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CALENDARUL UNIVERSITAR

ACADEMIC CALENDAR
Anul Activititi didactice Sesiuni de examene Stagii de practici Vacante
de Course Calendar Examination Internships Holidays
studii
Year Sem. I Sem, II Sem. I Sem, II Sem. I Sem. Iarnd Primavard Vari
of Semester 1 Semester 11 Semester I Semester 11 Semester | 1 Winter Spring Summer
Study Semest
er Il
| 11.09-22.12 28.01-25.05 10.01-27.01 21.05-09.06 24.12-09.01 Paste 25.06-31.08
(15 saptamani) (15 saptdmani) | (3saptamani | (3 saptamaéni) (2 saptamani) (1 (10 saptamani)
(15 weeks) (15 weeks) ) (3 weeks) (2 weeks) saptamana) (10 weeks)
(3 weeks) Easter
(1 week)
11 11.09-8.11 10.01-30.01 03.06-29.06 19.11-22.12 24.12-09.01 Paste
(10 saptamani) 4 (3saptamani) Practica de (2 s@ptamani) (1
(10 weeks) saptamani) (3 weeks) specialitate (2 weeks) saptamana)
(4 weeks) € Easter
saptdmani) (1 week)
Internship
Total 25 saptamani 15 saptamani 7 s&ptamani 6 saptamani 5 saptdméni 4 saptdiméni 2 saptamani 10 siptdmani
25 weeks 15 weeks 7 weeks 6 weeks 5 weeks 4 weeks 2 weeks 10 weeks
CONTINUTUL PLANULUI DE iINVATAMANT
INFORMATION ON THE STUDY PLAN
Numaérul de ore pe
tipuri de activititi
No. of hours per type of
Total i Forma .
e activity Credit
Cod Modulul / disciplina Total evaluare e
Eome Aiosiee oTne Number — ‘s & o S | Assessme Cgrcegirtis
2 L~ ) ® S SN
of Hours | Contact |2 2 38| 2 ¢ £33 S
direct |52 & & 58 E S 25
Contact qg%% © A4 S%
Hours ™~ ~
2 3 4 5. 6. i 8. 9. 10.
ANUL I/I* YEAR OF STUDY
Semestrul I/ I* semester
Cultura organizationali a
institutiei media
F.01.0.01 Organizational  culture of the 180 45 135 15 30 6
media institution
Comunicare manageriali
F.01.0.02 Managerial Commumcatwg 180 45 135 15 30 6
Managementul proiectului de
cercetare
F.01.0.03 Research project management 180 45 135 15 30 6




F.01.0.04

Studii de piatdi pentru media
promoting
Market  research  for media
promoting

180

45

135

30

S.01.0.05

Productie video

(Proiect profesional/creatie I)
Video production

(Professional project/creation )

180

60

120

60

Total semestrul Viotal number for the 1

semester

900

240

660

60

120

60

30

Semestrul I/ 2" semester

F.02.0.06

Gestionarea publicititii media
Media advertising management

180

45

135

15

30

S.02.A.07

Copyright si creativitate
Copyright and creativity

S.02.A.08

Gestiunea strategici a
institutiilor media

Strategic management of media
institutions

180

45

135

30

S.02.A.09

Imagine si montaj video
Image and video editing

S.02.A.10

Produse video: genuri si formate
Video  products: — genres  and
formats

180

45

135

15

30

S.02.A.11

Produse media integrate
Integrated media products

S.02.A.12

Business planul institufiei media
Media institution business plan

180

45

135

15

30

S.01.0.13

Media promoting

(Proiect profesional/creatie II)
Media promoting

(Professional project/creation I1)

