npoexmamu 6 cipepe yciuye
u mypusme

S.0.14

0,8

0,8

0,8

0,8

0,8

0,8

Turism cultural si MICE (Meetings,
Incentives, Conferences & Exhibitions)
Cultural tourism and MICE
Kynomypnvitt mypusm u MICE
(6cmpeuu, noowpumenvhvie NOE30KU,
KOH(pepeHyuu u blcmasKki,)

S.0.15

Managementul financiar in turism si
ospitalitate

Financial management of tourism and
hospitality

DUHAHCOBBLIL MEHEOICMEHN 8 MYPU3ME
U 20CIUHUYHOM Oene

S.A.07

1,5




Contabilitate si control managerial in
industria hoteliera si turism

Accounting and managerial control in
the hotel and tourism industry
byxeanmepckuii yuém u ynpasnenueckuti
KOHMPOb 6 20CIUHUYHOU UHOYCTNPUU U
mypusme

S.A.08

Sisteme informationale in servicii
hoteliere si turism

Information systems in hotel and tourism
services

Hngpopmayuonnvie cucmemvl 6

COCMUHUYHBIX YCllyeax u mypusme

S.A.10

Tendinte tehnologice si inteligentd
artificiala in turism

Technological trends and Artificial
Intelligence in tourism

Texnonozuueckue mpeHowl u
UCKYCCMBEHHbLIL UHMETIEKI 8 mypUu3me

S.A.11

L5

L5

1,5

Organizatii de management al
destinatiilor turistice

Management organizations of tourist
destinations

Opeanusayuu no ynpasnenuro
mypucmuieckumMy 0ecmuHayusamu

S.A.12

Managementul operatiunilor hoteliere
Hotel operations management
Ynpasnenue cocmunuunvivu
onepayusimu

S.A.13

1,2

>

1,2

>

1,2

1,2

>

2,5

2,5

Practica de specialitate
Specialty internship
Ilpaxmuka no cneyuanbHocmu

SP.O.17

12

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

0,6

Practica de cercetare
Research internship
Hccnedosamenvckas npakmuxa

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

0,3

Teza de master
Master Thesis
Mazucmepckas paboma

24

1,2

1,2

1,2

1,2

1,2

1,2

1,2

1,2

1,2

1,2

1,2

1,2

1,2