180

60

120

60

Total semestrul 1/ total number for the 2™

Semeslter

900

240

660

60

120

60

30

TOTAL ANUL V/ total number for the 1* year of

study

1800

480

1320

120

240

120

10

60

ANUL II/SECOND YEAR

Semestrul 111

Semestrul IT1/3" semester

S.03.A.14

Event planing

S.03.A.15

Documentarul TV
TV Documentary

150

40

110

20

20

S.03.A.16

Managementul brandului
The brand management

S.03.A.17

Spoturi publicitare video
Video advertising spots

150

40

110

20

20

S.03.A.18

Marketingul mass-mediei
Mass-media marketing

S.03.A.19

Scenariul si regia produselor
media

Scenario and direction of media
products

150

40

110

20

20




Tehnologii moderne de
promovare
S Media promotion technologies
150 40 110 20 20 E b)
Piata media si opinia publica
S.03.A.21 The media market and Public
Opinion
Practica _de specialitate 300 300 E 10
Internship
rd
Total semestrul IIl/ total number for the 3 900 160 740 80 80 0 5 30
semester
Semestrul IV /4" semester
Teza de master
Master thesis 200 i %
th
Total semestrul IV/ total number for the 4 900 900 30
semester
TOTAL ANUL 1V total number for the 2" year of 160
study 1800 1640 80 80 0 5 60
TOTAL program
TOTALLY per programme 3600 640 2960 200 320 120 15 120
Stagiile de practica
Internships
; s Durata
Tipul stagiului de
p &l 3 An de Sem. (nr. sdpt./nr. ore) Perioada
practica v e Numir ECTS
Nr. d/o Tacrnsling tome studii | Semeste Terms desfasurarii Credits ECTS
ips P Year of r (nr. of weeks/nr. of Period
study hours)
Practica de specialitate II I 5 saptamani/300 ore noiembrie- 10
1 Internship 5 weeks/300 hours decembrie
November -
December
Total 300 ore/hours 10
Totally
FORMA DE EVALUARE FINALA A STUDIILOR
FINAL EVALUATION
Nr. d/o Forma de evaluare finala a studiilor/Final Evaluation Form Termene de Nr. ECTS/
organizare Credits ECTS
Term
1 Sustinerea tezei de master Iunie 30
Presentation of the master thesis June
UNITA'I,‘ILE DE CURS LA LIBERA ALEGERE
ELECTIVES
- Numir de ore
Number of hours Numir de ore pe
tipuri de activitati
Forma de Nr. ECTS
Cod/Code - I of hours per week evaluare Credits
Total | Contact Studiu Assessment ECTS
Denumire a unititii de ore direct individua
curs/modulului Total Direct 1
Course/module title nr. of | contact | Individual C S L




hours

Year of study

Study

ANUL V" YEAR OF STUDY

Semestrul I/ /' Semester

Gestiunea trusturilor
Sl LAzs || Mmedh . 120 60 30 | 30 E 4
Media companies
management 60
Semestrul 11" Semester
S.02.LA23 Prod.uctig multime@ia E 4
Multimedia production 120 60 60 30 30
ANUL 11/2" YEAR OF STUDY
Semestrul III"”" Semester
Mediametria
SO3LA24 | Mediametria 120 60 60 30 | 30 B .
Productia imaginii
S.03.LA.25 | digitale E 4
Digital image production 120 60 60 60
Total 480 | 240 240 9 | 90 | 60 4 16
Totally
MINIMUM-UL CURRICULAR INITIAL, DE ORIENTARE CATRE ALT DOMENIU
CURRICULAR PREREQUISITE
Numaiirul de ore pe
Numair de ore tipuri de activitati
. s Number of hours Number of hours per | Forma de Nr.
Denumire a unitatii .
: type of activity evaluare/ | ECTS/
Cod/Code de curs/modulului g
. Total o Assessmen | Credits
Module / Course title Contact =+ |88
ore/Tot 7 Lucru w3 88|88« t ECTS
direct 5wt =S| ESI8E8Y
al nr. individual | = S | E§ (S 5§
Contact O R §|e 8k
of hours Independe Ol &a G
hours nt Study ;-
F.01.0.01 Bazele jurnalismului
Basics of Journalism 180 90 90 30 60 E 6
Cadrul relational
F.02.0.09 institutional 180 90 90 30 60 E 6
T Institutional  relational
framework
Legislatia in domeniul
F.03.0.24 med.latlc'-comunlcatlon‘al 120 60 60 30 30 E 4
Legislation of media-
communicational sphere
Negocierea si medierea
F.04.0.37 conflictelor 120 52 68 26 26 E 4
Conflicts’ negotiation
Jurnalism de agentie a
F.04.0.38 News agency journalism 120 52 68 26 26 E 4
Jurnalism TV
S.05.A.51 TV journalism
Teoria jurnalismului 180 90 90 E 6
S.05.A.52 radio 30 30 30
Theory of radio




Jjournalism

Total/Total number of 900 434 466 172 232 30 6 30
Hours

MATRICEA CORELARII IIINALITATILOR DE STUDII SI A
COMPETENTELOR FORMATE IN CADRUL PROGRAMULUI CE CELE
ALE UNITATILOR DE CURS/MODULELOR

COMPLIANCE OF PROGRAMME LEARNING OUTCOMES
(COMPETENCES) WITH COURSES /MODULES

Finalitati de studiu i
<8 compet:
, A : = S petente
Denumirea unitétii de curs/modulului 1 3 8 335 Learning outcomes
Course/module title oL < E&

2 = 1 2 3 4 5
Cultura organizationald a institutiei media
Organizational culture of the media institution F.01.0.01 6 + o P
Comunicare manageriald
Managerial Communication F.01.0.02 6 + + +
Managementul proiectului de cercetare
Research project management F.01.0.03 6 i o +
Studii de piatd pentru media promoting
Market research for media promoting F.01.0.04 6 + + +
Gestionarea publicitatii media
Media advertising management F.02.A.06 6 + + +
Copyright si creativitate
Copyright and creativity S.02.A.07 6 + + £
Gestiunea strategica a institutiilor media
Strategic management of media institutions S.02.A.08 6 + & +
Imagine $i montaj video
Image and video editing S.02.A.09 6 + +
Produse video: genuri si formate
Video products: genres and formats S.02.A.10 6 +: +
Produse media integrate
Integrated media products S.02.A.11 6 + +

L)

Business planul institutiei media
Media institution business plan S.03.A.12 6 + it
Event planing S.03.A.14 5 + + +




Documentarul TV

TV Documentary S.03.A.15 5 e +
Managementul brandului

The brand management S.03.A.16 5 + + +

Spoturi publicitare video

Video advertising spots S.03.A.17 5 + *
Marketingul mass-mediei

Mass-media marketing S.03.A.18 5 + + +
Scenariul si regia produselor media

Scenario and direction of media products S.03.A.19 5 + + +
Tehnologii moderne de promovare

Media promotion technologies S.03.A.20 5 + %

Piata media si opinia publica

The media market and Public Opinion S.03.A.21 5 + ik +

Lista finalitatilor de studiu si a competentelor:

1. posedarea competentelor de a concepe, a organiza si a gestiona institutii profesionale si

organizatiilor neguvernamentale din domeniul mass-mediei s§i activitatea colectivelor
redactionale;

posedarea abilitatilor manageriale de solutionare a problemelor din domeniu, de
implementare a noilor metode si practici de optimizare a functionarii institugiei mediatice, de
definire a strategiilor de marketing intru punerea in valoare a potentialului de creatie al
membrilor echipelor redactionale;

valorificarea tehnicilor de producere jurnalisticd, a cailor si modalitatilor de promovare a
mesajului publicistic, de aplicare a tehnicilor de design grafic modern §i montaj audio-vizual
pentru valorificarea optima a mesajului;

elaborarea proiectelor de activitate profesionala si valorificarea cailor de implementare a
noilor metode, tehnologii si practici eficiente in sectorul de productie mediatic: presd
tiparita, audiovizuala, online;

diagnosticarea mediului extra-mediatic a tipurilor de audientd/public implicate in
comunicarea mediatica si a necesitatilor informationale ale acestora si analiza fenomenelor
si tendintelor de dezvoltare a pietii de desfacere a produselor mediatice.

Nota explicativa pentru programul de master profesional (MP)
Productie video si media promoting

1. Descrierea programului de studii. In ultimele doud decenii, in domeniul jurnalismului s-au

inregistrat un sir de fenomene noi, precum: convergenta mediatica, digitalizarea producerii
jurnalistice, diversificarea platformelor de diseminare a informatiei, aparitia produselor
mediatice de tip online etc., care au generat modificdri substantiale in conceperea si
organizarea proceselor de productie jurnalisticd si de distribuire a produselor mediatice
finite. Acest fapt a impus necesitatea reconceptualizarii invatamantului superior pe domeniul
jurnalismului. Gradul de noutate al programului rezida in pregatirea specialistilor de format



nou, competitivi pe piata media, care si corespundd noilor provocari ale timpului si
cerintelor inaintate de angajatori, mai ales in asemenea branse cum ar fi: producerea video,
managementul institufiilor media, a proiectelor mediatice si marketingul produselor media.

2. Cunostintele, abilititile si competentele asigurate de programul de studii. Cunostintele si
competentele vor fi dobandite in cadrul unor activitati de formare profesionalda complexe:
discipline fundamentale, speciale si optionale, cursuri si lectii practice, accentul fiind pus, in
special, pe proiectele de creatie jurnalistica. Din aceastd perspectiva, instruirea va cuprinde
activitati referitoare la: (1) conceperea si realizarea produselor video pentru TV, (2)
evaluarea pietei informationale si gestionarea strategicd a productiei media. Din punct de
vedere aplicativ, programul isi propune sa instruiascd masteranzii in vederea formarii
competentelor de gestionare si de promovare a producerii media; de realizare a scenariilor si
regiei pentru produsele video;de montare audio si video a continuturilor;de adaptare a
continuturilor produselor video pentru diverse platforme de distribuire. Competentele
specifice ale programului de studii sunt:

1. Cultivarea competentelor de a concepe, a organiza si a gestiona institufii profesionale si
organizatiilor neguvernamentale din domeniul mass-mediei si activitatea colectivelor
redactionale;

2. Dezvoltarea abilitatilor manageriale de solutionare a problemelor din domeniu, de
implementare a noilor metode si practici de optimizare a functionarii institufiei mediatice, de
definire a strategiilor de marketing intru punerea in valoare a potentialului de creafie al
membrilor echipelor redactionale;

3. Valorificarea tehnicilor de producere jurnalisticd, a cailor si modalititilor de promovare
a mesajului publicistic, de aplicare a tehnicilor de design grafic modern si montaj audio-
vizual pentru valorificarea optima a mesajului;

4. Elaborarea proiectelor de activitate profesionala si valorificarea cailor de implementare
a noilor metode, tehnologii si practici eficiente in sectorul de productie mediatic: presa
tiparita, audiovizuald, online;

5. Diagnosticarea mediului extra-mediatic a tipurilor de audientd/public implicate in
comunicarea mediatica si a necesitatilor informationale ale acestora i analiza fenomenelor §i
tendintelor de dezvoltare a pietii de desfacere a produselor mediatice.

3. Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitatii.
Programul elaborat corespunde obiectivelor programului strategiei institutionale de
dezvoltare, printre care: dezvoltarea si consolidarea calitatii ofertei educationale; elaborarea
planurilor de invatimant din perspectiva formérii competentelor profesionale, a abordarilor
interdisciplinare si a problematicii actuale a domeniului de formare profesionald; mentinerea
procesului de formare profesionald la nivelul unor standarde de calitate, prin care sa
asigurdm recunoasterea competitivitaii studiilor la USM 1n fara si peste hotare; modernizarea
si promovarea unui management al calitéfii participativ, cu implicarea activa a structurilor la
nivel de facultate (profesori si studenti) si cu reprezentantii pietei muncii g.a. Obiectivul final
al programului rezida in realizarea i prezentarea publica a documentarelor TV si a spoturilor
de publicitate video, preCum si In realizarea proiectelor de management mediatic.

4. Racordarea programului de studii si a continuturilor din Planul de invatamént la
tendintele internationale din domeniu. Programul va oferi masteranzilor o pregatire
aprofundata, de inalt nivel stiinific, atdt in plan teoretic, cét si in plan practico-aplicativ, cu
utilizarea celor mai noi metode de predare — invétare, centrate pe student si activitdti



interactive si activ participative, aplicate, de reguld in cadrul prelegerilor si seminariilor,
raportate la necesitatile pietii muncii. Elaborarea acestui program se datoreaza §i expertilor
internationali in domeniul jurnalismului §i comunicarii, care, participd cu regularitate in
cadrul meselor rotunde, discutiilor publice, seminarelor etc. desfasurate in colaborare cu
cadrele didactice de la Facultatea Jurnalism si Stiinte ale Comunicarii si care ofera
recomandari facultatilor de profil privind imbunétitirea programelor de studii i introducerea
disciplinelor care ar crea competentele necesare pentru integrarea reusitd a absolventilor
facultatii in piata muncii.

5. Evaluarea asteptirilor sectorului economic si social (studierea cerintelor Cadrului
National al Calificdrilor, precum si al celui european; studierea fiselor de posturi din
institutiile potential angajatoare, evaluarea pietei prin metoda chestionarelor etc.).
Procesul de evaluare si imbunitatire a programelor de studii la FISC este corelat impreuna cu
angajatorii si reprezentanti ai pietii muncii, institutii publice si private, care atrag atentie
asupra necesitafii angajarii specialistilor pregatiti corespunzator pentru conceperea si
redactarea materialelor jurnalistice specializate pe diferite domenii ale realitatii.

6. Consultarea partenerilor in procesul de elaborare a programului de studii (angajatori,
profesori, absolventi, studenti etc.). Numeroase sugestii privind conceperea unui nou
program de studii la ciclul II au fost inaintate de catre angajatori §i reprezentanti ai pietii
muncii,precum OWH Studio, Telefilm Chigindu, care in urma colaboririlor cu studentii
FIJSC in cadrul proiectelor de realizare i prezentare a filmelor documentare Cronograf sau
ADAMI au solicitat conceperea programului de master profesional Productie video si media
promoting. Consultari multiple cu studenti, absolventi si profesori de la FISC in cadrul
meselor rotunde, discutiilor publice, seminarelor etc. de asemenea au contribuit la elaborarea
acestui program de master.

7. Relevanta programului de studii pentru piata fortei de muncd. Programul va oferi
masteranzilor o pregitire aprofundata, de Inalt nivel stiingific, atat in plan teoretic, cat si In
plan practico-aplicativ, cu utilizarea celor mai noi metode de predare — Invétare, centrate pe
student si activitati interactive si activ participative, aplicate, de reguld in cadrul prelegerilor
si seminariilor, raportate la necesitatile pietii muncii.

8. Posibilititile de angajare a absolventilor. Absolventii acestui program de master vor putea
urma:

- 0 carierd manageriald in diverse structuri jurnalistice si sisteme mediatice, intrucét ei vor obtine
competente necesare pentru conceperea i realizarea noilor proiecte media; elaborarea
planurilor strategice si gestionarea productiei media; consultantd pe probleme strategice de
promovare a produselor media (studii de marketing) etc.;

- 0 carierd de creatie in producerea video la diferite posturi de televiziune, in studiourile de
inregistrari video si in agentiile de publicitate, intrucat ei vor obtine competente necesare
pentru conceperea si realizarea documentarelor TV, scurtmetrajelor si spoturilor publicitare
video. .

Dupa incheierea studiilor, detinatorii diplomelor de master in $tiinfe ale Comunicdrii vor putea
accede pe piata muncii in clitate de:

- directori ai institutiilor media;

- manageri ai departamentelor media;

- directori, editori, coordonatori de programe TV;

- producatori TV;



- regizori si editori de imagine.

9. Accesul la studii a titularilor de diplome obtinute dupd finalizarea respectivului

program de studii. Competentele obtinute le ofera absolventilor programului de studii
posibilitatea de a-si continua studiile la ciclul III — doctorat. Studiile doctorale in domeniul
jurnalismului sunt desfasurate, incepand cu anul 2015, in cadrul Scolii doctorale de Stiine
sociale i economice
Explanatory note for the professional Master programme (MP)
Video Products and Media Promoting

1. Description of the study programme. In the last two decades, there were registered a number

of new phenomenon in journalism such as: media convergence, digitization of journalistic
production, diversification of information distribution platforms, the emergence of online
media products, etc., which led to substantial changes in the conception and organizing the
processes of journalistic production and distribution of finished media products. These
changes created the need to re-conceptualize higher education in journalism. The
programme’s degree of novelty lies in the training of new, competitive media market
specialists, meeting the new challenges of time and the demands of employers, especially in
such branches as video production, media management, media projects and marketing of
media products.

2. The knowledge, skills and competences. Knowledge and skills will be acquired through complex

vocational training activities: fundamental, special and optional courses, seminars,
laboratories, focusing in particular on journalistic creation projects. Out of this perspective,
the training will include activities related to: (1) designing and creation of video products for
TV, (2) evaluation of the information market and strategic management of media production.
Considering the applicative point of view, the programme aims to train master students 1o
develop skills for developing management skills and promoting media production; making
scenario and directing video products; contents’ audio and video editing; adapting the
content of video products to various distribution platforms. The final objective of the
programme lies in the creation and presentation of TV documentaries and video advertising
spots, as well as in the realization of media management projects. The studies’ competencies
of this master programme (MP) Video Products and Media Promoting, are oriented
towards the formation of managerial culture (organizational culture, corporate
communication, market studies, labor law, psychology of change in organization) as well as
the one concentrated on the segment of the video products (media advertising, scenario,
editing, production of TV documentaries and TV commercials).). These include also specific
competences:

1. Development of compeltences o design, organize and manage professional institutions
and non-governmental organizations in the field of media and the activity of editorial
teams; '

2. Development of managerial skills to solve problems in the sphere, lo implement new
methods and practices to optimize the functioning of the media institution, to define
marketing strategies [or highlighting the creative potential of editorial team members;

3. Capitalizing on journalistic production techniques, ways and means of promoting the
advertising message, applying modern graphic design techniques and audio-visual
editing for optimum use of the message;



4. Elaboration of the projects of professional activity and capitalization of the ways of
implementing the new methods, technologies and practices efficient in the sector of media
production: printed, audio-visual, online press,

5. Diagnosing the extra-media environment of the types of audience / audience involved in
the media communication and their informational needs and analysing the phenomenon
and trends of development of the market for the sale of media products.

3. The objectives of the study program, including their correspondence to the university mission. The
elaborated program corresponds to the objectives of the institutional development strategy
program, including: developing and strengthening the quality of the educational offer; the
elaboration of the educational plans from the perspective of the training of the professional
competences, of the interdisciplinary approaches and of the current problematic of the field
of professional training; maintaining the vocational training process at the level of quality
standards, by which we ensure the recognition of the competitiveness of the studies at MSU
in the country and abroad; modernizing and promoting a participatory quality management,
with the active involvement of the structures at the faculty level (teachers and students) and
with the representatives of the labor market.

4. Correspondence of the study program and the contents of the curriculum to the international trends
in the field. The program will offer to the masters an in-depth training, of high scientific level, both in
theoretical and practical-applicative level, using the latest methods of teaching - learning, student-
centered and interactive and actively participatory activities, applied, by rule in lectures and
seminars, related to labor market needs. The elaboration of this program is also due to the
international experts in the field of journalism and communication, who regularly participate in
round tables, public discussions, seminars, etc. conducted in collaboration with the teachers from
FJSC and which offers recommendations to the profile faculties regarding the improvement of the
study programs and the introduction of the disciplines that would create the competences necessary
for the successful integration of the faculty graduates into the labor market.

5. Evaluation of the expectations of the economic and social sector (studying the requirements of the
National Qualifications Framework, as well as the European one; studying the job descriptions
from the potential employer institutions, evaluating the market through the questionnaire method,
etc.) The process of evaluating and improving the study programs at FJSC is correlated with
employers and representatives of the labor market, public and private institutions, which draw
attention to the need to employ the specialists specially trained for the design and writing of
specialized journalistic materials in different fields of reality.

6. Partner consulting. Many suggestions about elaboration of a new second cycle programme
came from employers and labor market representatives, such as OWH Studio, Telefilm
Chisinau, which, following collaborations with students from FJCS in the projects for
producing and presenting the documentary films, such as Chronograph or ADAMI asked for
implementing the Professional Master Programme Video Products and Media Promoting.
Multiple consultations with students, graduates and FJCS teachers at roundtables events,
public discussions, seminars, etc. have also contributed to the development of this master
program. :

7. The relevance of the study program for the labor market. The program will offer to the masters an
in-depth training, of highescientific level, both in theoretical and practical-applicative level, using the
latest methods of teaching - learning, student-centered and interactive and actively participatory
activities, applied, by rule in lectures and seminars, related to labor market needs.

8. Employability. Graduates of this master programme will be able to pursue:



- a managerial career in various journalistic structures and media systems as they will acquire
the necessary skills to design and implement new media projects; to develop strategic plans and
manage media production; to consult on strategic issues of media product promotion (marketing
studies) etc .;
- a creative career in video production at various TV stations, video studios and advertising
agencies, as they will gain the necessary skills to design and produce TV documentaries, short
films and video commercials. After graduation, the holders of the Master's degrees in
Communication Science will be able to enter the labor market as:
- Directors of media institutions,
- Managers of media departments;
- Directors, editors, TV program coordinators;
- TV producers,
- Image directors and editors.

9. Further training. The competences obtained offer the graduates of the study program the possibility to

continue their studies in cycle III - doctorate. Doctoral studies in the field of journalism are carried out,
starting with 20135, within the Doctoral School of Social Sciences.



